Army Air Forces Photo 


* Fast-roped for safety, men of an Army 
Base Land Rescue Squad traverse perilous, 
uncharted trails over Alaskan glacial coun- 
try, near Mt. McKinley. Above and beyond, 
in the frozen waste, lie American bodies— 
crashed in a plane of the Air Transport 
Command. The rescue, and the lives of the 
rescuers, depend upon Rope! 


Columbian Pure Manila Rope, with the 
red, white and blue surface markers, is 
needed for these hazardous jobs. Fulfilling 
that need comes first! After Victory, Co- 
lumbian Rope will again be available to all! 


COLUMBIAN ROPE COMPANY 
400-70 Genesee Street 
AUBURN, “The Cordage City,” NEW YORK 

















TEMPORARILY ASSIGNED TO 
ACTIVE DUTY | 

















Very few products, whether born of war experience or not, have been the subject of 
such gruelling tests as have nylon paint brushes. Millions of these brushes have been 
made for, and used exclusively by, the U.S. Navy... rough steel, salt water, torrid 
climes and frigid arctics—oils, acids, alkali and other chemicals . . . nylons have 
come through with commendations. When WoosTeR Foss-set nylon brushes are 
made available to the painting craft they will come as no experiment. They will be 
released from active service—and with the best of recommendations—by the big- 


gest “boss painter” in the world—"“UNCLE SAM.” 


WoosTER §i;54| BRUSHES 


THE WOOSTER BRUSH CO. © WOOSTER, OHIO 
BRUSH MANUFACTURERS SINCE !851 — THRU 4 WARS 




















Although unable to continue serving on the fighting 
fronts, many honorably discharged veterans are still 
fighting for the cause of Freedom by helping to produce 
equipment for the war effort at the home of the famous 
YALE Locks. 

YALE—pledged to war work until the wars end—is also 
dedicated to helping veterans find employment wherever 
possible. Yale’s employment manager, himself a wounded 
and honorably discharged Navy veteran, offers a sympa- 
thetic understanding of the veteran and his problems. 
Following Yale’s policy of trying to fit the veteran to a 
job which will cause him the least strain, our em- 
ployment manager has been able to find the proper 
employment for partially handicapped men—men, for 
instance, who have lost an arm or leg or the sight of one 
eye... or who suffer from tropical diseases. 

The 111 veterans of World War II recently reemployed 
by YALE feel that they have a moral obligation to help 


THE YALE & TOWN 


Men who manned our guns 







now man machines 
at Yale gwd Towne 


their buddies at the fighting fronts . . . and we at YALE 
feel a moral obligation to help the discharged veterans 
who have already given so much to their country. 
Working together, we will bring Peace all the sooner— 
and, with Peace, will come our normal trade relations 


with you. 
rece A & ie 


YALE PUTS 3 BIG SALES MOVERS INTO YOUR BUSINESS 


ratata 


MANUFACTURING CO. 





STAMFORD, CONN., U. S. A. 





¥ 





Chilton Co: ( Ine. ). 
Bingle 


Hordware Age, published every other Thursday by Bnutered es second-class 
March 3, 1879 ( Printed in U. 8. A.) $1.00 per year. coptes, 25¢ each. Vol 155, No. 10. 


MAY 10, 1945 


matter March 84, 19338, wo tho Post Ofc of Paticbtoahe entr Gn id @ 


3 











FULL 4-QUART CAPACITY 


TODAY 


MILLIONS ARE 
* 


THIS PICTURE! 


MIRRO-MATIC 


PRESSURE PAN 


@ Ever since consumer advertisements have 
been appearing in leading national women’s 
and home magazines, announcing the forth- 
coming MIRRO-MATIC Pressure Pan, 
inquiries have been literally pouring in to 
us. Yes, millions want the MIRRO-MATIC 
Pressure Pan and its new cooking speed 
and simplicity. When MIRRO-MATIC 
selling days arrive, it will be distributed 
through the time-tested and time-proved 
MANUFACTURER - JOBBER - RETAILER 


ask your JOBBER 


Domed cov- 
er...Straight 
sides... for 
extra cook- 
ing space! 


@ MIRRO-MATIC Pressure Con- 
trol... gives choice of 5, 10 or 15 
Ibs. pressure. 

@ New- type gasket automatically 
seals, iocke s cover under pressure. 


Pressure-cans 
three one- 
pint jars... 
at a single 
time! 


@ Thick-gauge, new special hard 
aluminum alloy... 
tion throughout. 


@ Cooks practically all foods faster, 


better. Saves time, fuel, nutrition. 


MIRRO | 


THE FINEST ALUMINUM 


MIRRO has never stopped National Consumer Advertising 
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or the same Telechron “Selector” 
clock, of course, but when you find 
out how handy this electric alarm 
is, you'll want to have several in your post- 
war home. 

First of all, it’ll be the most pleasant 
alarm clock you’ve ever known. In the 
morning, it will switch your bedside radio on 
to a preselected station . . . and you can 
awaken to the strains of sweet music. Day 
and night, it will turn.your radio.on for your 
favorite programs—and shut the set off at 
bedtime, too, whenever you choose. 

And then, great days . . . a Telechron 
“Selector” clock can start your coffee 
Ser at a given time, switch your 
ights on or off, time your roaster, defrost 
the refrigerator. Almost as versatile as a 
magic robot, it will perform dozens of house- 
hold tasks. And used as a clock, it will 
always bring you the right time without 
winding or care. 

Of course, the “Selector” isn’t coming 
off the Telechron production lines now... 
they’re devoted to war work. But it is right 
up top in Telechron’s post-war plans... 
and it will be on its way to you when the 
war is won. . . bringing you Telechron 
accuracy, dependability and long life, as 
well as these new timing features, at a 
price that’s surprisingly low. 
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THE SATURDAY 
EVENING POST 


COLLIER’S 


TOMORROW'S TELECHRONS 


This Telechron advertisement is working for 
you today . . . to build a demand for the LIFE 
Telechron electric AMERICAN MAGAZINE 


LADIES’ 
HOME JOURNAL 


AMERICAN WEEKLY 


















alarms you'll be selling 
tomorrow. With a circulation of 21,067,930, 
Telechron advertising appears in: 









BUY MORE WAR BONDS! 


Celechron ELECTRIC CLOCKS 


REG. U. S. PAT. OFF. 


WARREN TELECHRON COMPANY . ASHLAND, MASSACHUSETTS 
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Manceremctiscemee = A BETTER PAINT BRUSH 


pacity. Fewer dips. Less Fotigue. 


> SPREADS BETTER 4 » FINER FILM 


Neoceta bristles brush out well. Carry Perfectly tapered Neoceta bristles 
ond spreed paint evenly over mox- lay paint smoothly. 
imum crea. Not limp. Not too stiff. 


€) WORKS EASIER Cp 40NG tire 


~ 


High copacity— perfect balance plus Neoceta stands up under hard service. "4 ‘ 
fewer dips—iess effort. Light stroke May be used in oll oll, casein and ’ 
—ittle brushing. water paints, varnish base enamels, ’ 

varnishes and shellac. Cleans easily. 4 


WORTHY COMPANION OF THE FAMOUS Gold Stiite BRUSHES 


PITTSBURGH 
PLATE GLASS COMPANY 


Brush Diucsiou 


BRANCH 


REPRESENTATIVE LINE OF NEOCETA BRUSHES NOW AVAILABLE SEE YOUR NEAREST PITTSBURGH 
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THE EXTRA 
INGREDIENT 
THAT MEANS 

EVERY THING 


No product is any better than the materials that go 
into it. It’s the same with paint or paper or even 
percolators. Yet there is one ingredient that is the 
most important of all. That is the skill, the care, 
the painstaking workmanship with which the 
finished article is fashioned. 


Into the making of Lucas Paints, for instance, go the very highest 
quality materials. But into them also go the Lucas tradition of 
paint-making artistry, the rigid Lucas standards that insist upon 
the utmost in care and precision. 


And that is why the name of Lucas is synonymous with the utmost 
in paint quality—in 51 different countries throughout the world. 
Every can of Lucas Paint is compounded with one thought in 
mind—to uphold not only the reputation of Lucas for fine quality 
paints but also the reputation of the dealer who sells it. 


Write today for complete details about the Lucas Paint Franchise 
in your neighborhood. You'll be glad you did. We'll tell you, too, 
about the many sales-stimulating “dealer helps” that Lucas 
dealers find so effective—and so profitable. 


THE PAINT LINE THAT HAS EVERYTHING! 


ADMINISTRATION OFFICES - PHILADELPHIA, PENNA. 
J OH N LU CAS & COMPANY, INC. OFFICES, FACTORIES, WAREHOUSES IN PRINCIPAL CITIES 
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* MORE SALES x MORE PROFITS with 


QUALITY MOWERS 













* JACOBSEN 
EASY-RUNNING 
SILENT 

LAWN MOWER 


Cr 







* JACOBSEN 
BANTAM ga 




















POWER MOWER the 

metods born of war- wa 

Recessitv pes 

et ae 30 

The dealer ready to sell Jacobsen products hor 

will then be in an enviable position. | 
MARUFACTURING COMPANY 

RACINE, WISCONSIN -_ 
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With them. 





When they sail by ro; 





BAGGAGE CAR KITCHEN FEEDS 








300 SAILORS IN HALF HOUR 


When sailors are scheduled to leave Great Lakes and other 
naval training stations for a distant destination, the Mobile 
Mess Unit is placed in a baggage car located in the middle 
of the train. Four mess cooks set up the equipment and 
unpack and prepare the food. 

When chow time is called, bluejackets file into the bag- 
gage car from both ends of the train for the same fine food 
they've been eating since they started wearing G.I. The unit 
even includes a huge tank of water to guard the men 
against upsets due to changes in drinking water. More than 
300 sailors can be served in thirty minutes, as against four 
hours necessary in a dining car. 


Food, water and utensils are figured exactly for the num- 
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STERNO CANNED HEAT 


STERNO CORPORATION - 9 EAST 37th STREET, NEW YORK 16, N. Y. 


ber of men making the trip. Nothing is wasted — nothing left 
over. The per meal cost is only 22%4¢ as compared to $1.00 
in a diner. The men get the best of food — served hot and on 
time — and Uncle Sam saves many thousands of dollars. At 
the end of the trip the entire Mobile Mess Unit is packed into 
the empty water tank and shipped back to the naval train- 


ing station. 
* 2 e 


The fuel used to cook and heat the food served in Mobile Mess Units is 
Sterno Canned Heat. We are proud of the opportunity given us to co- 
operate on this problem with the Navy — glad that Sterno Canned Heat is 
serving our sailors. We will also continue to furnish Sterno Canned Heat 
to our civilian customers to the best of our ability. So please be patient 
over occasional delays in deliveries. 

























Anvil Tools 
Awls 

Bars — Ripping 
Bit Braces 
Boring Tools 
Breast Drills 
Chisels — Cold 
Chisels — Wood 
Hammers 

Hand Drills 
Levels 

Marking Gauges 
Mitre Boxes 
Planes 

Punches 

Rules 

Saw Sets 
Scrapers 

Screw Drivers 
Sledges 


Soldering Irons 
(Electric) 


Spoke Shaves 
Squares 
Vises 


In carpentry, no tool is more indispensable than the steel 
square. It is more than a square and straight-edge—the 
markings, figures and tables of a Stanley Steel Square pro- 
vide the builder with a simple calculating device for solving 
many problems. 

To assure accuracy Stanley Steel Squares are made with 
extreme care—from one solid piece of steel. They are 
tapered in thickness from the angle outward for strength, 
balance and lightness, each corner hardened against wear. 


Make Stanley Tools — correctly designed, attractively fin- 
ished and neatly packaged — the keystone of your peace-time 
tool department. A variety of displays and other aids will 
be ready to help you move them — fast! 


Vox STANLEY TOOLS, 111 Elm St., New Britain, Conn. 


STANLEY 


THE TOOL BOX OF THE WORLD 
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SYMBOL OF SECURITY 















SECURITY — safety and freedom from anxiety —Is one of man’s most desired objectives. It is the 


a 





, principal thing a man wants ...and gets... when he buys an Eagle Lock for the protection of his proper- 


ty. In the new Eagle Locks he will get more than this, of course... for one thing, a new, modern styling 








that has a real plus value when measured in terms of satisfaction. 
aw Vy, 
Remember to specify EAGLE for screws and bolts. | 


For the men who sell Eagle products, there is security in the Eagle Precision manufacture gives you concentricity of head 
~~ gle P . s with shonk...clean finish on heads and threads, no 

burrs...uniformity in centering and depth of slots. 
Write: Screw Division, The Eagle Lock Company. 











sales policies, and particularly in the strict jobber distribution plan. 


THE EAGLE Locx company AN 
SUBSIDIARY OF BOWSER, INC. 
— America’s FIRST Lockmakers — 






Terryville, Connecticut 
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FOR THOSE 
IMPORTANT 
JOBS! 


International makes chain for every 
essential need: Industrial, marine, 
farm, automotive. And International's 
manufacturing and service facilities 


are complete in every detail. 


INTERNATIONAL CHAIN & MFG. CO. 





MORE AND ~~ 
MORE DAYTONS fi 






| | 
Some Bright Day 



















Davron has long had the means and the 
know-bow to build fine water systems quickly. 
As military demands for materials permit, more 
and more of these famous DAYTON WATER 
Systems will be available for you and your 
customers. Plan now for the big post-war 
opportunities with this line. 
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THE DAYTON PUMP & 
MANUFACTURING CO. 
DAYTON, OHIO 
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Lead with Ta-pat-co 
Advertisements like this in leading farm papers every month 


are reminding millions of farmers to give Ta-pat-co Collar 
Pad protection to their horses and mules. 


Horses and mules are the chief source of farm power on more 
than two-thirds of the 6,000,000 farms in the United States. 
There isn’t any harness accessory item that is advertised, 
known, or used more widely than Ta-pat-co Collar Pads. 
Make them your leader. Sold by your jobber. Keep your 
stocks complete. 


THE AMERICAN PAD & TEXTILE CO. 
GREENFIELD, OHIO 












The store with Eye-aypeal 






A BETTERLOOKING STORE means a 
better-paying business. Plan now to 
make your store more attractive ... 
inside and out . . . with Pittsburgh 
Glass. This hardware store in Hick- 
ory, N. C., is an example of how it’s 
done. Architect: Robert L. Clemmer, 


seeeeeeceeeecceeess++++: INSIDE AND OUT. ..-------------0eeeeeee 
is the store that draws the crowd! 


Plan NOW to make your store more attractive . . . and 
get your share of postwar business. 


F you can widen your trading area, 
attract new customers, satisfy old 
customers better, and get the jump 
on competition, you’re on the way 
to fat profits and prosperity. 

And that’s where Pittsburgh Glass 
comes in! When you make the in- 
terior of your store smart, modern 
and appealing with Pittsburgh Glass 


. when you give personality and 
stopping power tq your store front 
with Pittsburgh Glass and Store 
Front Metal . . . you've gone a long 
way toward insuring success. Thou- 
sands of merchants have already 
proved, with Pittsburgh Glass, that 
the store with eye-appeal is the store 
that gets the business. 


But don’t wait to act until build- 
ing restrictions are lifted. Plan your 
new store front and interior now. 
Then you'll get the work done 
quicker when store construction gets 
the green light. 

See your architect to assure a well- 

lanned, economical design. Our 
staff will gladly cooperate with him. 
And send the coupon below for our 
free books of information and photo- 
graphs about actual Pittsburgh mod- 
ernization jobs. 


"PITTSBURGH stendh for Duality Glass ana Chiat 
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h Plate Glass Company 
oe teak Building, Pittsburgh 19, Pa. . 
Please send me, without obligation. zen 
illustrated booklets on store moderniza . 
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YOUR SALES CLIMB. 
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This means OG+... assures Leller Aluminum Paint 


When you buy aluminum paint insist on getting Alcoa Albron pigment 





made from 99+% pure aiuminum. Purity is vital for best results 
jo P y 
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That blue arrow points the way toward easier : 
selling of aluminum paint in large quantities. 
The biggest buyers of aluminum paint . . . | 
painting contractors, plant superintendents 
and maintenance men. . . are reading its 
important message in aluminum paint adver- 
tisements: “Alcoa Albron pigment is made 
from 99+ % pure aluminum. Purity is vital 
for best results”’. | 
A superior product backed by powerful | 
advertising is the product to put your chips 
on. Carry Alcoa Albron Paste, or aluminum 
paint made with this best known pigment. 


Ask your paint supplier for it. 






A tyypfenl aes ALUMINUM COMPANY OF AMERICA 
aluminum paint in painters 
magazines. Note blue arrow. 1984 Gulf Building, Pittsburgh 19, Pa. 





A eqey:\ ALBRON PASTE 
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three-fold selling 






advantage for quality- 


minded post- 


war markets 
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en , Modern metallurgical miracle. A highly effi- 
THERMO-PLY iene 

cient conductor core is faced on both sides with mirror- 
Stainless bright, durable stainless steel. Gives you faster heat, 


Steel easier cleaning, guaranteed resistance to food acids. 


The lid that stays on even when the pan is. 


7) A EY mY 

EAI tipped straight up. Closely fitted deep flange conserves. 
LIDS: fF mger heat and moisture. Saves food values, good food flavors. 

a Form Knobs and cooking time through pressure-type performance. 


Designed to fit the form of the hand. A 
TRUE-GRIP patented single screw replacement feature makes it easy 


to put on a new handle when little accidents happen. 
‘RIT AITAMUALAL Every dealer will be supplied with replacement handles. 
Point this feature out—you'll find it an exclusive Carlton 

Handles selling advantage. 











Definite delivery 
dates cannot be 
set at this time. 
Watch and wait 
for your share of 
Cariton Ware. 
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CARROLLTON MFG. CO. CARROLLTON, OHIO 
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Wonvfscturers of ELECTRIC MANGES © ELECTRIC WATER REATERS © GAS RANGES + OIL STOVES + PORTABLE OVENS © GIL HEATERS + WICKS: 


PARTIAL LIST OF 
DISTRIBUTORS 


ALBANY HARDWARE & IRON CO. 
Albany, N. Y. 
AMERICAN HARDWARE & © 
SUPPLY CO. Pittsburgh, Pa. 
BONDURANT BROTHERS 
COMPANY Knoxville, Tenn. 
BRANDON COMPANY 
Little Rock, Ark. 
BUILDERS FURNITURE & 
CARPET CO. Chicago, Ill. 
CABELL ELECTRIC COMPANY 
Jackson, Miss. 
CAIN & BULTMAN, INC. 
Jacksonville, Fla. 
CARPENTER, F. O. & SON 
Columbus, Ohio 
CERTIFIED APPLIANCE 
DISTRIBUTORS, INC. 
Bloomington, lil. 


Sevth Bend, ind. 


COLEMAN SUPPLY COMPANY 
Martinsville, Va. 


COMMONWEALTH SALES 
CORPORATION Richmond, Va. 
DECATUR & HOPKINS COMPANY 
Boston, Mass. 


ELECTRICAL PROOUCTS, INC. 
Baltimore, Md. 


FRANKE, C. D. & COMPANY, 
Inc. Charleston, S. C. 


CLOUD BROTHERS 


GOUGH wena Inc. 
San Diego, Calif. 


GRAVES ELEC. SUPPLY CO. 
Greenville, $. C. 


JACKSON HARDWARE CO. 
. $. D. 
KEITH SIMMONS COMPANY,  . 
Inc. Nashville, Tenn. 


LEGUM DISTRIBUTING COMPANY 
Baltimore 


McGREGOR HARDWARE 


COMPANY Springfield, Mo. 
MATHIAS, ALBERT & COMPANY 
El Paso, Texas 


MONROE FURNITURE COMPANY 
: Monroe, La. 

MOORE'S WHOLESALE 
Miami, Fla. 


OTT HEISKELL HDWE. COMPANY 
Wheeling, W. Va. 


SAN ANTONIO MACHINE & 
SUPPLY CO. - Waco, Texas 
SCHULTZ, ARTHUR F. CO. 
Erie, Pa. 
SEMMES HARDWARE COMPANY 
Savannah, Ga. 
nine Aesitaaed HDWE. COMPANY 
St. Louis, Mo. 
STRATTON & TERSTEGGE CO. 
Lovisville, Ky. 
SUN: FLAME nn. LTo. 
_ Ridgefield, N. J. 
TAYLOR, pavio 8. Inc. 
_ Baltimore, Md. 
WILLIAMS HARDWARE CO. 
Fort Smith, Ark. 
Witte HARDWARE COMPANY : 
St. Lovis, Mo. 
YANCEY COMPANY, INC. __ 
Atlanta, Ga. 


YONTS RADIO & APPLIANCE 
CO., INC. Dayton, Ohio 


MAY 10, 1945 





NSPIRED by wartime ingenuity in design, invention and precision, 

the Lindemann & Hoverson planning department has perfected new, 

advanced features that will give L&H dealers more to sell—faster turn- 
over —and will give your customers more for their money! 


A hint of what's coming — beautiful gas ranges “tailor made” for 
the gas to be used; electric ranges with new controls that give maximum 
time saving and cooking conveniences! 

Truly better than any you have ever seen, the advaneed postwar 
L&H models will win instant enthusiastic approval. 

Vital war needs limit the manufacture of electric and gas ranges. 
Production for Victory comes first! 

But now is the time to plan your future —— to get set — ready to go! 
The complete L&H line is backed by 70 years of business success. It will” 
be a good line for you to sell! 


A. J. LINDEMANN & HOVERSON CO. 


Since 1875 


MILWAUKEE 7, WISCONSIN 
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DIAMOND <= 
MULTI-CLAMP 
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Individually designed for Easy to Install—no disassembling 
Special Applications 


Here's a new clamp that meets the needs of many industries Mare lial +) 
that solves scores of problems quickly and economically! 
The new Diamond G MULTI-CLAMP instantly FITS and HOLDS rubber hosing, 
* metal pipe, tubing, cables and other equipment in a vise-like grip. No 
* wrench, no screw-driver, no disassembling necessary. The patented worm- 
Sean type self-locking screw assures uniform instant adjustment. Each stanaard 
nenceseueaiaas MULTI-CLAMP covers a wide range of sizes and adjustments. Continuous 
"gear-action” solid band prevents leakage or unequal pressure at any point! 
Made of fine carbon steel, rust-proof and cadmium plated, the Diamond G 
MULTI-CLAMP meets Army-Navy specifications AN-FF-C 406a. It can be re- 
used many times and is practically indestructible. Mechanically held and 
securely welded a double safety feature! For special purposes, various 
types of inserts, extra wide bands of metal, plastic or rubber are available 
See the MULTI-CLAMP in action. Sample on request. One test will convince you 
for automotive, hydraulic, pneumatic, electronic, 


aviation, electrical or general plant applications. Fr: wom 
Double Safety Feature  me- GEOR GE K. GARRETT co., om8G, 
chanically held and welded 1421 CHESTNUT STREET, PHILADELPHIA 
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UNDOUBTEDLY YOU STOCK “cup-winning” 
hammers . . . a brand advertised regularly 
in national magazines. Do you apply the 
same buying rules to bolts and nuts? Most 
successful distributors do... realizing how 
much their repeat business depends on 
appearance, uniformity and performance 
of the bolts and nuts they sell. 



















A PHILADELPHIA DisTRIBUTOR selected at 
random from his stock the fine-looking 
RB&W bolt and nut you see here. Pick, 
similarly, from your own RB&W stock... 
see how clean-cut the bolt head is, the 
fine finish of the barrel, the perfect threads 
-—features worth merchandising, for your 
customer recognizes their worth in terms 
of fast assembly and holding power. 
















‘DURING RB&W’'s CENTURY OF PROGRESS, many 
hundreds of thousands of dollars have 
gone into the research and development 
work which have made RB&W pioneers 
and leaders in quality fasteners . . . and 
into advertising that makes the name 
RB&W EMPIRE representative, today, of 
the best in fasteners. Capitalize on all this 
investment by featuring the extra values 
that help make your customers’ products 
easier to build and better to buy. 
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RUSSELL, BURDSALL 8 ¥ 


Factories at Port Chester, N: ¥., Coraopolis; Pa., Rock Falls, Ill. Sales Offices at Philadelphia, Detroit, Chicago, Chattanooga, Los Angeles, Portland, Seattle. 
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MARKS OF A MAN WHO’S BEEN PLACES 


When you see a man with a row of service ribbons on 
his chest you know that his friends at home haven't 
seen much of him, for the past few years. Those 4 
ribbons are the marks of a man who’s been places. < 
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Products don’t wear service ribbons—but they 


acu # Sea 


too serve in far off places. And because a lot of American 


Wire Fabrics Insect Screen Cloth is being used to pro- ; 
tect our fighting men from the annoyance and danger 4 
of insects, you don’t see much of it at honte these days. 





Of course civilian needs are important, too. So a small 





percentage of our production is allocated for essential 


WICKWIRE SPENCER 


requirements in this country. It isn’t nearly enough to HARDWARE PRODUCTS 

meet demands, but what is available is being distributed Insect Sereen Cloth Hardware Cloth 
4 Famous American “Clinton” 

as equitably as we know how. “Gold Strand” Brand Brand 


Poultry Netting Nails and Brads 


We hope that before long you'll be seeing more Wickwire necting Fay Clothes Line 
Spencer Insect Screen Cloth, Hardware Cloth and “Clinton” Brand —_——Pieture Cord 
er ind . . Wire Rope Door Springs 
Poultry Netting. ’Till then, thanks for being patient. Both Regular and — “Perfection” 
. = Preformed Bran 


6 A er ea Se. 


WICKWIRE SPENCER STEEL COMPANY 


and Subsidiery, AMERICAN WIRE FABRICS CORPORATION 


500 FIFTH AVENUE NEW YORK 18, N. Y. 
Abilene - Boston - Buffale - Chattaneega - Chicage - Clinton (Mass.) - Detreit - Houston - Les Angeles - Philadelphia - San Francisce - Tulsa (+ Worcester 
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CAPACITY 


++. according to 

@ recent surve 

conducted by ? APPEARANCE 
farm and trade 
magazines. 


MECHANICAL FEATURES 





You have what pump buyers want— 
IF YOU HANDLE RED JACKET PRODUCTS 


Dealer success in today’s—and tomorrow’s—highly com- 
petitive rural and farm water system market starts when 
you select a complete line of pumps that have superior 
mechanical features—plus a long and honorable service 
record. Red Jacket pumps have those qualifications for 
your success. 


Red Jacket proved and perfected mechanical features 
are the result of 67 years’ experience in building over 6 
million water service products—brought to an even 
higher degree of perfection making pumps for the Army, 
Navy and Marines. 


A Performance Record that Reflects Fine Engineering —a 
record so amazing that dealers say “we usually make the 
installation and forget the pump except for minor sepeies 
caused by wear.’ 


A complete line of deep and shallow well water systems, 
hand and windmill pumps and water conditioning units 
that will meet 95% of water service needs—every type in 
a price range to fit every pocket-book. 


There’s a proven combination that gets business. 


FREE MANUAL ON “HOW TO SELECT THE 
PROPER WATER SYSTEM” 


Red Jacket has prepared a complete and comprehensive 
Manual for Jobbers and Dealers that makes it easy to 
select the proper water system for each job. This booklet 
contains complete diagrams on various types of installa- 
tions—pump type classification guide—water system se- 
lection chart—section on why water conditioners are 
necessary. 

This free handy manual can help you sell water systems. 
Write for it today. Address Department 5. 





1.“Double Life” Rolling 
Power— Pump head may be 
rotated in either direction. 
When reversed, after years of 
service, is virtually a new head. 


2. Exclusive Rotor Construc- 

tion — Eliminates use of guide f 
rods, crossheads and other fric- fe 
tion producing devices. Wt 
3. Precision Construction “ 
Throughout—Tolerances as A 
close as 2/10,000 of an inch, 


4. Sturdy Rotor—Revolves on 
dual set of oversize roller bear- 
ings of hardened steel — for 
long life and smooth opera- 
tion, 

5. Perfect Lubrication—All 
working parts revolve through 
a pool of oil. 

Sturdy construction, extra , 
large stuffing box, silent auto- 
matic operation, hardened steel 
drive pinions, are additional 
features that distinguish this 
popular priced Red Jacket 
leader. 








HA 


AVAILABLE NOW? Yes, through Red Jacket jobbers in 
the limited quantities war restrictions permit. We'll 
make more as soon as we're permitted. 


DAVENPORT, IOWA 
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RED JACKET’S “ROLLING POWER” 
DEEP WELL PUMP PUTS THESE 
FEATURES TO WORK FOR YOU 





RED JACKET MANUFACTURING CO. 








Ponturing'é full line of PUMPS for shallow and deep wells, and WATER SOFTENERS 
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STRAINERS 











We developed the famous Ajax weave 
of wire cloth to make A & J STRAINERS 
lastingly strong and rigid. No other strainers 
have the fully wrapped Ajax rim that keeps 
the edge sanitary, holds the wire cloth 
and handle permanently locked in place. 
Shaped with a pyramid center drip that 
concentrates pouring. When restrictions 
are lifted, there’ll be plenty available 


for you and your customers. 


Cll 


EKCO PRODUCTS COMPANY 
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“VOLLRATH " M4 


SINCE 1874 


“to ts ea 
co™ 


VOLLRATH 4714 


‘ s¢ 
). SHEBOYGAN. 


GUARANTEES EXCELLENCE IN 
PORCELAIN ENAMELED WARE— 


Today.and Tomorrow, As These 
Famous Items Become Available 


Symbol of Vollrath’s 71-Year reputation for producing beauti- 
ful and durable Enameled and Stainless Steel Ware—this blue- 
and-white trademark is gradually reappearing on dealers’ 
counters . . . in quantities which do not affect Vollrath’s war- 
production schedule. The items pictured here are part of this 
limited line of Enameled Ware... 

But look ahead! . . . to the glorious days . . . when you can 
proudly display the complete line of Vollrath Ware. For 
discriminating women recognize this blue-and-white trademark 
as the reliable symbol of quality in kitchenware. 


The VOLLRATH Co. 


SHEBOYGAN +- WISCONSIN 
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She and her husband bought an old house eight years ago and planned to fix it 
up—but the children’s expenses were too heavy. Today, the family has a greater 
income than ever before, and the house now definitely needs repair. But they still 









put it off! He's too busy, and she doesn’t know how to go about it. You can 
make it easy for both of them. Tell her about the quality materials you sell, and 


the expert services and experience you .can make available. 


This woman 


wants 


to know you 






In spite of war and material and manpower shortages, essential main- 
tenance and repairs must go on. Unfortunately, however, many 
property owners don’t know that necessary products are avail- § 
able and that the Government wants property values protected. } 
“Why not canvass the likely prospects in your community? Let y 
the owners know that yuu can supply genuine Barrett products 
—Barrett Roofings and Sidings, Rock Wool Insulation and 
other aids to property protection. These products are on the 
“non-critical’’ list, and most of them are in the “‘ready- 
to-apply”’ class that minimize the manpower shortage. 
Here’s a way to build profitable business today! Tried and 
proved promotional material on all Barrett products is 
yours for the asking. And Barrett advertising in The Satur- 
day Evening Post, American Home, Farm Journal and 
other publications is in there pitching for you, too! 


























Sell these Barrett Extra-Profit Products Now 
Barrett Shingles and Sidings 

Barrett Rock Wool Insulation 

Barrett Roll Roofings 

Barrett Protective Paints 










THE BARRETT DIVISION 


ALLIED CHEMICAL & DYE CORPORATION 
40 Rector Street, New York 6, N. Y. 


2800 So. Sacramento Avenve Birmingham 
Chicago 23, Ill. Alabama 
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HAferr at Electric Spravit Company, little 
thought has ever been given the word “Curfew.” 
Probably because it just never seemed to fit in- 


to the SPRAYIT course of action. Since this 


company was first organized, much thought, 


tireless effort and endless hours have been de- 
voted to developing products of unusual appli- 


cation that have earned a permanent place in 
everyday commerce. Additional products will be 
added to our line when future operations permit. 


MAY 10, 1945 


Today at SPRAYIT, action is just as great. 
machinery hums as continually, and lights are 
just as bright as when peak war production was 
first reached! There’ll be no Curfew in present’ 
schedules until proper military officials say 
“Your job is completely finished.” After that, it 
will be our job to build the finest products and 
render the best service in SPRAYIT history. 
In the duties of war and the business of peace, 


“There’s no Curfew at SPRAYIT!” 











NOKORODE SOLDERING PASTE 


Will fiux all metals except Alum uum. 

Takes the place of acid in all soidering 

jobs. Absolutely non-corrosive, safe as 

resin and rapid as acid. Not affected by 

heat and does not spatter. The solder will 
not turn dark after using, and the work has high 
tensile strength. 


NOKORODE SOLDERING SALTS 


Eliminates the use of co ve soldering acid and is 
the remedy for all solde troubles—makes ect, 
lasting and non-corrosive joints wherever used. Ex- 
tensively used by plumbers, tinsmiths and geo 
manufacturers in lines. Highly econom 

has no disagreeable fumes while under heat—will not 
burn the operator’s hands or clothing. 


NOKORODE SOLDERING FLUID 


Like Nokorode Salts, eliminates the use of corrosive 

acid . . . ready for instant use. Packed in 
one and five gallon containers, also in steel drums 
equipped with faucets containing approximately 55 
gallons. 


ALSO MANUFACTURERS OF SOLDERS 
CORE SOLDERS, NOKORODE, IDEAL ACID, GEM 


RESIN SOLDERS. ALSO MANUFACTURED. IN 
PLAIN STRING AND BAR FORM. 


THE M. W. DUNTON COMPANY 
67 EDDY STREET 
PROVIDENCE RHODE ISLAND, U. & A 
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ALL KINDS — FOR ALL PURPOSES: 


No matter what your require- 
ments may be . . . washers of 
any size or shape, any mate- 
rial or finish, in any quantity 
...we can supply or make what 
you want, Over 22,000 sets 
of dies available for produc- . 
ing standard and special sizes. 
Our facilities are at 
your service. 


WROUGHT WASHER MFG. CO. 


WORLD’S LARGEST PRODUCER OF WASHERS 
2218 8. BAY STREET © MILWAUKEE 7, WISCONSIN 





SOUTHINGTON 


| SCREWS | 
Fer Woed or Metal 


Since 1867 the name Southington has stood for 
dependable value in hardware. Southington 
Weed Screws, Drive Screws and Sheet Metal 
Screws are in constant demand because of their 
superior quality. All standard sizes with vari- 
ous styles of heads in the most called for types. 
Send for Catalog which illustrates and describes 
the entire line. 

Government restrictions prevent us filling orders 
on certain lines. “Our Country first”—you 
understand! 


THE SOUTHINGTON 
IIDWE. MFG.COMPANY 
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ANS mamaee 
“ HIS manufsc turer has refust 
considers to sacrifice quality 
in wartime *° 
order to increase 
sales volume! 





: HIS paints orc 
HIS store is i 

“Paint Head- 

< ” in his 

community! 


HIS store is 
packed by the 
- most consistent 
of all paint 
merchandisi ct 


HE IS THE 
-WILLIAMS DEALER 


Dealers desiring to become Sherwin-Williams full-line dealers after the 
war should write NOW to The Sherwin-Williams Co., Cleveland 1, Ohio. 


SHERWIN 


i) 





SAMSON UNITED COULD 
SUPPLY MORE THAN 


125,000 A MONTH 


For nearly three years, Samson United has been 
producing a highly intricate and difficult-to-build 
war product... the complete Turret for the Eastern 
Aircraft Avenger Torpedo Bomber. And in pro- 
ducing it, Samson has not only reached or ex- 
ceeded its monthly quotas, but has also met the 
rigid requirements of a very particular customer— 
the United States Navy. 

On the basis of this one war achievement alone, 
Samson has demonstrated that it could, if neces- 
sary, produce more than 125,000 Safe-flex Fans 
a month. 

As soon as military restrictions are lifted, Sam- 
son will again build peacetime electrical ap- 
pliances in volume quantities. One of the first to 
reach you will be the safe, efficient, rubber 
bladed Safe-flex Fan that has already brought cool 

» comfort to thousands of homes 
>and offices ...and extra driving 
safety to even more thousands 
of motorists. 


Turret for TBM-2 Avenger Torpedo Bomber 


Samson Safe-flex Rubber Bladed Fon 


| 


Mey 


SAMSON 


ZPILWASS 


Ns 


SAMSON UNITED CORPORATION 
ROCHESTER, N. Y. 
Samson United of Canada, Limited, Toronto 
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When he asks you 
for a Slim Taper... 


DEALERS TELL US that the one way to strengthen your position 
for building more profitable sales, both now and in postwar 
years, is to concentrate on only quality merchandise. Take files. 
When your buyer asks you, say, for a slim taper, it pays to give 
him a Heller Nucut,—because Nucut is the best file value that 
money can buy. 

Another practice many dealers also find helpful is to suggest 
the purchase at the same time of some other shapes, cuts and 
sizes. Often the buyer that originally asked for just one file 
frequently finds that he has good use for several more. The 
accompanying chart lists the more popular Heller Nucut 
Saw Files. 

Above all, make certain that your file buyer understands 
thoroughly why a Heller NucutT cuts more, more quickly, more 
easily. It’s all in the patented “wavy-teeth” design,—a ,two-in- 
one file feature that enables a Heller Nucut both to cut and 
smooth at every stroke. Your jobber will be glad to suggest the 
right stock to meet your customers’ needs best. 


HELLER BROTHERS COMPANY 
America's Oldest File Manufacturers—Good Tools Since 1836 
Newark 4,.N.J. «© Newcomerstown, Ohio 
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Typical Applications of Heller Nucut Mill and Saw Files 


mae 











Sharpening mill, ice and circular 
sows, axes, implements, knives, 
shears, tools; lathe work; draw fil- 
ing; polishing 

Sharpening saws, axes and milling 
cutters 

Sharpening circular, cross-cut ond 
buck saws 


Sharpening fine-tooth hand and hack 
sows 


Sharpening fine-tooth saws 

Filing M-shaped teeth of cross-cut 
saws 

Sharpening cross-cut saws of the 


Great American . Also wood 
hack saws -™ 1% ad 


Filing teeth of pit or frame sows 





Toper 


Slim Taper 


Extra Slim Toper 
Double Extra Slim Taper 


Cont Saw 
Cross-Cut 


Pit Sow 








: Awarded to the 


Newcomerstown, 
Ohio, Plant 











WAVY-TEETH 
FILES 


HELLER 
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It's a postwar Promise .../rom 





bs Nagi 
Home on the Range 
boa is due for a change 








ere’]] be 
. many improve. 





Tune In: CBS, 2:30 pm EWT, Sundays 
for Admiral “World News Today” 


<<" ONdmitval. Coqporalion. wre, WZ 
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Admiral Dual Temp Retr iger sion 





PERFECTION 
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me read what Mr. 


1S A MATTER OF TRIFLES, BUT PERFECTION IS NO TRIFLE” 


. Michelangelo 


Newby, an old-time 


Horton distributor thinks of us” 


Let’s look over Bliss Welch’s shoulder 
as he reads this letter to Horton workers 


S. B. Welch Kansas City, Mo. 
Horton Manufacturing Co. 

Fort Wayne, Indiana 

Dear Bliss: 

I returned from my visit to your plant all 
pepped up. We have sold Horton for years and 
we have always thought of Horton as an Indiana 
manufacturing company which, year after year, 
produced a limited number of the finest washers 
and ironers it was possible to make. 

Then I walk into your plant and see one of the 
most up-to-date alert manufacturing operations 
I have ever witnessed. You have overlooked no 
factor of human skill, miraculous machines, time 
and labor saving precision methods and quality 
controls to insure both volume and excellence of 
production. 

I can see now why you won the Army-Navy 


E Award five times and why the Army Air Force 
has given you a Class “‘A”’ Rating that puts full 
responsibility on yqur staff for inspection of ma- 
terials and fabrications. To me it all spells plenty 
of the finest washers and ironers anyone has ever 
seen once you resume peace-time operations. 


Very truly yours, 
StrowE HarRpDWAaRE & Suppty Co. 


* 


Horton has been awarded: The 
Army-Navy E with four stars; 
the Army Air Force Quality Rat- 
ing with full responsibility for de- 
tailed inspection of production; 
the National Security Certificate. 
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For further information on Horton postwar 

Washers and Ironers backed by an advertis- 

ing and merchandising plan to put Horton 

dealers on top in competitive power, write to FORT WAYNE, INDIANA 


MAKERS OF AMERICA’S FIRST AND FINEST WASHERS FOR 73 YEARS 
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itory Protection | 


The Easy to: Use 
: 





You Get Terr 


Did you know that the SPRED franchise 

gives you not only protected territory 

with plenty of room but everything 

it takes to build a sound, profitable 
paint business ? 











Ny 


HE SPRED franchise is a higniy de- 
ges and attractive proposition to 
the dealer. It is not handed out carelessly 
but only to legitimate, quality paint, 
dealers. It recognizes the legitimate 


dealer as a vital link in the paint busi- 





ness and is designed with his interests ————= 9§ [| == 
Gi > in mind. The result is that SPRED : 
——— a ¢ é 
Sn aeatl dealers enjoy markets that are both 


TIME: TESTED 


generous and protected. They don’t 


have to fight each other for business. 
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There’s g Big Swing to SPRED 
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(diss abana Be beet kacwe deckr-anix wall | more of them chose 
SPRED colors than all the rest combined. Their votes for SPRED were 3 to 
1 over the second choice. Think what a tremendous sales advantage this - 
can mean to you in greater sales, profits and customer satisfaction. 







































@ A SUPERIOR PRODUCT, GUARANTEED BY GOOD HOUSEKEEPING 


SPRED is a first quality oil-emulsion paint that mixes with water—made 
possible by Glidden’s exclusive soybean derivative,“ALPHA” PROTEIN*. 
SPRED has the distinct selling advantage afforded by the Good House- 
keeping Guaranty Seal which millions of homemakers recognize as a ; Guaranteed by * 

sure sign of dependable quality. SPRED moves faster because women *. tars Good Housekeeping 


P : . : oa 0 WOELECTIVE OR ow 
know that products which bear this seal earn it. wed aoveansto WES 
enn tte races 








@ ADVERTISING THAT IS BUILT AROUND YOU! 


. In 1945 SPRED dealers are backed by the largest advertising campaign 
per dealer in paint history. Week after week this campaign features the 
3 to 1 Decorator Preference for SPRED colors in over 225 leading news- 
papers and magazines. Each ad stresses the fact that SPRED is available 
ONLY at legitimate, quality paint dealers! The whole program is built 
around THE SPRED DEALER—will bring him more business—more profit. 


FS Sar 











@ A GREAT LINE WITH A GREAT FUTURE 


SPRED is the forerunner of a whole new series of postwar Glidden 
paints with a brilliant money-making future for you. Let us give 
you the details about how you can build your business with SPRED. 
Get the complete story including SPRED’s Protected Territory 
proposition. For confidential, detailed report, write to— 


THE GLIDDEN COMPANY © Dept. 45. Cleveland 2, Ohio 


*Trademark Registered 
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Today’s kids are 


to Ingersoll! 


The Ingersoll Art Award Contesi 
is making today’s high school students 
YOUR Ingersoll customers of tomorrow 


students, Ingersoll sponsors a series of 
prizes as part of the nationwide annual 
Scholastic Awards. 

Big color reproductions of last year’s win- 
ners are on 150,000 Ingersoll calendars that 
have been distributed to 28,000 schools all 
over the country with a total enrollment of 
about 9,000,000 junior and senior high 
students. 

Thousands of entries are expected this 
year. There will be twelve $100 Grand Prize 
Awards as well as forty-nine $25 Honorable 
Mention Awards, one from each state and 
Canada. Prize winners will be selected at 
Carnegie Museum by prominent artists on 
the Scholastic Art Award Jury, and will be 
reproduced on the Ingersoll 1946 calendar. 


For generations a favorite with students, 
Ingersoll watches . . . bought from you. . . 
are being worn or carried by thousands of 
teday’s students. 

So they know about Ingersoll retiability 
and sturdiness. And this Art Award Contest 
prepares them for the beauty of the new 
Ingersoll watches and clocks... with the 
Timex* Heart . . . high-precision timepieces 
at Ingersoll popular prices! 


fo ENCOURAGE art work by high school 


@ TRADEMARK 


The Ingersoll 
1945 calendar 








THE MOST FAMOUS NAME IN TIME 


The United States Time Corporation (Sales Headquarters at Rockefeller Center, 630 Fifth Avenue, New York 20, 
N. Y.) World’s largest watchmakers, now making precision instruments for U. S. fighting machines. Will resume, 
when practicable, the manufacture of spring-wind clocks, electric clocks, and timing devices for all industrial uses. 
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TT ae ON UNKNOWN PRODUCTS? 
° a buy RIGHT=SPECIFY 


Contesi ee _ K 


CALIFORNIA 





series of 
> annual 


ar’s win- 


Supplied ino 
range of brilliant 
alendar. colors. 


tudents, ; a / 
qurabriile's A HOUSEHOLD WORD 


. .. because Durabrite* stands for quality, superior de- 
sign and lasting wear. 

... because Durabrite* is a pationally advertised brand 
name which your customers recognize ...ask for... 
and insist upon buying. 


Contest 
he new 


Check your supply of Durabrite* products today. Be 


sure you have ample quantities on hand. 
Order from your jobber. Say Durabrite*, always—the 
trademark of quality. 


Three base standards permit PLAST l ¢ 

maximum drainage . . . will 7, J /odliitl, 

not corrode or stain sink. INC. 
1505 N. WESTERN AVE. LOS ANGELES 27, CALIF. 
(Exclusive distributor for Plastic Die and Tool Corp. 


piRAsRTE OTHER DURABRITE PRODUCTS a 


as 
DURABRITE. See cot 
HOSE NOZZLE 


ork 20, 
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go for these 
BABY UTENSIL SETS of Colorful 
San DURO Plastic 


CASH REGISTER MUSIC — rings merrily when 
you feature these eye-catching baby utensil sets — 
in red, blue, pink and ivory plastic. 


DURABLE — Baby can drop these dishes. The 
bowls have rounded inside corners to make them 
easier to clean and use, And dishes keep food 
warm longer because of unique design. 


CEREAL BOWL 


DINNER PLATE TUMBLER 


Httractively Priced 


3-piece fork, knife and spoon set. 
3-piece dinner plate, cereal bow! and tumbler.................... 
6piece (2 sets in one) 





Safely Uniform 
Warmth and Comfort 


CONSTANT LEVEL 
OIL CONTROL 


@ For Homes where the 
Space Heater is Equipped 
with fp) Thermostatic 
Temperature Control... 


WIN the gratitude of your 
oil-burning Space Heater cus- 


tomers by helping them to 
Just add the A-P ELECTRIC AUTO 


stretch their fuel allotment — HEAT CONVERSION TOP to the 
A-P Control now on your heater. 


prevent fuel waste—and still en- 
joy uniformly warm homes in 
early spring. The A-P Thermo- 


static Temperature Control for | 1... inssall this AP Thermostet 


- F ‘ the wall, and ill he 
Oil-Burning Space Heaters using | Commeny AuTomanic Heat 
CONTROL —<always uniform and 


A-P Model 240 DR or UR Man- dependebie. 











ual Controls is the equipment 


that will insure this comfort and fuel-saving economy. 


TEMPERATURE CONTROL like this soon returns much 
more than its original cost —in fuel savings and uniform 


heating comfort. Feature it NOW for sales and profit! 


AUTOMATIC PRODUCS COMPANY 


atric North 32nd Street Milwaukee 10, Wisconsin 


DEPENDABLE 
Od Controls 
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Now passing the toughest test of all 


.» -- HANOVER WIRE IS SERVING 
OUR ARMED FORCES ON EVERY FRONT 


For over 40 years the sturdy wearing qualities and dura- 
bility of Hanover Wire Cloth have earned for us an envi- 
able reputation for manufacturing quality wire cloth. 
Hanover research engineers and craftsmen are conscious 
of their responsibility to the ultimate user of our products 
. . . to people who expect the utmost in quality wire 
cloth and complete protection. 

For convenience, quality and safety . . . specify Hanover 
Wire Cloth. 


HAN OVER 
WIRE CLOTH COMPANY 
HANOVER, PENNSYLVANIA 


ra 
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Steel Fashioned 
KITCHEN 
EQUIPMENT 











Working now to maintain our 
cherished emblem of excel- 
lence in war production, just 
as faithfully when Victory 
comes, we will produce for 




















EDLUND JUNIOR 


CAN OPENERS 


Still under allotment through job- 
bers . . . until Victory releases 
materials, steps up production. 
Meanwhile, distribution continues 
proportionate to pre-war sales. 


KITCHEN TOOLS 


REPEATING 
PROFITS ON 
SUPPLIES 


Owners of Warner 
Electroplaters come 
back again and again 
for prota foe car 
You m repeali 

s on Renewable 
Anodes, and on Gold, 
Silver, Nickel and 
Copper Electroplat- 
ing Compounds. Sup- 
ply list and discounts 
included with your 
first shipment. 


ORDER TODAY! 


An Electrolytic 
Tool of 
101 
Uses... 


Fu ELECTROPLATER 


Plates Gold, Silver, Nickel, Copper! 


NEW SALES-MAKER|! .. . just what every hob- 
byist and mechanic needs and wants! With the new 
battery model Warner Electroplater entire models 
and fittings can be plated easily and quickly. Worn 
articles, faucets, tools, silverware, ete., can be replated 
with beautiful coat of gleaming metal. Equipment ia- 
cludes: 10’x14” Control Panel, Variable Voltage 
Regulator, Work and Brush Terminals, Battery 
Connectors, Patented NYLON-LUCITE Elece 
trolytic Brush with 4 Anodes. All necessary sup- 
plies: Electroplating Compounds for Gold, Silver, 
Nickel, Copper—also Degreaser, Cleanser, Instruc- 
tion Book and Wiring Diagram. LIST PRICB 
$19.75. Your price for sample, $14.81. Lots of 3 
or more: $13.17 F.O.B. Shipping weight 7lbs. each, 


WARNER PRODUCTS CO., Dept. 8-5 
663 N. Wells St. CHICAGO 10, ILL. 














Just spread a thin coating with a paddle or knife, press 
pieces firmly together and allow to dry. They will not 


peel or tear. 


Tebr-Greeze will not loosen even when washed. Avail 
able in conveniently sized containers. Write for trade 


prices. 


VAL-A COMPANY 


Manufacturers of RUSTOFF 


700 W. Root 


For PATCHING, 
MENDING, REPAIRING 


USE 


TEHR-GREEZE 


Fabric Cement 


A tough, versatile adhesive with a 
thousand uses in the home, in the 
repair shop and on the 
Works equally well on clo 
binder and combine canvases, 

vas goods, belts, grain 

burlap bags, leather 

many other materials. 


EASY TO USE 


WATERPROOF 


Chicago 9, Ill. 
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DISTRIBUTORS! 
DEALERS! 


Every Farmer Needs It 
7 Handy Tools in 1 


Now, while farmers are getting equipment ready 
for haying and harvest, you can sel] them this 
popular, helpful Queen Farm Service Repair 
Block. Makes possible common repairs for mowers, 
binders right on the farm. Combines seven opera- 
tions in one. 


Queen Oil Burning 


TANK HEATERS 
for Quick Profits! 


The only Down Dratt 
Oil Burning Tank 
Heater! Gives eco- 
nomical, trouble- 
free service. Flame 
won't blow out in 
strongest wind. 


The market for this 
popular tank heat- 
er is BIG; respon- 
sive. Order early. 
Don’t be caught 
empty-handed as 
many dealers were 
last year. Order 
today! 


iB Attachment for removing sec- 


tions from sickle; 
2 » Section rivet punchout hole; 


3. Riveting post for attaching 


' sections; 


4, Guard holder for removing 
rivets and changing plates; 


we Guord plate riveting post; 


0. Knife straightening edge; 


ea 


Le Link detacher for various 


chains. 
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Here's a Complete Line You Can 
Sell For Bigger Profits 


Yes, sell this fast-selling, popular 

Farm Service Line now for bigger 

sales, greater profits, customer satis- 

faction. Sell these popular items 

now—some on future delivery. Dis- 

> tributors! Dealers! You'll enjoy 

Pr ey es. handling the Queen Farm Service 

mR ee Line. Write today! 


Queen "A" Cap 


Queen Fountain neat- 
ing Attachment 
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Albert Lea Foundry Company 


DIVISION OF QUEEN STOVE WORKS, INC. @ ALBERT LEA, MINN. 
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Portable 
Electric Hand Lamp 


A 2,000 FT. BEAM OR A BRIGHT WIDE-SPREAD FLOODLIGHT 


This is, in brief, the story of sturdy, efficient, long-lived Big Beam. In 
No. 700 EH with emergency trouble war, industry, transportation, on farms, in boats, warehouses, strip 
ae Onn 6 te tae etnies mines, railroads . . . everywhere work is done, the story is well-known. 
Big Beam is: now helping win the war on all fronts, military and indus- 
trial . . . but it will soon be available for play, too—sports, hunting, 
fishing, camping and all civilian uses. New models are in preparation 
now and there will be Big Beams available for everybody when war 


No. 700—Powered by 4 No. 6 D restrictions are relaxed. 
Call Batteries Big Beam is an item of increasingly wide use. That will make it a valu- 


able item for you to handle . . . the prices are attractive . . . it is 
backed by extensive advertising . . . it can be counted on to help swell 
your sales and your profits. 

Get acquainted with Big Beam NOW so as to be set for the increased 


postwar market among your own customers. Write TODAY for cata- 
No. 1000—Pewered by 9 v. Ory Col log and full information. Address Dept. 0. 


Battery 
Buy 
seg BRD: 4) fy: lo 


No. 700D—Dual Head. Powered by 
4 Ne. 9.0m Fe eres 11 East Hubbard Street. + Chicago 11, Illinois 
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{— ASSORTMENT \ No. 722 SELF SERVE UNIT SAVES MANPOWER 


Quantity Cat.No. Length List Each Total List 
190 10in. $. $ 1.50 





HIS new No. 722 Unit does two jobs for you. It increases 
ian” ia ie ; 2 10 your sales of Scythe Stones and the famous No. 57 File by 
192. 10 in. j 1.80 “CARBORUNDUM” by having them right out where customers can 
188 10in. . 1.20 see them. And it saves clerk time by permitting self-selection and 
188R 10in. . 1.50 self-service. These popular stones are another example of 
= t= '} pr “CARBORUNDUM’S” leadership in the field of abrasives and in 
Size — 1534 in. wide, $11.10 furnishing the hardware trade with items that sell at a profit. Order 


HE sa poser your supply from your jobber today. The Carborundum Company, 


i Subject to a Niagara Falls, New York. 














THERE IS A PRODUCT BY 


<, CARBORUNDUM 


TRADE MARK 


FOR EVERY ABRASIVE APPLICATION 


(“CARBORUNDUM” is a registered trade mark of and indicates manufacture by The Carborundum Company) 


MAY 10, 1945 





WHO WILL BUY WISS SHEARS, SCISSORS, SNIPS 
AND GARDEN TOOLS? 

The millions of men and women who seek the 

convenience and economy that only good 

cutters, made fora given job, can offer. 


WHERE WILL THESE PURCHASES BE MADE? 


In tens of thousands of large stores and small 
ones throughout the United States. 


| (} Z os : 
aii | ; 
r \\ \ : . 
wt SM i 


WHEN WILL THIS AVALANCHE OF SALES START? ys <) ———- _ Grass -_ 


discontinued. 


Just as soon as conditions permit J. Wiss 6 
Sons Company to resume volume production. 


WHY WILL THEY BUY “WISS’’? 

Because WISS products have been known for 
quality for nearly 100 years... because 
National and Local advertising has consis- 
tently kept the WISS name before the public 
... and because this company is launching the 
biggest post-war Advertising, Merchandising 
and Promotional Sales Drive in the history 
of the industry. 


J. WISS & SONS CO. 


; Est. 1848 
Newark 7 New Jersey 
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i no fun having to say “No” to 
you and to thousands of our good 
friends and customers who want and 
need “Scotch” Cellulose Tape. 


But . . . the Army and Navy want 
the quality and versatility of “Scotch” 
Tape, too. By far the lion’s share of 
all the transparent tape they buy bears 
the “Scotch” Brand. As long as they 
need it for so many important war tasks, 
getting it to them is our No. 1 job. 


Maybe, knowing the facts in the case, 
you won't mind “getting along” with 
something else for a little while longer. 


In the meantime, we’re not just sit- 
ting here behind our eight-ball. Our 
factories and laboratories are working 
at top speed, to get “Scotch” Brand 
Tape to you at the earliest possible mo- 
ment. Not a catch-as-eatch-can war sub- 
stitute, but rather a fully transparent, 
tight sticking, long lasting tape that 
passes the exacting quality standards of 
the originators of self-sealing cellophane 


tape. 





BRAND 


SCOTCH “~ TAPE 


Made in U. S. A. by MINNESOTA MINING & MFG. CO., Saint Paul 6, Minn, 


“Seotch” is the trade-mark for the adhesive tapes made hy M. M. & M. Co. 








Soon “Scotch” Tape wilt help 





you again, to. . 















DETENSE 
SAVINGS | 
STAMPS GE 
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q PERFECTION FOR PEACE 


New perfection is being achieved today in the all-metal Kitchen 
Cabinets, Wall Cabinets and Wardrobes that E. J. McAleer & 
Company is creating for production when peace comes. Right 
now, it’s perfection through planning. After the war it will be 
new perfection in quality construction. Wartime production 
experience and expanded plant facilities will have made this 
possible. We are now working orf the design of Cabinets of even 
greater efficiency, beauty and utility. You'and your customers 
, will benefit by this forward thinking. New perfection achieved 
through today’s planning, will maintain the outstanding repu- 
tation E. J. McAleer & Company has enjoyed since 1889, as 
a maker and marketer of quality products. 


EFFICIENCY TODAY 


McALEER ALL-METAL TOOL CHEST WITH TRAY 
Made first for Army Ordnance. “Sturdy as a Sherman Tank”, 
we say, because they’re built so strongly. Made per govern- 
ment specifications. Finished in baked Olive Drab enamel with 
high gloss. 21” long, 8%” wide, 74" high. Net weight—13 Ibs. 
Order McAleer Tool Boxes through your jobber. If he doesn’t 
carry them, either send us your name and address or place 
your order direct with us. 


~ ae MCALEER 
BUY ANOTHER ; , AND COMPANY, INC, ; 


WAR BOND 1422 N. Sth STREET 
PHILADELPHIA 22, PA. 
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Hamper Quality 
Starts in the Forests! 


Every foot must be free of knots 
and sap defects... seasoned, and up 
to our high specifications ... or it 
can’t go into a Pearl-Wick Hamper! 


Years of experience have taught 
us which woods make the most 
satisfactory hamper parts. Years of 
dealing with great mills give us the 
best supplies— normally delivered 
to our docks by the car-load. 


We inspect hundreds of miles of 
board-feet of lumber each year. 


Self-Ventilating 


PEARL- 
) Ac a hy 


This is our kind of painstaking 
manufacture. That gives Pearl- 
Wick a basic quality that always 
tells—and always sells! 


WICh 


PEARL-WICK CORPORATION, LONG ISLAND CITY 2, N. Y. 
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You always expected 
GOOD CLOCKS FROM 











Gilbert 


Better Gilbert CLrocks 
ARE COMING 


(both spring-driven and electric) 


When the material, the labor and the ma- 
chines are no longer needed for 
producing the tools of war. 


the “know how” gained during re- 
cent years of war production can start 


making even finer timepieces for the 
civilian market. 


“post war planning” ceases to be a 
catch phrase and the “post victory” 
period becomes an actuality. 


Keep Your Post War Eye on 
GiBeRT CLOCKS 








THE Wo. L. GILBERT 
Cock Corp. 


WINsTED, Conn. 


clock makers to the nation since 1807 

















Geen 4 Z Million People 


Why? Because I am the handiest spot remover on the 
market. I whisk spots away like magic with my built-in 
BRUSH TOP. I’m spill-proof and explosion-proof too. 
Folks ong my VAC applicator is a honey. They’re 
right. Why waste time just flirting with the idea of 
handling me? Mail your order today. 5 oz. household 
size, tom owe price, $2.00 per doz. 

SAFEWAY CHEMICAL COMPANY 
6920 Lorain Avenue . Cleveland 2, Ohio 





Make Your Store 
Waterproofing Headquarters 








You can stand 
squarely back of 


KAY-TITE 


It will positively 
prevent the seep- 
age of water. 

It’s guaranteed to 
do the job. 

Any One can apply 
it. Goes on like 
paint. 








Silos 
Field and Quarry Stone 
also can be used as a mor- 
tar for pointing up briek 
and masonry, also to patch 
concrete. 
Users are always enthusiastic boosters. They will boost your 
store as the place to get rea] waterproofing satisfaction. 
Kay-Tite is ed in 10 Ib. packages and 60 Ib. drums. It comes is 
Grey and ite. A 10 lb. package will waterproof 100 to 160 aq. ft 


Write for complete information. Send your Jobber’s name. 


KAY-TITE COMPANY, West Orange, N. J. 
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It's Merchandised.. 


Right at the point of sale, General Electric Lamps 
provide a complete store display service ...a 
full program of top quality, effective, pre-tested 
customer reminders that build more sales faster. 


It's In Demand... 


Everyone needs lamps, and repeatedly. That 
means steady turnover—more customers in your 
store time and time again—with increased sales 
of other goods as well. And more people buy G-E. 





























inteed to 


an apply 
on like 


BRINGS ’EM IN and BRINGS ’EM BACK! 


Hear the G-E radio programs: “The G-E All-Girl Orchestra,” Sunday 10:00 p.m. EWT, NBC; 
“The World Today” news, Monday through Friday 6:45 p.m. EWT, CBS; “The G- E Houseparty,” 
Monday through Friday 4:00 p.m. EWT, CBS. BUY WAR BONDS —KEEP THE BONDS YOU BUY 


GE MAZDA LAMPS 


GENERAL @QELECTRIC 


i 











_ —_ 
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The name WRIGHT has for 
three generations meant 
top quality in woven 
wire products. Wright 
hexagonal netting is 
identified by the 
famous, colorful 

Rooster label. 


CF WRIGHT st 


WORCESTER * MASS. 












MOLLY 
SCREW ANCHORS 


mH Expansion bolts that sell fast 
because they hold fast... 
even in 3" wallboard, as well 
] as lath and plaster brick, con- 
crete, hollow tile and other 
i solid materials, where they 
i resist hundreds of pounds of 
| direct, outward pull. The only 

anchor that holds in plaster 
tom board. The only STEEL- 
FINGER-GRIP anchor! 


SELL FAST. 









BOILER PLUGS 


The immediate wall area 
around a leak is already cor- 
roded to a fragile thinness. 
Unless a Molly expanding 
Boiler Plug is used continued 
corrosion gives the repair job 
but a short life .. . and “It's 
folly not to have a Molly”. 
Molly Boiler Plugs grip a large 
inside area of I!/g". Mollys 
hold fast and sell fast! 


MOLLY CORPORATION 


122 EAST 42nd ST NEW YORK 17. N.Y 
“IT'S FOLLY NOT TO STOCK MOLLY TODAY ~ 

































Flog FOUNTAIN MARKER 












EVERY FARM, HOME, PLANT 
IN YOUR TERRITORY NEEDS IT 


‘ Check Vhese Advantages 
















oe. ad Mods clearly on any surface .. . wet 

Nothing or ary. 

ya i Handy, non-breakable, non-itflammable. 

of Order Precision fitted nibs instantly inter- 
e changeable by hand. No tools required. 

No threads to i Pressure-less. Marks at a touch. Speeds 

clog or strip up work, Eliminates fatigue. 





Quick, clean, always ready to use- 


i Unconditionally guaranteed for 
mechanical perfection. 


ae 
rs 
Je Use Floquil Roller Marker and Floquil 
eps Plastic Stencils for smudgeless, sharp- 
Dae, er stenciling on any surface. 

Write for Informative Literature 


FLOQUIL PRODUCTS, INC. 
DEPT. H1993 BROADWAY oe NEW YORK 23, WN. Y. 


DISTRIBUTORS IN PRINCIPAL CITIES 





























Th 








FULLY. 
GUARANTEED 


FIT, AND FINISH 
































Patterns are avail 
liste 










highest quality > 
catalog and 





STAR MANUFACTURING COMPANY 
DIVISION OF ILLINOIS IRON & BOLT CO. 
CARPENTERSVILLE, ILLINOIS, U. S.A. (EST. 1873) 


HARDWARE AGE 





DURO-CHROME 


These“Doggone Good Tools’ Will Be Better Than Ever 


When your customers can again walk into your store and pick out all the 
Duro-Chrome tools they want for shop or home, they've got a treat in store! 
For on the new Duro Boards will be arrayed the finest Duro-Chrome Tools 
ever built. From start to finish they'll be pre-war quality plus! Of course the 
sockets will be hot broached as they have been all through the war. Hot 
Broached sockets are best because the tears, stresses and cracks resulting 
from cold broaching are eliminated. Of course, they'll have the durability and 
precision which have characterized Duro Tools for nearly thirty years! But 
in addition, there will be advancements resulting from Duro’s greatest tool 
production in history in supplying the needs of our war production industries 
and our armed forces. Duro Metal Products Company, 2649 N. Kildare 
Ave., Chicago 39, Illinois. 
BUY “DOGGONE GOOD TOOLS”’ FROM YOUR JOBBER 


DURO TOOLS cnrsss) 


@ ~ The Wlechaniots Bott Pretend 


OVER A BILLION BUILT SINCE 1916 





j. 1873) ALSO MAKERS OF DURO MACHINE TOOLS 
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CORYS 


Photograph at left shows eight- 
story factory at 2100 South 
Marshall Blvd., Chicago, where 
Cory Glass Coffee Brewer Co. 
has been making famous Cory 
All-Glass Coffee Brewers since 
March 1, 1945. More than 
120,000 square feet of manufac- 
turing space— private railway 
siding — most modern produc- 
tion equipment: available — all 
combine to enable Cory to serve 
you better. 


a ¢ fs: 
7 Faswy 4 ¢ In oar new factory-home we're better equipped 
than ever to meet the demand for Cory All-Glass Coffee 


Brewers. We are building up that demand — with the most 
outstanding advertising campaign in the coffee-brewer industry. 

We’re telling all America the Cory story of quality, with 
powerful four-color advertisements in leading magazines hav- 
ing a combimed readership of over 63 million. 

Yes, Cory’s going places. And so are dealers who feature 
the Cory line. 

CORY GLASS COFFEE BREWER COMPANY 

Executive and Sales Offices 
221 North La Salle Street + Chicago ]; Illinois 


HARDWARE AGE 
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@ Rich in Personality 
@ Sales Appeal Plus 





No. 51J-Jonquil 
. No. 52N- 
No. 50T-Tulip Nasturtium 


50 Series Table Mats Available in New 
Betty Brewer Sales Package 


Your customers will be enthusiastic about the 50 series Betty Brewer Table Mats 
packaged in the new Betty Brewer Box. These double thick, heat-resisting table 
mats, with beautifully lithographed tops, are washable, easy to pick up, and 








give complete table protection against any hot dish. 
Each set of 3 mats consists of one 7’ x 10” and two 

6” x 8” mats and is packaged in the colorful new Betty 

Brewer box. This new box is an outstanding package 

that makes an ideal gift box and lends itself to artistic 

counter, shelf or window displays. Order by number 

and name. No. 50T-Tulip, No. 51J-Jonquil, No. 52N- 

Nasturtium, No. §53C-Clipper, No. 54G-Garden, No. 

$5B-Bouquet, No. 56L-Larkspur. Priced per doz. 

sets—in Betty Brewer Display Boxes, $4.00. 


CHAS. A. BREWER & SONS 


6320 S. Harvard Ave., Chicago 21, Illinois Wo. WE Lekaser No 55D Bouqact 








We Packed 89,582,726 Packages of Food for the Armed Services in 1944. We’ll pack many millions more in 1945. 
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HYDRO-TE 





PRECISION 


. ' 

anufacture 
| FADEPROOF ° WASHABLE ° 3 GREASEPROOF 
Easily cleamed in lukewarm suds. Many attractive and ecelerful designs 

ECISION | | <228#=:3 

D bs <y Aimee ee tae ae ale ate * SS Side 
hulls HYDRO-TEX CORPORATION 
"eC 564 West Adams St. Chicago 6, Ill. 














A Good Selling Glass Ware Number 
No. 3972 Z Crystal Bonbon or 


Jelly Plate 
Very Beautiful Antique Design 
Made from high grade potglass 








5%, x 7% inches 
Weight: 12 lbs. to the dozen. 
Packed: 1 doz. smallest quantity sold. 


$3.00 per doz. 


ELECTRIC $2.70 per doz. in 3 dozen lots. 


APP LIAN CES We carry a tremendous assortment of GIFT GOODS, 

ranging in price from $1.80 to $90.00 per doz. Complete 

set Z of illustrated price lists mailed to any HARDWARE 
DEALER on application. 


Gambill Building, Nashville 3, Tennessee 
> ate 115-1192 
a , South Market St. 


LEO KAUL ceocyt 
Chicage 6, Il. 
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YOU /sked/ 
OR IT --- 


| ft MWeder "Past- Setliug Low- Priced 


Paragon 


7 
. 


NONE ETTER 
DELUXE KITCHEN CABINET SINK 


The 
VICKERSWOOD 443 


This 43” x 25” x 36”, 
two-docr, deluxe 
wood undersink cabi- 
net unit, finished 
with high gloss 
white paint, comes 
completely equipped 
with stainless steel 
bound linoleum top, 
also drilling that 
either a wall or deck 
type faucet may be 
used by menely cut- 
ting through the 
necessary holes. 


An 18” x 20” vitreous 
China sink, complete : 
with mastic and 

cleats for attaching 
to counter-top, fau- 
cet and flat - type 
strainer go to make 
up this ensemble. 
Available in black or 
red marble linoleum 
tops. 











Permanent Displays: N. Y. Furniture Exchange, Space 1613, Chicago Furniture Mart, Space 1545, San Francisco Exchange, Space 538 


ee 
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Ne. 427 SYRUP SERVER 


As smart as it is practical for serving 
honey, syrup, cream, condiments, 
etc. An ideal refrigerator container 
... avoids contamination and odor. 
Easy to clean. Top and slide are 
sanitary plastic; fluted clear-glass 
jar is 14-oz. capacity. Retails at 25c. 


f% 


‘ene 


if 
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No. 430 
FRUIT 
JUICE 
SERVER 


Holds economy-size 46-oz. can of juices. Fits 
in refrigerator; keeps juice better, longer : : , 
no contamination ... no refrigerator odor ; ; 
no drip, spill, waste. Always ready to serve. 
Easy to clean. Has plastic top and slide; clear- 
glass container. Retails at 75c. 


No. 451 SALT’N PEPPER SET 


Handy for stove and table; easy to 
carry. Red metal shaker tops — 
“Salt” and “Pepper”; 
matching red plastic tray. Con- 
tainers are ribbed clear-glass, 7 oz. 
capacity. Set retails at 29c. 


imprinted 


FEDERAL TOOL CORP., 400 NorTH Leavitt street, CHICAGO 12, ILLINOIS 


e NEW YORK OFFICE — 200 FIFTH AVENUE 


®* WESTERN OFFICE — TERMINAL SALES BLOG 


SEATTLE. WASH 
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NATIONAL DIE CASTING COMPANY 


CHICAGO Saas LINO!S 


CABLE “NADIECAST CHICAGO PHONE HOLLYCOURT 6000 


Manupacturets of Pr usehold Ayapliances 





TO: All the Hard-Presse4 Dealers in the Home Furnishings Field 
friends as well, are writing US- asking when 


r old customers,» and new 
of JUICE KING home juicers- 


Many of 0 
deliveries 


we will be able to make 
We feel that they--and you--are entitled to this straigntforwer? explanation. 
We are not manufacturing juice extractors: Today--45 since December of 1941--the 
full, capacity of the pig JUICE KING plant is devoted 100% to the manufacture of 
on instruments urgently needed on the pattlefronts: Recent victories nave 
rfort into that 


precisi 
oduction- Instead, we'r 


not slowed our pr 
big final push, that all of us must join in, 


extra e 


e trying to put an 
in Toky® ~ FAST. 


to put our armies 
that not one 


Area, it is doubly important 


1 critical Labor 
of our fight ings men. 


Since chicago is a No- 
ower be diverted from th 


nour of vitally needed manp 


e needs 


with these facts clear, We know that no apology is necessary for our jnability to 
r JUICE KING. We are conf g--past and future-~ 
will unders We feel sure agree that if one of the 

can keeP put one 's name off tne casualty list. 


fill orders fo 


instruments 
our work has been 
ion work for our 


ave gained in this precis 
ake after Victory: 


The valuable experience which we h 
Air Forces will be reflected in the fine JUICE KING line we'll m 


JUICE KING aavertising nas appeared in leading consumer magazines throughout the 
war period.--and will continue through victory: , 


a that all aistribution will te 


when we can again make JUICE KING, rest assure 


on 4 strictly equitable pasis- 





"till then..-let’s keep working for victory! 


NATIONAL DIE CASTING COMPANY 


ER SET 
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WASH 
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Counter Mich.” Trent of Sale Digelaye 


FRE E DEVOE COUNTER AND WINDOW DISPLAYS—IN FULL COLOR — 
DESIGNED TO MAKE EXTRA SALES, MORE PROFITS FOR YOU! 


In your store these smashing DEVOE counter and 
| window displays act as “go-getter’”’ salesmen. No 
fuss or bother for you—all you do is put ’em up 
and let ’em go to work—making extra 
sales and profits for you! Ask your Devoe 
Representative for your free “Counter 

Attack” today! 


DEVOE OFFERS 

these exclusively 

to Devoe Agents 

“for the dura- 

26” x 40° , £ & : fe tion.” Post-war 

saws ¥ ssi " program makes 

, 4 _™ this type co- 

BEAUTIFUL! .. . This 3- piece, pay Tet ahid i avail. 

easeled, full-color display— f FE Pai? Dera aan. 

h ki , “Color display—yours for “to! Devoe Agents. 
the asking! sr STOCK FARM 
’ DEVOE RED PAINT | 


Ehime 


REACHING OUT for America’s ; lel , a= 
mighty farm market —this spec- : = o o @ put PRODUCTS ie oe 


tacular FREE three-piece display — plus 
jumbo window banner. 


1. A silent salesman to sell 
DEVOE Paint and Varnish 
Remover! 


2. Powerful poster art! 1945 
Dehydray Display — the point- 
of-sale piece that backs up 
3. Dehydray sales help— 

wick Koater poster. It’s an 
added impulse purchase 


787 FIRST AVENUE, NEW YORK 17, WN. Y. 
HARDWARE AGE 





SATISFACTION... & 


Hter bictory 


@ When the d's work is done . . . and the | 

“fresh-paint’/sign goes up .. . there is a very P()} |- M E R-| K 
real satisfaction in knowing that your skill has 

producedA good job. Yours is an essential and 


ital work. Th ion of the home front 
and tif maintenance ofits values arenccesary LINSEED OIL 


to the national economy. . 
ARCHER-DANIELS-MIDLAND COMPANY for beller patting 
JROANOKE BUILDING - MINNEAPOLIS 2, MINNESOTA 


/ 


FOR 106 YEARS WE HAVE SERVED THE PAINTERS OF AMERICA WHOSE WORK IS VITAL TO OUR COUNTRY’S 
ECONOMY BECAUSE IT IMPROVES AND PROLONGS THE LIFE OF AMERICAN GOODS AND PROPERTY 





1SK TURNOVER ! 
HIGH PROFITS ! 


WITH—THE NOW AVAILABLE 44 


B QUICK SELLING SPECIALTY @ 


‘¥- PANDOTITE 


“ASWELL filler and sealer 
for home repairs” 


@ X-Pandotite gives you a fast turnover, high 
profit, non-priority product that you can sell right 
now—today! An ideal hardware item for postwar. 

Immediate non-priority deliveries are permitted 
because X-Pandotite saves the use of new materi- 
als on many household repair jobs and saves 
calling in a skilled repairman. 


Here’s Why Your Customers Want 


X=-PANDOTITE 


X-Pandotite is good for literally dozens of repair 
jobs around the home. It expands as it hardens, 
penetrates the pores of repaired surfaces, and 
when dry, is hard as rock. 
Even the least skillful user can get professional 

results with it by following easy directions. 

X-Pandotite will do major repairs, such as filling 

and permanently sealing cracks between bath- 

tub and tiling, or the like—or such simple jobs 

as Lye mop handle back on so that “this 

time it will stay fixed!” 

@ It completely fills cracks in marble, tile, plaster, 

terrazzo, concrete, wood. 

@ It will not shrink. IT EXPANDS! 

@ It’s a perfect anchoring material. 

@ It is unaffected by heat, oil, soap or caustic solu- - There’s a SILOO profit waiting for you with 
tion —resists water—is leak-proof, moisture- : : oe 
proof, vibration-proof. every sale. SILOO is the quick, easy positive 

@ Your customer gets a whole 1-lb can of X-Pando- fe i i ks and 
Gin troniedhe and thaated nice profit margin tecategent - the peaning hice oil tanks - 
in that for you. — = — heating equipment. It is a nationally advertised 
oo Tee, a ~~ “Sg > product of fourteen years standing, developed 

as an antidote to clogged oil filters and pipe 

b job- lines. 

ae yi ie short , write SILOO also keeps the entire fuel system free 
per. If his stoc ange for de- 
us and we'll or 


livery. 
Ad- 
bout the N ewspape "That 


Ask a ice . % . . 
vertising ie g ere Know a Explosive, Non-Inflammable, Non-Corrosive, 


You Con | Supply Them we : Non-Poisonous. Anyone can use SILOO—just 


X-Pandotite. "Tame RERM ARENT pour it in. Write for dealer proposition. 


en ATIONS AND ® 


from water, removes polymerized gum and acts 
as an inhibitor against electrolysis. It is Non- 


PETROLEUM SOLVENTS CORPORATION 
Solvents For All Types of Petroleum Residues 
General Offices: 331 Madison Avenue, New York 17, N. Y. 
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Better Than Ever— and Still Only 50¢! 


THE SAVOGRAN COMPANY 
60 West Superior Street India Wharf 2627 Army Street 
CHICAGO 10 BOSTON 10, MASS. SAN FRANCISCO 19 








Silex is Golden 


GOLD STANDARD! Silex reigns su- 
preme in the coffee maker field—setting 
the standard against which all coffee 
makers are judged. 


YOUR GOLD STAKE is secure with 
Silex. Silex increases the dealer’s reputa- 
tion for carrying top brands in every line. 


GOLDEN REPUTATION! Customers re- 
fuse to accept the phrase: “‘just as good 
as Silex.” -Millions already know that 
Silex stands for full-flavored, clear coffee. 
Advertising teaches millions more that 
only a Silex coffee maker has the pat- 
ented FLAVOR-GUARD filter! 


GOLDEN FLOW of profits! Turnover 
of Silex products keeps profits flowing in 
steadily, keeps your inventory in good 
shape. 


NEW VEINS OF GOLD are being 
opened for you . . . with sensational new 
coffee maker developments and the al- 
ready proven Silex Steam Iron, ready to 
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No sooner do you get some fine-looking ads 
up, with a handsome picture of the product 
riding above a snappy headline, when—bang! 
the boss says sorry but we can’t run em. Too 
many war orders. Not enough material for 
civilian production. No use telling a buyer 
about a Briddell item he can’t have right away. 


So, out comes picture of product, in goes 
explanation of why no goods. Boss says it’s all 
right, though, to leave in picture of Eastern 
Shore scene, to remind you where Briddell is 
located. Chances are, he said, nobody will ask 
the price of some Eastern Shore scenery. 

One thing the thwarted adv. mgr. can do, 
however; he can remind you of the craftsman 
quality in all Briddell hand tools—and how 
Briddell workers never forget that the tools 
they make must do a good job of helping other 
workmen make a living. 

A point to remember—when goods are 
plentiful again. 


Stars awarded June 24,1944 


Flag awarded Jonvary 4, 1944 es ond Jan. 13, 1945 


WARTIME MAKERS OF ROCKET PROJECTILES 


KEEP ON BUYING WAR BONDS AND STAMPS 


launch the minute peacetime production CHAS. D. BRIDDELL, INC 
can be resumed! —_ eee ne ee 


Serer er a1 SOUR). ©. Fes eee en eras Crisfield, Maryland + Craftsmen in Metal since 1895 


STRADE MARK REGISTERED U. &. PAT. OFF. 
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No need to worry about markdowns or cut-price compe- 
tition. Pyrex ware is fair-traded in all 45 Fair Trade 
States. Your discount is your gross margin... your 
profit is protected. 








Complete and colorful planned promotions are sent to you 
four times a year in the form of seasonal display kits. 
The window and counter displays tie-in with 

the national advertising program at peak 

sales periods. 


o/ Pv ite, } 
Ove REX ‘ 

eee 

Dr roms 


wets Division 


Ask your distributor’s salesman for Pyrex ware dealer helps or write direct to 
Consumer Products Division, Corning Glass Works, Corning, N.Y. 
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Pyrex ware is “warehoused” in 144 major cities. You avoid 
long waits for shipments from a distant factory. Your 
local wholesale distributor will give you prompt and 
efficient deliveries on all available items. 





Pyrex ware is advertised in 30 leading magazines and 110 

newspapers—an average of at least eight Pyrex 
ware messages a year for every family in 
your community — and in full color. Your 
customers are pre-sold. 











GROWING... 


GROWING... 
GROWIN 


YOUR BIGGEST CROP OF CUSTOMERS 
Is YET TO COME... 


Twenty million Victory Gardens have taught Amer- 
ican families not only the advantages of gardening 
but the sheer joy and satisfaction of accomplish- 
ment which comes from tilling the soil. 





We, here at the Masters Plant, are awaiting the 
time when we can again produce civilian goods... 
Masters Handi-Cart . . . and Masters Distributors. 
These items have already established themselves 
through hardware channels of distribution and 
proved their right as profitable, fast moving items. 
With the return to peacetime activities they will 
find an even greater acceptance from the greatest 
crop of home gardeners America has ever seen! 

Until then we shall expend every effort to hasten 
the return of that day. 


MASTERS PLANTER COMPANY Masters Building * Benton Harbor, Mich 





20000 000 Stn 























Masters Handi-Cart 


This ‘Successor to the Wheelbarrow” made 
a nationwide record for itself as a fast 
selling, profitable item ... in just two 
years time! Sound design, sturdy material 
and perfect balance give it sales appeal 
to home owners everywhere. Watch for its 
return after the war. 


Masters Plant Setter 


The Famous Masters Planter with a sales 
record of 40 years because of its many 
unique features and dependable results. 
Sets up to 15,000 plants daily and destined 
to set a new high for profitable sales. 
1944 war model now available in limited 
quantities. 





Masters Perfect Distributor 


Nothing ever approached the job this num- 
ber accomplished in controlled distributing 
of any dry material ... seed... fertilizer 
. .. dressing . . . lime, etc. Thousands of 
Gardeners will welcome the return of this 


handy item. 
_ 
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Heavy Duty Plunger Type 
Shallow Well System 































* made 

a fast 

steniel Plunger Type Shallow Well Plunger Type Deep Well System 

appeal System 

for its 

on Look at Your Big Market future! But don't forget that it's only part of the 
jesulls. for the COMPLETE MYERS LINE complete Myers line which includes types and sizes 
ros for every prospect in your big water system market: 
— A MESSAGE TO MYERS DEALERS Farm families — non-farm families — commercial, 
ee The new Myers "H' Series Ejecto is something to industrial and institutional prospects. Keep one eye 
s num- Pp , ‘ P on your complete mass market —and the other 
ibuting get excited over. It's a water system with a big 

etiliser eye on the complete Myers line. That's the way to 
im ° 

of this 


make your Myers franchise most profitable. 


THE F. E. MYERS & BRO. CO. 


DEPT. C-13, ASHLAND, OHIO 
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SS TRON 
©O€EX-SCRO 


An Improved = 
“STRONGHOLD” | ey 
Multi-Use» 

Multi-Drive 


= 
Fastener « «=e 
ay 
S 





a 


ag SLEEK new product 


that has many outstanding me- 

chanical and use advantages \ 

over ordinary machine screws BOX ee . 
—little brother to the match- Pr ory wacnen occ euye Sa 
less STRONGHOLD cap screw. : 


© Cold forged, free from in- 


ternal stress and strain. = 
* Thread points are machine [mom ta, 
chamfered for easy starting. ; ee 


© Heads are trimmed to close 


tolerances; sharp corners of at, 
heads assure longer tool life. Js 
e Heads chamfered with 


washer face underneath. : 
© Ideally suited for power or JY) 

hand tool application; can be y  eeeee ‘ 

driven at any driving angle ; DRIVER 


without damage to screw 


head. 


e Will stand tremendous Ay j 
amount of driving torque ee "Torchy Turner" is right! In 


engineering design ... in con- 


without damage to head. 
struction and assembly ... in factory 


© Easily accessible from either 


top or side in hard-to-reach 
places. 

® Machine screws and set 
screws made in lengths from 
%” to 12”; diameters, No. 6, 
8, 10, 12; coarse or fine 
thread. 

Ask for Free Samples 
MANUFACTURERS 


SCREW PRODUCTS 


231 WEST HUBBARD STREET 
CHICAGO 10, ILLINOIS 
PHONE WHITEHALL 4680 


testing under actual operating conditions 
PT LT ... they’re tops! There isn’t a blow 
SCREW torch on the market that can equal 
DRIVER Turner for quality, safety, and service. 
That’s important to your customers...it 
means greater sales and profits for you! 

Have you seat for yous copy of our 1C-oage book. 


let: he Story Behind The Turner Brass Works? 
It’s interesting, informative . . . and free! 


Write for priority and delivery information ..i 


HARD-TO-REACH 
PLACES: EASILY 
ACCESSIBLE 


HARDWARE AGE 





All frames forged of the finest special alloy 
steel * * * The new improved polished frame 
Micrometers in 1” and 2” sizes * * * The 
new black enamel finish Micrometers in all 
sizes from 1” to 6” ® * * Also available with 
ratchet stop, lock nut and 10,000ths gradua- 
tions * * * A full range of Metric Micrometers 
in addition to complete sets in leather covered 
cases—0” to 3”, 0” to 4” and 0” to 6” kK *® 


PIE CENTRAL TOOL (0. 


Micrometers of Certified lecura 


Rog) E.bsiA ND 
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NO DETOURS 
for Russwcn Dealers | 


The Russwin dealer always knows where he stands. Our policy 


of close cooperation gives him the edge whether he is figuring 
builders’ hardware for a modest home or a towering skyscraper. 

On every job, the 105-year experience and resources of 
Russwin stand foursquare behind him... that’s why the “plums” 
usually go to the Russwin dealer. 

Thus, in making your plans to cash in on the postwar builders’ 
hardware demand, Russwin is the name to keep in mind. For, as 
Russwin knows that the dealer is the key man in builders’ hard- 
ware selling . . . so, on-their-toes dealers know that Russwin is the 
key name in cooperation. Russell & Erwin Manufacturing Co., 


New Britain, Conn. 


SINCE 1839 


usswiN Dales lllways Hare the Ege 


DISTINCTIVE HARDWARE 
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Three specifications you would give if you 
wrote your own ticket are part of the Oliver 
contract! You insist on highest quality because 
you want to sell with confidence; a complete 


line is necessary to fill all requests; nationally 


known products find ready acceptance. 


Oliver gives you all three. So write your own 
ticket and push the fasteners your customers 


want because they give greatest satisfaction! 





SOUTH TENTH AND MURIEL STREETS - PITTSBURGH, PENNSYLVANIA 
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BOMBING MISSIONS MEAN WORK 
FOR CBERNGRD ) PLIERS 











Member of the ground crew 
clipping excess arming wire 
from a 500 Ib. bomb. “ 
Fuses at the end of deadly bombs are held in a safe position by 
the arming wire when they are put in the plane's bomb bay. 
Bernard cutting pliers are used to cut off excess arming wire. 
When the bomb falls the arming wire remains with the plane, the 
fuse vane unwinds and the bomb is then ready to explode on 
contact, 
With thousands of tons of bombs being dropped daily on enemy 
installations, it is no wonder that civilian requirements for Bernard 
pliers must be curtailed. All the more reason too, for lucky owners 
of these splendid tools to treat them carefully and if they are 
damaged, to have them repaired. 

teste to al Replacement parts for Bernard pliers 


THE WM. SCHOLLHORN COMPANY 


P. O. BOX 1944, NEW HAVEN, CONNECTICUT 











Yealerday A NEW IDEA 


Todlay THE ACCEPTED” STANDARD 





SCREWDRIVERS 


When XceLite Screwdrivers with 
transparent plastic (shock-proof) 
8 on the “tool 

few years ago they 
were hailed by tool experts as a 
truly pa Ay og advance in screw- 


Their acceptance by men who 
know, use and buy tools has con- 
tinued to — Today XceLite 
Screwdrivers a: standard of . 
comparison — often imitated but 
never excelled! 

In addition to their special plastic 


for all 
nical pine general use. Over 
styles, square and 
round blades, standard and Phil- 


required—sales re 
stricted. Write “Dept. G for full 
details and prices. 


PARK METALWARE 
COMPANY, Inc. 


Orchard Park New York 


BUY MORE WAR BONDS... 
KEEP THE ONES YOU OWN 



















Does more things, easier and quicker, 
than any other tool! 


Remains locked to the work with hands 
removed, Holds anythigg, any shape, 
with a grip that never slips. Is actually 
Hand-Vise, Clamp, Super-Plier, Adjustable 
End Wrench, Pipe-Wrench, Locking Wrench 
and Toggle-Press—ALL IN ONE! Light, trim, 
handsome. Made of fine alloy steel. Zinc 
plated. 2 sizes—7" and 10". 
’ Sold through Tool Jobbers 


PETERSEN MFG. CO. ° Dept. D-5, DeWitt, Nebr. 
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Ht still is your privilege to buy cutters anywhere 
you can. Our boys overseas saw to that. 

But, they need cutters! — in life-saving, battle- 
winning quality and quantity. It is imperative that 
somebody should continue to supply them. 

Because we are the largest and most experi- 
enced manufacturers of these fools, we accept that 


responsibility to the limit 
of our capacity regard- 
less of opportunity, or 
momentary temptation, 
to do otherwise. 

We believe that, when 
the needs of our fighting 
forces are satisfied, you 
will receive us back into 
the “marts of trade.” 


H. K. PORTER, INC. 
EVERETT 49, MASS. 


sos CUTTERS 
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You find accuracy in every important detail of 








CLEVELAND )j? 
f A S$ | E ® E R 4 ) am ieee s: Chicege, Philadelphic, New York, Los Angeles | 


eet Ask your Jobber ter Clevelead Festevers 
MADE BY THE ORIGINATORS OF THE KAUFMAN PROCESS FOR GREATER STRENGTH AND ACCURACY 
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Millions of shade tree owners and 
commercial orchardists and grape 
growers, too, now know that banding 
with TREE TANGLEFOOT offers the 
one sure means of preventing climbing 
insects from infesting the trees and 
vines, eating the foliage and buds and 
causing serious damage. One of our 
attractive carton displays with free 
descriptive pamphlets will spark sale 
after sale, gain you constantly repeat- 
ing customers and handsome profits. 
Call your jobber NOW 


TREE TANGLEFOOT is ee ys 

for all types of trade; 1 Lb., Lb. * 

cartons and 25 Lb. pails as well as the 6 oz. CLOTHING gE oe 
nquire esmen. 


cartons in the attractive display. naai~t 
Mfg. by 


if Bee © a See oR eee me Ey a mY 8 Nebraska 
eb Aad hk. band Gees RA. NEATSLENE COMPANY, Omaha 8, 


















































WITH A HALF CENTURY OF “KNOW HOW” 


WA 


IS THE CREAM SEPARATOR 
NAME TO REMEMBER 








Make no mistake about it . . . cream separators will offer you a highly 
profitable source of post-war sales . . . for separating “on the farm” and 
feeding skim milk to livestock and poultry is basically sound agricul- 
tural economy. 
L The experience and “know-how” of 50 years of success makes the 
| Iowa Line of Cream Separators your logical choice. 


lOWA SUPER — Re Oe ae ee ee 
mw stare me ASSOCIATED MANUFACTURERS, INC. 


arator — it's years ahead. 
yet farm proven in per- Builders of Quality Cream Separators Since 1895 
DEPT. HA-545 WATERLOO, IOWA 
ANA PONE TIO! EAE ILE LD LTTE LILLE SELL D ESE 
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CLEAN-EASY SCORES ANOTHER FIRST 








Clean-Easy dealers! Here’s another first for your customers—the new 
Clean-Easy ‘‘Anti-Crawl” Teat Cup! Scientifically designed, then field 
tested, this amazing téat cup eliminates the “usual crawling.” Exces- 
sive weights and pulls are not needed to prevent these cups from 
crawling up on the teats. Eliminates harmful udder stretching and 
makes for safer, more efficient machine milking. Hand stripping is 
not necessary. 

This new cup, with its exclusive rubber cap, is manufactured with 
metal sheli and rubber lining. New caps, inflations, and shells are 
the only parts necessary to install these ‘““Anti-Crawl” Teat Cups on 
any Clean-Easy Milker, old or new model. 

Write today for complete information to Ben H. Anderson Mfg. 
Co., 51 N. Dickinson Street, Madison 3, Wis., U.S.A. Dept 331 


CLEAN-EASY DEALERS ARE 
FIRST with THE BEST! 


16, 1945 
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are available NOW for con- 

Stewart Railings . . . stoop, . 
porch and stair railings, in °°" engaged in war work. 
in and ornamental! iron, Gates are made in single or 
will be available in a wide double construction for use 
range of designs when re- with or without overhead 


strictions are lifted. Stoop , 
Railing M-281 is illus- track. Complete details on 


trated above. request. 












STEWART CHAIN LINK WIRE FENCE 














Non-Climbable Chain Link Wire Fence is available NOW for certain 
protective purposes. Stewart Style 3TH illustrated above. 








@ You don’t need to wait until the war is over to sell 
Stewart products. Some of them may be obtained NOW 
for concerns doing work necessary to the war effort. Items 
like Wire Window Guards, Wire Mesh Partitions, Steel 
Folding Gates and Chain Link Wire Fence are imme- 
diately available to those who can qualify. We’ll be glad 
to tell you more about this, and send literature on all 
Stewart Iron and Wire Products. Please be sure to men- 
tion items in which you are especially interested. 


THE STEWART IRON WORKS CO., INC. 
1237 Stewart Block Cincinnati 1, Ohio 


Experts in metal fabrications since 1886 














_—= And you'll surely get 'em when 
UNION LEADS PEACEWARD 
into New-line Production! 


There will be no limit on your supply of Union 
Tools and Sporting Goods when the full force 
of our war-time capacity can be put behind your 
orders— 


And no limit on Quality, newly-developed out of 
our war-manufacturing experience . . . This 
Quality will be powered by new SALEs features, 
planned to promote fast turn-over and Dealer’s 
profits on UNION 


Roller and Ice Skates 
Fishing Tackle 


“ Chisels and Screwdrivers 





Hack Saw Frames 






Gun Implements 






* Available on Priorities 


HARDWARE COMPANY 
aw FW Get 5 YU 


TORRINGTON. CONN. 


NEW YORK OFFICE 1S AMODBERS 


















HARDWARE AGE 


| when 
WARD 
tion! 


f UNIon 
ill force 
ind your 


d out of 
. This 
features, 


Dealer's 


ates 





MAY 10, 1945 


etal 


SPE 


3/h 


C\RICAT 


= aicto™ 
— 
GRE HOMES 
TPRD WESEMS ae PEM 
bat t oxonitt _ 
™w 2 


Sold through recognized 
independent wholesalers 





GLASS KIT SALES peut Seta Poop! 
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Replacement 
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Spring time is bargain time—also house cleaning time. 
Both of these events are important to the Hardware 
Retailer who’s out after business. What better way to get 


‘ 


additional sales volume than to run “specials” on mer- 
chandise that’s particularly suited to the season? Take the 
matter of a Glass Replacement Kit, for example. Most 
homes need one or more panes of glass replaced in spring. 
And, with painting in order, the owners are more con- 
scious of the need for glass. Why not organize a special 
bargain package like the one shown above .. . give it space 
at the front of the store where men and women customers 
will see it? It’s easy to create a favorable reaction, too, by 


stating how much your customer will save when he buys 


a kit including two or three standard size panes of glass, 
chisel, putty knife, putty, brads and touch-up paint. 

More important, you’re helping him (AND yourself), 
by calling attention to much-needed items around the 
home while making an extra profit yourself. 

Of course, we'd like to know that the glass you sell to 
your customers is Libbey-OwensFord Quality Window 
Glass. Because you like it—since it cuts easier, handles 
easier with less breakage and is clearer and flatter—we 
believe your customers will like it, too. So if your stock is 
running low, telephone your L-O-F Distributor to replenish 
your supply. Libbey-Owens-Ford Glass Company, 3855 
Nicholas Building, Toledo 3, Ohio. 








LIBBEY: OWENS - FORD 
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When moving paint once again becomes a real 
selling job, will you find yourself doing it the hard 
way? Will you be trying to solve singlehanded the 
knotty problems of inventory control, store layout, 
merchandising, market trends, sales promotion, and 
advertising? The smart dealer won’t! He’ll turn over 
the details of these vital but-burdensome problems 
to Martin-Senour. For Martin-Senour, drawing 










ARE YOU ON OUR MAILING LIST 
FOR THIS HELPFUL 










ass, 





upon sixty-one years of experience in the paint 
business, has developed a comprehensive paint sales 
and merchandising plan based on a realistic anal- 
ysis of the needs of independent dealers ...a plan 
that’s easy to put into practice...a plan that points 
the sure way to increased sales volume and greater 
profits. Your Martin-Senour jobber will give you 
the details. And the time to ask him about it is now! 


ee 






























int. 
“= “"SALES-PAPER’’? 
the You'll enjoy reading Martin-Senour’s 
“March of Paint,” a breezy little paper 
packed full of stories and pictures on 
l to topics like: New ideas in paint mer- 
ie chandising, stories about other dealers’ 
on sales experiences, new re to set up 
dles paint displays, promotional ideas, mar- 
ket trends, and product research. To 
iad receive every issue free, write us today. 
k is Be = 
nish ee 
855 
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Buy More Bonds and KEEP Them .. 




























Folks today have more money than ever before. It’s in war 
bonds and savings deposits. They can’t spend it now. But when 
the war is over, the spending will begin. Where they spend it is 
a matter of real concern to dealers now. 

For those dollars don’t mean a thing to you, unless some are 
spent in your store. And they'll be spent in your store only if 
what you have to sell stacks up as the best buy. 


That’s where HUDSON is vital to your post-war picture. Take 
any one of HUDSON’S lines as an example. Each is an array 
of labor-saving, long-life equipment that has the nation-wide 
acceptance of users. Each is a line that brings prospects to the 
dealer who handles it. Why? Because HUDSON design and 
HUDSON manufacture have always produced equipment that 
makes the buyer’s dollar go farther. 


Investigate the value of the HUDSON dealership now. Get 


ready to sell the lines that will give you an inside track in the 
race for better post-war business and bigger post war profits. 


H.D. HUDSON MANUFACTURING COMPANY 
589 E. Illinois St., Chicago 11, Ill. @ Branches in Principal Cities in U. S. 


HUDSON 


@ SPRAYERS AND DUSTERS 
@ HAY TOOLS AND BARN EQUIPMENT 
@ LIVESTOCK EQUIPMENT 
@ FARM VENTILATION EQUIPMENT 
@ POULTRY EQUIPMENT 


. Increase Your Stake in America’s Fututé 
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U-S-S STORMSEAL ROOFING eliminates 
common causes of leaks. StormSeal has 
twin drains to lead off water that seeps in 
or is blown under the side laps. Its pres- 
sure lip “eg the end laps firmly together 
and the triple cross crimp prevents seepage 
there. Tension curve assures flat contact 
between sheet and decking and the flat-top 
seam makes nailing easy. A full line of 
fittings is available. “SS Galvanized 
StormSeal fives extra years of service, 
means ‘‘repeat” business for you. 


U-S-S ROOFING AND SIDING. Crimped or 
corrugated, galvanized in any standard gage 
—every sheet will give the low-cost, long- 
lasting service which farmers associate with 
the U-S-S trade-mark. And with the neces- 
sary fittings—ridge roll, gambrel joint, side 
and end wall flashings, etc.—you can give a 
complete service, increase your sales, sat- 
isfy the most exacting demands for an eco- 
nomical, quality product. 


aa 


FREE PLAN SERVICE. We provide blue- 
prints and lists of materials for various farm 
structures, including Cattle Feeding Shed, 
Poultry Brooder House, Machinery Shed 
and others. Your customers can examine 
the complete file in your store, then get 
copies of the plans through you or direct 
from us. This Free Service helps you sell 
larger quantities of the products you handle. 


U-S:S STEEL 


ROOFING AND 


SIDING 


WHEN LIGHTNING STRIKES 


SAS AN oe 
AROS a*% 


HERE’S no better shield against lightning than a 

properly grounded steel roof. Such roofs are not dam- 
aged by lightning, since they conduct the charge harmlessly 
into the ground. 

This is a powerful selling feature for steel roofing, for few 
farms are adequately prepared to fight fire. 

Steel buildings offer superior protection for stored crops, 
too. For this purpose, many forms of U-S-S Roofing and 
Siding are available, such as the famous"U-S-S StormSeal 
Roofing with its special leakproof features, U-S-S Corru- 
gated, 5 V-Crimp, and Weatherboard Siding. 

Your customers are being told about U-S-S Roofing and 
Siding through steady advertising in the leading farm papers. 
Display the U-S-S Sign and you will gain the full sales 


value of this well known trade-mark. 


CARNEGIE-ILLINOIS STEEL CORPORATION, Pittsburgh and Chicago 
COLUMBIA STEEL COMPANY, San Francisco 
AMERICAN STEEL & WIRE COMPANY, Cleveland, Chicago, New York 
United States Steel Export Company, New York 


UNI Pte SIATES STEEL 
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DELUXE MODEL DG-22 
Pat. Pending 


These portabie-folding eer cooki 
wherever shown. Ideal f ar Deane, © ee Picnics, 
clubs, churches, etc. Made from hea 

Has self- a ig 4 turn: spit for A try. fish and meats. 
Burns wood, charcoal or iquets. rite for information and 
prices. 

@ Hi-Low Grid Can Be Reised @ Heavy Steel Fire Box with 

or Lowered Updroft 


@ Geerd Rall on Cooking Grid @ Rust Resisting Enamel Finish 
@ Overall size—23%«" L x 11” W x 20” H — Folded Thickness 21/2” 


R. C. COX ASSOCIATES 


205 West Wacker Drive, Chicago 6, Illinois 
National Distributors of Mohawk Hickory Products 









/mmediate Delivery on this 
MOHAWK HICKORY GRILL 






















“STANDARD THE COUNTRY OVER” 
Efficient — Economical — Oil Burning 


Designed to meet special heating problems on the 
farm. Used everywhere for hea 
stove, hog house heater, garage « 
cooker, etc. Heats fast and efficiently. ” Uniform fuel 
flew, steady fire. No wick or 


commercial fuel olls. Detech- 
eble fuel tank and adjustable 
smoke pipe 


MODEL U. $4. 

steel with all joints saa mo 
tested. Heater is 16'/2 inches 
wide, 28 inches high end iw 
Inches long. Has 4 inch O. D. 





MODE. CS4 
Self Sinking, ef! 
cast iron Heet- 
or. Same eper- 








Eeceoed wit fone rood atien as US-4, 
Equipped with flame bet with 5 inch 
Fuel tank holds 14 gellons. five. (illes- 
Weight 50 Ibs. treted.) 
BOX TYPE HEATER... 14 

electric welded 


q@auge ‘ 
12 quart fuel tank, 5 inch flue. 
WRITE FOR LITERATURE 
AND PRICES 


SIEBRING MFG. CO. 


211 Mein St. 
GEORGE, IOWA 
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WRITE YOUR JOBEER FOR FULL (WPORMATION ANO OETAUS 


7) Tie LEEPER -MAVMARD Lo. 


900 HUME STRET, CULM F6, G10, b BA, 











_GITS PLASTIC 


PROTECT-O- 
SHIELDS 





Designed and 
Merchandised 
for 


QUICK SALES 


Thoroughly proved on the counter. Modernly artistic 
in design, these shields are expertly merchandised to 
sel] on sight. A beautiful multi-colored display is 
furnished each dealer. Molded of unbreakable plas- 
tic and in a range of colors to harmonize with any 
wall or wall paper. Retail—single size 25c each— 
double size 35c each, with full discount. Order from 


your jobber. Note 


Molding lo Chicago 44, IHaols 


Canedien Distributors: 
Kehn, Bald & Laddon, Lid., 69 York $., Toronto 
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SET... with 


| PUNCOR 


Yes, get set to “GO” with new PINCOR Products. 
The result of careful planning and research, skillful 
designing and engineering, PINCOR Products are 
precision-made for lasting and satisfying operation. 


Built with many exclusive construction and operat- 
ing features, PINCOR Products make up a fast-sell- 
ing, profitable line for the aggressive, salesminded 
dealer who has his eye on the future. 


Get set NOW! Write for more information about 
the new dependable PINCOR Products. Be ready 
for those Better Days Ahead! 


PIONEER 
GEN-E-MOTOR 


CORPORATION 


5841-49 DICKENS AVENUE 
CHICAGO 39, ILLINOIS 
EXPORT ADDRESS: 25 WARREN ST. 
NEW YORK 7, U. S$. A. 


CABLE ADDRESS: 
SIMONTRICE, NEW YORK 


Keep on Buying Bonds for Victory — 
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HINGE HANDLE 


NOW IMPROVED TO CREATE 
MORE FUTURE DEMAND 
FOR YOU 


Rugged — yet flexible as your wrist —the im- 
proved Plomb Hinge Handle is forged to save 
weight and increase strength. Supplied in varied 


| lengths in all standard drives, it is typical of im- 


provements being made continuously through- 
out the Plomb Line. Plomb is not waiting until 
“after the war” to provide tools that are new and 
modern in design to give you more exclusive 
sales features and bring you greater volume and 
profits... Write today for complete information. 
—Plomb Tool Company, 2227 Santa Fe Avenue, 
Los Angeles 54, California. 
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A LINE TO TAKE 
HOLD OF... 


Because of their design, construc- 





tion and value, Millers Falls Hack Saw 
Frames are a line that Dealers can take hold 
of and sell. Their well-established reputation as 
“leaders in the quality frame field” 
assures quick profits for postwar selling. 


There will be other Millers Falls Hack Saw 















No. 48 ths Frames in the postwar line, each out- 


LA , ye Fé B ly distancing competition in its price 
| y P class. Plan to stock the com- 


plete line of Millers Falls 







craftsman's tools and 


make sure of profits. 


No. 1027 


2 MILLERS FALLS 
TOOLS 


One thing in common - QUALITY Dalal 
_ MILLERS FALLS COMPANY ° “iit-y “© Greenfield,Mass. 
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THESE EXCLUSIVE 


FEATURES ADD UI 
TO SUPERIOR QUALIT! 


Shovels, spades and scoops made by 
Wood organization are all around bette 
because each point of stress and wear i 
reinforced by a special exclusive construc 
tion feature originated and developed b 
Wood engineers. 

For the best, always ask for nationally kno 
“Stuart Closed-Back” and “Wilson Ope 
Back” Shovels, Spades and Scoops. 
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Just as General MacArthur has kept his 
promise to the Philippines, chief source of 







the best Manila fibre, so 
genuine H & A "Blue Heart" 
Manila Rope will come back 
some day to its many friends. 
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In the meantime, keep re- 
minding your customers to 
conserve rope, because even 
war grades* are precious. 
Be prudent and carry only 
modest stocks of rope until 
better rope returns. 


*Our Blue Star No. 1 Jute Rope and 
Dreadnaught No. 2 (Istle) Rope are 
being made from the best fibres now 
available. 


a 
= 


HA 


‘ Cordage ; 
.. q “Spinners of Fine Cordage Since 1869” 





THE HOOVEN & ALLISON COMPANY 
XENIA, OHIO 












%& Allith Reliable Rownd Track Door Hangers 


Available in four sizes and many types. 
at Ly Fy dy 

Ha — doors in parallel or in continu- 
ous 
No. 2 Hanger shown about 1/6 actual size. 





















ALLITH-PROUTY INC. 


Manufacturers of Hardware for all Types of Rolling Doors 


DANVILLE, ILLINOIS > 
PRODUCTS S = i. 
*® Accorpion Door Harpwarz VERTICAL SLipE Door HARDWARE a laa, ? 
Amport Door HARDWARE Heavy Typ Door Hincss 
*® Barn Doon HARDWARE OveRHEAD CARRIERS a 
Firz Door HARDWARE * —— - HARDWARE LJ 
( Underwriters) Ov ret Tye a 
*H D H (Sliding) verhead Type 
ousz Door Harpware (Sliding Reundthe-{eente 
InpusTRIAL Door Harpware Straight Sliding | 
Rounp House Door Harpware * Stapium Seat Brackets é 
% Items so marked cre subject te limite- a 
tien erder L 236 and subsequent : 





Allith Hangers for Trolley 
racks 































































* ALLITH “PUSH-OVER” HARDWARE 


Always economical and efficient. All working parts are 
simple and sturdy. There are no springs. The door is 
counterbalanced with a weight box to be filled with sand. 
The turn-over action as illustrated will clear any modern ' 
car with space to spare if rear bumpers clear the door. 


The door can be sealed on all four sides with weather- 
strips. All hardware parts are inside, protected from the 
weather. Ideal for basement installations, as only 5% in. 
headroom is required. 


pressure and is designed to be secured with a standard 
padlock. When wanted, an individual cylinder locking 


( 
c 
\ 
The positive locking-device holds the door against wind s 
[ 
handle can be furnished at a slight increase in price of set. f 



































































and 
dants, trucks and py plates. 
Durable roller bearings. All u 
No. 61 Hanger shown te 
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% Allith House Door Hanger 0) 
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— a is ome os the Sess Eaawe It 3” 
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hangers. Quiet and trouble-proof. J uu +— 15 98 to 
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Heavy Malleable Hanger provides 3 3 vet 
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ALLITH-PROUTY INC., Danville, Illinois} 
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Just Among Ourselves 


... By Charles J. Heale, Editor of HARDWARE AGE 








OPA Price Ceilings Inadequate 
For the Post-War Economy 


1. is timely and not 
unpatriotic to plan more pre- 
cisely for the ultimate return 
to a strictly civilian economy 
as the European phase of our 
global conflict nears its end. 
To makers of the numerous 
lines of merchandise normally 
distributed through hardware 
channels the problem of recon- 
version should be relatively 
simple. This is so because, in 
most instances, during the past 
four years, hardware manufac- 
turers have been largely en- 
gaged in the production of ma- 
terials for war and govern- 
ment needs kindred to those 
they previously made for civil- 
ian consumption. There has 
been no drastic displacement 
or scrapping of former plant 
equipment in hardware fac- 
tories such as has occurred in 
other industries; and with a 
few substitutions for worn out 
or obsolescent tools or other 
minor changes, most hardware 
manufacturers can turn over to 
peacetime goods with little or 
no delay. 

Factory reconversion, how- 
ever, is the minor factor con- 
fronting business and labor in 
the post-war perspective. Other 
more vital problems press for 
solution if jobs are to be found 
for the millions of returning 
veterans and if industry is to 
successfully cope with the pent 
up demand for merchandise of 
every kind and description. 

Every American, young or 
old, wants our boys to come 
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home from the war fronts to a 
life and economy that will give 
them the fullest realities and 
opportunities possible under 
our system of government, a 
privilege for which they have 
loyally and _ victoriously 
fought. Neither does any good 
or fair man seek to disposses 
organized labor of any of the 
privileges for which it has so 
long and successfully fought. 
The majority of us too well re- 
member the truthfulness of 
that old American saying that 
only three generations span the 
period from “shirt-sleeves to 
shirt-sleeves” for most of us, 
and we remember too well, if 
not our own, then our parental 
economies. All of us will also 
admit the justification of com- 
pulsory price ceilings as a war 
measure to curb inflationary 
processes. 

However, as we approach 
the return to a post-war civil- 
ian economy, it is equally es- 
sential that some liberalizing 
of existing OPA price ceilings 
and regulations must soon be 
made available. 

Under the stress of gigantic 
war needs, calling for huge 
quantities and great speed, it 
was essential that normal costs 
control be forgotten. But these 
production and’ distribution 
costs are completely out of line 
for a peacetime economy. It 
should be recognized that on 
the altar of expediency, war 
imposed, anti-inflationary mea- 
sures were necessary, but by 


the same token relief is equal- 
ly needed for the post-war pe- 
riod. 

If manufacturers of the 
many lines of merchandise 
sold through hardware chan- 
nels are to resume production 
for civilian requirements, they 
must be immediately permit- 
ted to make substantial price 
advances or commensurate re-’ 
ductions in labor costs. Dis- 
tributors must be given the 
same consideration. Otherwise, 
these too will operate at a loss 
and cannot continue on the cur- 
rent basis, 

Obviously, the basic 40-hour 
week, two weeks’ vacation with 
pay, time-and-a-half overtime 
and double time on certain 
holidays, Sundays, etc., are a 
permanent factor in our eco- 
nomic life. 

Those who have opposed 
such relief are prone to point, 
improperly and inaccurately, 
to ostensibly large corporate 
profits and relatively low oper- 
ating distribution costs in the 
unusual boom years of the war 
period. But—they base their 
arguments about “so-called 
huge profits” on the records BE- 
FORE TAXES. The net profit 
earnings AFTER TAXES is 
an entirely different story, yet 
these figures are never taken 
into consideration by those who 
oppose relief from existing 
OPA price ceilings. 

There are countless manu- 
facturers and distributors 
whose sales volume has dou- 
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bled due to war impetus—yet 
whose net profits, AFTER 
TAXES, are substantially less 
than they were on one-half the 
sales volume in pre-war years. 

Various groups within the 
hardware manufacturing in- 
dustry will probably require 
an equal number of varied 
price advances if they are to 
stay in business and help re- 
habilitate and maintain em- 
ployment in the United States. 
Wholesalers and retailers can- 
not pay more for merchandise 
unless they too, are permitted 
to charge more and on a rela- 
tive basis. 

It is unlikely that relief can 
be expected without Congres- 
sional action. It is equally as 
probable that Congress _ will 
not provide this relief solely 
on the pleas of those who 
might be designated as “top 
management” among produc- 
ers and distributors. 

To persuade Congress to 
take proper action will require 
well organized, widespread 
pressure including support 
from CIO and AFofL, both of 
which organizations are seri- 
ously concerned with the em- 
ployment and re-employment 
problems so closely interwoven 
with the ability of producers 
and distributors to operate on 
a basis which does not mean a 
continued loss. There cannot 
be full employment and defi- 
nitely no re-employment for 
the returning veterans if Amer- 
ican industry can only operate 
on a losing basis. 

To get this Congressional 
action every industry group, 
every manufacturers’ organiza- 
tion, local and national Cham- 
bers of Commerce, and the 
many distributors’ associations 
will havé to persuade the two 
major organized labor groups, 
CIO and AFofL, to campaign 
in the broad cause involved. 

Thinking primarily of the 


hardware industry, we immedi- ' 


ately recognized its close affin- 


ity to the problems and needs 
of the construction industry. 
Thinking not alone of builders’ 
hardware but also of tools, 
nails and other wire products, 
paint and the many house- 
wares lines, we readily sense 
that any inability of producers 
and distributors to resume, as 
quickly as possible, the service 
of production and supply, 
would seriously curtail our na- 
tional ability to provide the 
countless hundreds of thou- 
sands of new homes that must 
be constructed at the earliest 
possible date. This is a major 
part of our post-war rehabili- 
tation program, as indeed the 
whole problem of price read- 
justment is basic and well 
known to most American busi- 
ness men. It should be equally 
as well known and recognized 
by the officials of the two major 
organized labor groups. 
Industry should start imme- 
diately to organize toward this 
goal, bringing the problem to 
the attention of the millions of 
workers in our many factoris 
in local meetings and on a co- 
operative, community basis. 
Manufacturers in the hard- 
ware industry cannot afford to 
resume production for civilian 
distribution under the present 
high cost for materials and la- 
bor and continue to sell at 
1942 price ceilings as required 
by OPA rules. These facts will 
not be difficult to establish and 
should receive sympathetic at- 
tention. They probably will if 
sufficient energy is given quick- 
ly to impress the facts upon 
Congress by the combined nu- 
merical strength of both office 
and factory employees of pro- 
ducers and of distributors. 
Reforms of this nature are 
so drastic that they cannot be 
accomplished with great rapid- 
ity no matter how much sup- 
port is given—for that reason 
TIME is a very precious ele- 


ment in dealing with this post- 


war problem. 
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Lock Set for Entrance—Vesti- Lock Set for Communicating 
bule and Office Doors. Door. Thumb Turn both sides. 
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Hotel Corridor. Lateh Set for Bath, Closet and 


Lock Set for 
Deor with indicator Button. other non-locking doors. 


Lockwood “Ambassador” Builders’ Hardware was 
designed for each special function—entrances, 
shops, laboratories, public rooms, guest rooms 
. .. Above are shown a few examples with cylin- 
der locks part of a Great Grand Master Key 
System . 
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MORTISE LOCK BOR-LOC 


In Washington’s Hotel Statler you will 
find Lockwood “Ambassador” .. . the 
hardware that overcame precedent and 
established a new standard for quality, de- 
sign, finish—and appropriateness. 


Its basic conception of Spartan simplicity 
was created by Holabird & Root, and inter- 
preted by Lockwood in rich, natural bronze. 
An essential part of the design motif was 
the absence of screws in all surface plates. 
Lockwood engineers solved this problem — 
with ingenious concealed fasteners. 


“Ambassador” and other fine hardware will 
be available to Lockwood Franchise Dis- 
tributors as soon as materials can be re- 
leased for this purpose. At the moment we 
can offer you full co-operation working out 
specifications for this splendid line for post- 
war projects—and the help of our engineers 
in the development of any special features. 
There may still be an opportunity for you ¢o secure distribution 


of the Lockwood line in your area. Write for details of the 
Lockwood Franchise Program. 


LOCKWOOD 


HARDWARE MFG. CO. 
FITCHBURG, MASSACHUSETTS 
Division of Independent Lock Company 
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al aluminum indus- 


try affords an example of what is 
to be done to help this country 
return to a healthy peacetime econ- 
omy, for it is one of many indus- 
tries that has been greatly expand- 
ed to provide the materials needed 
for war. To meet the aluminum 
demands of a nation at war, it has 
been necessary both to increase the 
capacity of existing plants and to 
build new plants in many sections 
of the country. Through this ex- 
pansion our aluminum production 
capacity has been increased to 
more than 2,100,000,000 Ibs. an- 
nually, or nearly seven times that 
of the last peacetime year. 


1943 Production 


Some idea of the gigantic pro- 
portions of America’s aluminum 
industry may be gained from the 
fact that in 1943, the Aluminum 
Company of America produced 
more aluminum than the rest of 
the world combined. Furthermore, 
the aluminum industry went far 
enough over the top in supplying 
war needs of the United States and 
its Allies to permit the War Pro- 
duction Board, in 1944, to close 
down entirely a number of alumi- 
nuin plants, thus releasing thou- 
sands of workers to shell-produc- 








EDITOR'S NOTE: This article 
was originally delivered as 
an address before the Lions 
Club of Monroe, N. C., April 
5. 1945. It was sent to us by 
Vv. E. Wall of the Monroe 
Hardware Co., Inc., Monroe, 
N. C. Mr. Wall urged that, in 
view of its interest to the 
hardware industry. it should 
be published in HARDWARE 
AGE. We agree with him. 








“They shall beat their swords into ploughshares 


Lower prices, wider field of knowledge on 
the subject, technical improvements within 
the industry and greater quantity of metal 
available are contributing factors which 
will serve to increase the number of uses 
for aluminum in the post-war era. Expect 
many developments in fields of pack- 
aging. household appliances and paint. 


ing plants and other critical indus- 
tries. 

It is generally accepted that 
many of these plants and some 
now in use will not be economi- 
cally feasible to operate in a 
peace-time economy. Others, how- 
ever, although designed primarily 
as war expedients, will be able to 
carry on in the post-war world. 
The answer, of course, to whether 
or not any plant will be able to 
continue after the war is found in 
the single word—customers. For 
customers alone can make jobs and 
customers alone can keep plants in 
operation. 


“Imagineering” 

Realizing that markets are need- 
ed if workmen are to be kept on 
the payroll, the research and de- 
velopment divisions of Aluminum 
Company of America, while ex- 
ercising every effort to develop 
new processes and new alloys to 
forward the war program, are do- 
ing considerable planning of what 
may be termed an “imagineering” 
nature which will inevitably de- 
velop into post-war uses for 
aluminum. 

The development work of the 
companies making both consumer 
and capital goods is also an im- 
portant part of the Aluminum 
Company’s post-war plans. While 
the company’s own production 





facilities are still devoted almost 
entirely to war work, many com- 
panies have today completed their 
part in the war effort and, where 
manpower permits, are now. en- 
deavoring to convert to post-war 
production. The work of these 
companies is now assuming con- 
crete form and, in the not too dis- 
tant future, it is quite possible to 
find many new applications for 
aluminum in the civilian field. 
“Imagineering” on aluminum and 
its post-war applications, is going 
on in many different types of in- 
dustries and this year should see 
increasing amounts of the metal 
going into semi-military and civil- 
jan uses as soon as Manpower can 
be safely diverted to their develop- 
ment. 


Four Fundamental Factors 
We at Badin think that the 


aluminum industry has a brilliant 
future and that it will be able to 
contribute its share to full peace- 
time employment. Four fundamen- 
tal factors form the basis for this 
optimism. They are: 1, lower 
price; 2, wider field of alumi- 
num knowledge; 3, technical im- 
provements within the industry; 
4, greater quantity of metal avail- 
able. 

The most important of these 
factors is price. The metal en- 
tered the period of war prepara- 
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tion selling for 20 cents per ingot 
pound, but four reductions have 
brought the price down to a new 
all-time low of 15 cents. It is be- 
lieved that this new low price will 
open many fields to aluminum, 
that have been closed hitherto be- 
cause of cost considerations. 
Wider consumer knowledge is 
the second factor. The number of 
men and women employed in avia- 
tion and related industries sky- 
rocketed during the early days of 
the war. This increase in the num- 
ber of aluminum workers through- 
out all industry should influence 
the amount of aluminum employed 
in post-war applications since it is 
only natural to use the material or 
materials which you know best. 


Technological Improvements 
The third factor which should 


stimulate the use of aluminum in- 
cludes the advancements and im- 
provements that have been made 
in the technology of working with 
aluminum. Most of the new fabri- 
cating techniques have been de- 
veloped under pressure of war 
needs, and a great many valuable 
lessons have been and are being 
learned in the large scale produc- 
tion of military equipment. New 
joining methods have been de- 
veloped and new and improved 
finishes have been made available. 
New and stronger alloys have re- 
sulted from aircraft needs and 
many assembly problems have 
been solved through advances in 
welding and riveting. 

The fourth factor is the vast 
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quantity of metal that will be avail- 
able. With the knowledge that 
there will definitely be an adequate 
supply of aluminum for any civil- 
ian development, designers of 
post-war products can plan for 
more extensive uses for the metal 
than was possible under pre-war 
conditions. 


The Greatest Market 


After the war, aluminum will 
again find its greatest market in 
the field of transportation. It is 
estimated that approximately one- 
third of all the aluminum produced 
will be used by companies en- 
gaged in land, air, and water 
transportation. 

Today, the aviation industry is 
aluminum’s number one customer. 
A single Superfortress requires 
more than 25 tons of the metal for 
wings, fuselage and engine parts, 
while smaller planes require pro- 
portional amounts. 

The automobile field offers a 
distinct opportunity for aluminum. 
It is generally agreed that the first 
cars built after the war will be 
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“They shall beat their swords into plough- 
shares, and their spears into pruning hooks” 


similar to the pre-war models. 
Relatively large amounts of alumi- 
num will be needed for these cars 
in the form of cylinder heads, cyl- 
inder blocks, oil pans, cylinders, 
pistons, and connecting rods. As 
designers incorporate more and 
more post-war ideas, models will 
use a much greater amount of 
aluminum. 

Aluminum truck bodies and 
aluminum buses have long since 
established themselves in their re- 
spective fields. It’s an axiom 
among truck operators that for 
every pound of dead weight saved, 
a pound of pay load can generally 
be added. 

All-aluminum streamlined trains 
have been in use since 1934. Their 
speed, and low operating and 
maintenance costs, have proved to 
the railroad industry that they are 
a worthwhile investment. It ap- 
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Post-war planning is essential if a firm or individual is to make the 
most of the opportunities which will be presented in the period immedi- 
ately following the conclusion of hostilities. Those who take advantage 
of the present to plan for the future will be rewarded. Post-war com- 
petition will be keen and many new factors will enter into the business 
of distribution. Manufacturers, wholesalers and retailers will do well 
to start making their post-war plans now. 

The HARDWARE AGE Post-War Forum is devoted to an exchange of 
ideas on this vital subject of post-war thinking and planning. You are 
invited to take an active part in its deliberations and to contribute your 


ideas upon this important subject. 
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pears likely that many more alumi- 
num “streamliners” will be built 
in the future. But even greater 
amounts of the metal will be used 
for aluminum hopper, tank and 
freight cars. 

The first aluminum box car ever 
built was put into service on the 
Great Northern Railroad last De- 
cember. It was designed by engi- 
neers of the Great Northern Rail- 
road working in conjunction with 
engineers of the Aluminum Com- 
pany. This light-weight box car 
is equipped with aluminum roof, 
ends, sides, and doors, and will 
provide high speed express service 
on passenger trains. Aluminum 
tank cars have been in successful 
operation for more than 15 years. 

Aluminum has long been recog- 
nized as a desirable material for 
marine construction. For the use 
of aluminum for entire superstruc- 
tures, small boats, davits, fittings, 
bulkheads for passenger quarters, 
and other applications, allows a re- 
distribution of weight in such a 
manner that the ship will function 
as a more efficient unit. At the 
beginning of the war there were 
about 70 all-aluminum life boats 
in service. At the present time 
two companies are engaged in the 
quantity production of aluminum 
life boats. 

During the decades that alumi- 
num has been used in an architec- 
tural capacity, the metal has had 
an opportunity to prove itself in 
many ways. Its applications in- 
clude spandrels, mullions and 
pilasters, double-hung and case- 
ment windows and window sills, 
screen cloth and screen frames, 
doors and door jambs, store fronts, 
skylights, copings, roof creasings 
and cornices, grilles, and statues. 

Strong aluminum alloy struc- 
tural shapes are by no means new 
to construction engineers. A typi- 
cal example of their application is 
the Smithfield Street Bridge in 
Pittsburgh. After 50 years ser- 
vice, the bridge was declared obso- 
lete in 1932. By replacing the 
bridge flooring with strong alumi- 
num structural members, however, 
the dead load was reduced by al- 
most 1,000,000 Ib. and the life of 
the bridge prolonged. 


The packaging field holds count- 
less possibilities for aluminum. Be- 
fore the war aluminum foil wrap- 
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pers were used on candy bars, 
chewing gum, cigarettes, cheese, 
tea, coffee, camera film, yeast 
cakes, and other items. Aluminum 
collapsible tubes carried every- 
thing from roofing compound to 
shaving cream, toothpaste, and 
cosmetics. To meet present war 
emergencies, aluminum’s experi- 
ence in the packaging industry has 
been utilized in many ways. 

Powdered coffee now goes to the 
front in snug heat-sealed, moisture- 
proof packages made of plastic- 
coated aluminum foil. Similar 
packages are also used for send- 
ing bouillon, grape juice, orange 
juice and lemon juice to our boys. 
Millions of aluminum caps and 
seals are being produced for the 
small glass bottles that are used to 
package the drug, penicillin, for 
shipment to our armed forces in 
all parts of the world. 

Another wartime packaging de- 
velopment has been the aluminum 





gasoline drum which is being made 
in quantity for the use of our air 
forces operating in the China- 
Burma-India sector. These drums 
weigh only 21 lbs. as compared 
with the 52-lb. conventional drum, 

The pre-war usefulness of alumi- 
num in the packaging industry 
plus the splendid manner in which 
aluminum is meeting wartime 
packaging problems will have a 
definite influence on the post-war 
packaging field. It is expected that 
the demand for aluminum foil, 
closures, collapsible tubes, and 
containers will be considerably 
greater after the war than in the 
pre-war days. 

Aluminum has found wide ac- 
ceptance in the electrical industry 
in the form of conductor cable, in- 
dustrial bus-bars, conduits, hous- 
ings, windings, and other uses be- 
cause of its high electrical conduc- 
tivity and light weight. More than 

(Continued on page 110) 








Display Near Cash Register 
Helps Sell Small Items 


tier average customer likes to 
walk to a wrapping counter 
with a salesman and stand there 
while the package is being wrapped 
and the sale rung up. This is the 
time when the customer frequently 
will buy an extra item or two, pro- 
vided his attention is called to them. 

Tobinson Bros. of Rockford, IIL. 
has a three-tier, step-up display ar- 
rangement next to its cash register 
which is responsible for making a 


good many of those last-minute 
sales. The store keeps a large stock 
of tacks and other items in this dis- 
play area where the customer is 
bound to see them while waiting. 

A small, 10-in. wide ledge with 
curved corners and covered with 
linoleum is attached to this display 
fixture. The customer can lay his 
packages on this ledge while he is 
picking out additional merchandise 
from the step-up display. 





Customers rest their parcels on the shelf while waiting for change, 
see something they want in {te adjoining display and make a purchase. 
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China is featured 
along a sidewall. 
Crosswise tables 
are also used in 
this area for the 
display of gifts 
and glassware. 


Housewives, Vacationists and servicemen 
Help Build Gift Department Profits 


Bremmeyr-Bain Co., Inc., has featured 
section during the war and plans 
to make it a permanent department 
when normal times come once more 


als condi- 


tions induced the Bremmeyr-Bain 
Co., Inc. of Petoskey, Mich., to 
put in a large stock of dinnerware, 
glassware and gifts to replace 
some of the reduced volume from 
the loss of appliance sales, and 
other unavailable lines. Volume 
on the new lines increased so much 
that the firm has enlarged their 
display area considerably and 
plans. to retain them as major 
profit makers in the post-war era. 


Women Advertise It 


What impresses the woman 
shopper about this dinnerware and 
gift department is the beauty of 
display and the wide variety of 
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Another view of the section showing colored pottery and glassware. 
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items from which to choose. Wo- 
men like to have considerable 
stock from which to make their 
choices. Petoskey women were not 
slow to tell their friends of the new 
department at the Bremmeyr-Bain 
store, with the result that it is to- 
day a popular dinnerware and gift 
shopping center for town and 
country women alike. 


Display for Servicemen 


In the gift line, this store stocks 
a number of items for servicemen 
and this table has proved to be 
very popular during the entire 
year. On another table is stocked 
costume jewelry, including many 
beaded items made by Indian 
tribes. For example, colorful 
Indian bead belts are very popu- 
lar and sell for $5.00. Other In- 





dian beadwork items, such as 
miniature tents, etc., sell from 60 
cents to $1.00 and up and are 
very popular during the summer 
resort season. 


Gift Shop Town 


Petoskey is located in the center 
of one of upper west Michigan’s 
finest summer resort areas. An 
idea of the gift business done in 
this town of 6000 population in the 
summer may be gained from the 
fact that there are 10 gift shops 
open only during the summer sea- 
son. The owners of the shops close 
their stores for*the other seven or 
eight months, pay rent for the 
whole year and still make money 
because of the large amount of 
summer business. 

At the Bremmeyr-Bain store, 
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. figurines are also popular with the 


trade. These are stocked in many 
various sizes and designs and 
range in price from 50 cents up to 
$3.00 or more. Local women ap- 
pear to be buying many of these 
figurines for home decorations, 
with many customers often coming 
to buy more of them from time to 
time. 

In glassware, the store manage- 
ment finds quite a demand for 
glasses and refreshment sets. This 
is natural for a town where there 
is so much summer trade. Nu- 
merous cottages all need glasses 
of various sorts. Vacationists, 
too, appear to be willing to spend 
more money for glassware than the 
ordinary housewife. Quite a stock 
of ovenware is also maintained in 
this department and moves very 
well. Items are displayed. at sev- 
eral locations where it is handy for 
housewives to spot them. 


Dinnerware in Demand 


There is a strong demand for 
32-piece dinnerware sets selling at 
about $10 to $15. In refreshment 
sets $3.95 is a popular price. A 
sizable stock of white china is also 
put on display, for there is a heavy 
replacement demand on this line in 
this area, as in most summer re- 
sort districts. Some excellent dis- 
plays of colored pottery are also 
shown, for this has proved to be a 
profitable item in this store. 

Between the summer resort and 
the rural trade, the firm has a fine 
all year around business on its 
dinnerware, glassware and gift 
items. 

Due to the fact that the firm has 
four fine display windows, the gift 
and other lines get frequent show- 
ings in window areas, and this 
helps to attract much attention to 
the various items offered for sale. 
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Here's a section of the paint department in what formerly was a room 
devoted to storage purposes. There’s plenty of paint here for anyone. 


Uses Former Storage Area for Paint— 


Mass Displays Attract Customers 


Complete stocks and good advice 
to customers overcome secondary 
location in Heuschafer's store 


\ \ HEN Roe D. Heu- 


schafer of Center, Mo., decided to 
merchandise paints, he didn’t quite 
know where to put them. His store 
is divided into two sections on the 
first floor, with a center connect- 
ing areaway. The first section was 
used as a hardware display floor, 
while the other part was a storage 
spot for merchandise for which 
there was no available warehouse 
space. 

The only spot for the paint line 
was in this second area. Mr. Heu- 
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schafer cleared out a section to- 
ward the front and installed a neat 
paint department there. The area 
had two large windows with some 
space available for a small window 
display. However, in order to get 
to the paint department, customers 
had to pass through the main part 
of the store and into the adjacent 
side store areaway. It was a long 
way around to the paint depart- 
ment and he wondered how the 
plan would work. 

The fact was that it did work. 
In the first place, customers could 
see from the street that the store 





had an excellent paint department. 
They didn’t mind walking through 
the main store section to get to it. 
And once they found where it was, 
they got into the habit of coming 
back time and again, whenever 
they had new paint jobs to per- 
form, for they knew they could get 
what they wanted there. 

Of course, Mr. Heuschafer did 
his part by featuring some paint 
in the hardware salesroom, and 
calling the attention of customers 
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to the paint line. But the fact re- 
mained that the paint section was 
stationed in what was generally a 
storage room, and yet had pulling 
power enough to do a considerable 
annual volume of business. 

Mr. Heuschafer was helped in 
his task by the fact that competi- 
tion on paints in his area was not 
great. Farmers liked the idea of 
coming to this store for their paints 
instead of traveling to larger towns 
to purchase it. 


Farmers Large Buyers 


Most of this store’s paint sales 
are to farmers, who are usually 
large buyers. When a farmer de- 
cides to paint his barn and out 
buildings, he buys a lot of it 
at one time. Or, if he decides to 
paint his house, it is often a much 





ON AVAILABLE GOODS 


larger house than a town or city 
dwelling. 

In the last two decades, farm 
houses the nation over have not 
been painted as often as town 
houses. For this reason most farm 
houses need a great deal of paint 
and often as much as three coats 
to make them ‘look as they should. 
Naturally, this means increased 
sales and is one reason why a paint 








section like Heuschafer’s can at- 
tain considerable volume during 
war years when farmers have an 
augmented purchasing power. 


Features Mass Displays 


Mr. Heuschafer believes in mass 
displays of paint. Out on the floor 
he has several groups of gallon 
cans piled one on the other which 
cannot help but call paint to the 
attention of farmers who come 
through the store. 

The average farmer likes to get 
the proper advice on both exterior 
and interior painting jobs, and the 
store staff has built considerable 
good will by being as much help 
as possible in such cases. Custom- 
ers are given verbal advice and are 
also urged to take home painting 
pamphlets and study them. 


Transfer of Surplus Property Activities 
To Dept. of Commerce Expected to Result 
In Centralization of Information 


President Truman's order, responsible for transfer of activities 
from Treasury Procurement Division, has Surplus Property Board's 
support. Expected to work to the advantage of prospective buyers 


peggy ey of infor- 
mation sources concerning 
surplus property is expected to re- 
sult from the transfer, by order of 
President Truman on April 18, of 
the Treasury Procurement Divi- 
sion’s surplus property activities to 
the Department of Commerce. The 
Department of Commerce, which 
has agencies in each of the 48 
states, was accepted as the logical 
source to handle such informa- 
tion. Recommendation to that ef- 
fect was made some time ago by 
the Mead Senate Committee and 
has the support of the Surplus 
Property Board. The board desig- 
nates disposal agencies and the 
properties they handle and is also 
charged with the establishing of 
sales policies. 

By centralizing information in 
the hands of the Department of 
Commerce, prospective buyers of 
surplus ‘goods no longer would 
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have call upon the different scat- 
tered sources in ,an effort to learn 
which one has charge of the prod- 
uct or products they want to pur- 
chase. The Department of Com- 
merce agency, no matter where 
located, would have the informa- 
tion covering all products, regard- 
less of their location or the loca- 
tion of the disposal agency which 
sells the surplus material, both 
consumers’ and durable goods. 
There are eight surplus prop- 
erty disposal agencies. They are: 








Latest News on 


PRIORITIES 


and 


WAR-TIME ORDERS 
on page 138 


RFC, WFA, Maritime Commis- 
sion, NHA, FWA, Department of 
the Interior (grazing and mineral 
lands), Department of Agriculture 
(forest lands), and the Depart- 
ment of Commerce. 

The transfer of the Procure- 
ment Division’s surplus property 
activities, which covered a long 
list of consumers’ goods, such as 
trucks, automobiles and parts, 
hardware, etc., was first proposed 
to the late President Roosevelt by 
Secretary of the Treasury Mor- 
genthau last November. Secretary 
Morgenthau considered that these 
activities were a burden to the 
Treasury Department. The trans- 
fer will not affect personnel, ex- 
cept to shift it from the Procure- 
ment Division to the Department 
of Commerce. The transfer covers 
about 400 employees in Washing- 
ton and 5000 employees through- 
out the country. 
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Smaller tarm items are shown in this key spot'on the right sidewall. 


Displays Attract 


Farmers’ Attention 
And the Sales Follow 


Detthof Hardware Co. features farm 
items prominently and plentifully. 
Will expand lines in post-war era 


\ Vt Uncle Sam 


calling for an even greater food 
production in 1945 than in 1944, 
the Detthof Hardware Co., Musca- 
tine, Iowa, is looking forward to 
an increased business on farm 
items, over and above its already 
profitable volume on _ available 
merchandise. 

Kenneth Coder, owner of the 
store, has an extensive stock of 
many farm items that farmers use. 
Muscatine has a population of 18,- 
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000. Located on the shores of the 
Mississippi, it enjoys business 
from river traffic and also profits 
from agricultural income. Nu- 
merous farmers come there regu- 
larly to shop, and many of them 
find their way to the Detthof Hard- 
ware Co. for the store has always 
catered to the farm trade as much 
as possible. 

Excellent display of farm items 
helps this firm to sell many articles 
that the farmers need. The larger 
items such as stock feeder water- 
ing tanks in both 2-ft. and larger 
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sizes, are displayed near the back 
of the store. The firm also sells 
stock tank heaters, many of which 
retail at $20.00 and more. Some 
burn coal, while others use either 
wood or oil. Many farmers buy 
these heaters to place in stock 
watering tanks during the cold fall, 
winter and early spring seasons. 

Other heavy items include cream 
separators, small and large poultry 
feeding troughs and various sizes 
of poultry water fountains. Most 
of these heavy articles are display- 
ed at the center of the store half 
way to the rear, and with aisles on 
both sides. This display arrange- 
ment gives the heavy farm goods 
considerable attention from cus- 
tomers. 

The store carries a large stock 
of milk, hog and watering pails. 
These are displayed for the most 
part on a steel rack which permits 
the pails to lie on their sides, so 
that customers can see the in- 
teriors. Other pails are stacked 
nearby for inspection. Farmers 
who come into the store are quick 
to look over these pails, for they 
are items that are always usable 
around farm buildings, especially 
during wartime. ~ 

Just inside the front entrance, 
along the right hand wall are five 
key shelves in a display which 
really occupies the top notch dis- 
play spot in the store. Farm goods 
occupy a large share of this space. 
In this spot are lanterns, corn- 
cutting knives, egg baskets, poultry 
fountains, watering cups, livestock 
remedies and other needed articles. 

Mr. Coder’s post-war plans call 
for interior remodeling of the 
store. However, farm goods dis- 
play space will be increased rather 
than reduced he says, for the farm 
trade is the backbone of the busi- 
ness. 













Weber & Furman Hardware Co. cashes 
in on pictures, gifts, pottery and 
glassware. Attractive displays aid 
in building sales in these lines 
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Feminine Lines Help Bridge 


Ay excellent example 


of how war-restricted merchandise 
has. been replaced by new lines 
during wartime is shown in the 
case of the Weber & Furman Hard- 
ware Co., Rockford, III. 


Wartime Experiments 

Before the war this firm had 
large sections of its store devoted 
to fireplace equipment, aluminum 
and enamelware and conducted ex- 
tensive merchandising campaigns 
on these and allied lines. Realiz- 
ing that most of its trade had been 
with women, the management de- 
cided to seek merchandise which 
would appeal to the ladies during 
the war era. As a result, the firm 
began experimenting with a num- 
ber of lines. Some were found to 
be poor sellers and were elimi- 
nated as the months went on. 
Others were found to be profit pro- 
ducers and were retained and given 
additional display space and atten- 
tion. 





A general view of the gift section. Tables in slanting arrangement show a wide range of items. 
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the Wartime Gap 


Pictures of various sizes and 
types were found to have good 
sales possibilities during most 
months of the year. The store now 
has a considerable stock of such 
pictures and displays them attrac- 
tively. Prices range from $1.50 
and upwards, with the $2.50 price 
being most popular. Instead of 
trying to get a large stock of more 
expensive pictures, the store man- 
agement has tried to concentrate 
on medium priced, distinctive kind 
which appeal to the average buyer. 
The result has been a fine picture 
business. 


Featured on Tables 


Gifts, including glassware, pot- 
tery, figurines, woodenware and 
other items, have also been found 
to sell well. Numerous tables are 
devoted to a showing of these 
items, and this extensive display 
on one side of the store does much 
to attract business. The store has 


Small pictures, figurines, placques 
and other gift items are shown on 
the sidewall under rows of hidden 
lights. Gift cards are displayed 
prominently in the foreground. 


backless windows which means 
that passersby can look directly 
into the interior and see the gift 
items on display. 

The management reports that 
gift customers come to the store 
several times a year and bring 
their friends with them. They 
often come to see just what new 
items are in stock, and usually 





one entire table is 
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and during these wartime 
Picture frames are - oe oa to an extensive 





they buy something. Mirrors, 
flower vases and other types of 
decorative pottery are well dis- 
played and have proved to be good 





sellers. Many customers buy these 
items from time to time, for them- 
selves and as gifts for their loved 
ones. 

One window ts devoted con- 
stantly to a showing of gift and 
allied items. This naturally pro- 
motes considerable interest in 
them for the store is located close 
to the downtown section on a well 
traveled street. 


Post-War Prominence 


After the war, the management 
plans to retain many of the new 
lines and also add the old reliables 
as well. Their opinion is that any 
new lines which have proved them- 
selves to be profit-makers deserve a 
decidedly prominent place in the 
post-war picture. 
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This well lighted 
sidewall display 
serves to attract 
numerous browsing 
customers who are 
in the market for 
all kinds of elec- 
trical supplies. 





Three Separate Types of Customers 
Increase Electrical Supplies Volume 


| Saat ICAL sup- 


plies are first rate profit builders 
for the Freéport Hardware Co. of 
Freeport, Ill. This department oc- 
cupies considerable space in the 
store and carries stocks which are 
exceedingly large for these war- 
time days. This has been a con- 
tributing reason why the firm’s 
customers for these lines are not 
restricted to a single class but are 
well distributed among electrical 
contractors, city customers and 
farmers. 

For a number of years, the com- 
pany has been servicing electrical 
contractors in this city of 26.000, 
and also contractors in nearby 
areas. This phase of the business 
has worked out extremely well. 
The firm carries as large stocks of 
electrical supplies as are possible 
during wartime and has performed 
good service during the past four 
years. 

Many electrical contractors 
whose stocks are limited find the 





98 




















Electrical contractors, city folk 
and the farmers are sources of 
profit for-Freeport Hardware Co. 


items they need at this store. Be- ° Consumer customers who live in 
cause of this fact, more and more _ Freeport and nearby towns find 
contractors are huying supplies at as large a stock of electrical items 
the store and relying upon it. (Continued on page 111) 





Customers select the type of lamp they wanton the rear display board 
then obtain corresponding lamps from the counter which is before it. 
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“Retail Merchandisers’ 


Club” Helps Dealers Know 


The Products They Sell 


BRIDGEPORT, CONN., MAY, 1945. 
The day is getting closer when Reming- 
ton sporting arms and ammunition will 
again draw customers to retail stores. 
When that day arrives, will you be 
equipped with trained personnel to han- 
dle sales efficiently? 

To help train retail sales people and 
keep them informed on latest develop- 
ments on sporting arms and ammuni- 
tion, Remington suggests your consider- 
ation of the Retail Merchandisers’ Club 
if you are not one of its members at 
present. Regular bullétins cover such 
subjects as hints on salesmanship and 
merchandising, news about hunting and 
shooting, and technical information 
which helps a retail salesman talk author- 


itatively about guns and ammunition. | 


Why not take advantage of this op- 
portunity for you and your sales people 
to increase your knowledge of firearms 
and ammunition? It’s easy to become a 
member, and anyone in your organiza- 
tion is welcome to apply for member- 
ship without charge. Write today to 
Retail Merchandisers’ Club, Remington 
Arms Company, Inc., Bridgeport 2, Conn. 








8 = © fe 


“This place has been mobbed ever since 
Henry started reading the ‘Retail Mer- 





Ir YOu’ VE ever stood by a pas- 
ture and watched a herd of cows, 
you’ve probably noticed that 
quite often there’s a cow with a 
bell tied around her neck. Every 
step she takes, the bell clangs. 
And when the bell cow starts to 
move, the whole herd follows. 


In every group of shooters, in 
every community, there’s one 
man or boy who always seems to 
set the pace for the rest. If he 
buys a certain type of rifle or 
ammunition, the others tend to 








follow his choice and do likewise. 
If he picks a certain valley or 
mountain for squirrel or rabbit 
shooting (and he always bags 
plenty of game), his following 
goes there too. 

These “‘bell cows” are an in- 
teresting lot, and the large ma- 
jority of them have one trait in 
common. When it comes to a 
choice of rifles, shotguns, or am- 
munition, they choose Reming- 
ton. For they know that “If It’s 
Remington—It’s Right!”’ 














BRIDGEPORT, CONN., MAY, 1945. 
When sporting firearms are available 
once again, the shooter who wants an 
all-round 22 rifle that combines accu- 
racy with fast handling and fast shoot- 
ing will ask for the Remington Model 
550. This rugged, streamlined auto- 
loading rifle is ideally suited for small 
game and vermin hunting, target prac- 
tice and gallery shooting or just plain 





chandisers’ Club’ bulletins!”’ 


MAY 10, 1945 


plinking. It is really three rifles in one. 








REMINGTON MODEL 550 RIFLE IS TOPS FOR 
SHOOTERS WHO WANT SPEEDY-HANDLING 22 





Here is a man-sized 22 rifle that is 
lightning-fast, accurate and sturdily 
constructed to handle modern cartridges 
and to give lasting service and satisfac- 
tion. It is the only autoloading rifle that 
shoots 22 short, long and long rifle car- 
tridges interchangeably without adjust- 
ment. You will make a lot of friends if 
you sell your sportsmen customers the 
Remington Model 550 when rifles are 
available again. 


PAPER PACKS A WAR PUNCH—SAVE IT! 
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And it makes an excellent 
profit for Cleveland 
Hardware. Repair 

man doubles in 

store as a 

salesman 


Smaller appliances are 
repaired at the rear of 
the store while larger 
articles are handled at 


a bench in the basement. | 





P... in almost 


every community look to the local 
hardware dealer as one who can 
repair washing machines, vacuum 
cleaners and small appliances, in 
addition to furnishing merchan- 
dise for sale. , 


Services and Sells 


In the case of the Cleveland 
Hardware, Austin, Minn., this ser- 
vice angle is important, for it 
brings many people into the store. 
On the other hand, this firm’s 
service man is also a good sales- 
man and in his spare moments 
helps out by waiting on the cus- 
tomers. 

In order to make it possible for 
the service man to have more time 
available to repair appliances and 
to. wait on the trade as well, the 
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Service Department a Wartime Asset 
In Building Store Traffic 


firm asks all its customers to 
bring their articles to the store for 
repair and to call for them when 
finished. The only exceptions to 
this rule are the heavy appliances. 
for which the store calls. People 
in the aréa have cooperated 
splendidly with this request. The 
result is that the store has been 
able to put many small and large 
appliances back into working or- 
der in relatively short period of 
time. 








Latest News on 
PRIORITIES 
and 
WAR-TIME' ORDERS 
on page 132 








Some of the smaller appliances 
are repaired at a first floor loca- 
tion at the rear, while the heavier 
items are all serviced in the base- 
ment. 


Permanent Department 


This firm expects to maintain 
its service department in the post- 
‘war period and also plans to sell 
appliances when the proper condi- 
tions prevail. The management 
figures that the service department 
by itself not only makes a profit, 
but helps increase the store traffic 
and this increase in store. traffic 
invariably results in additional 
sales. Incidentally, the service de- 
partment will have plenty of work 


to do for some time following the * 


end of the war and should ‘con- 
tinue to be a builder of good will 
as well as profits. 
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DON’T LET EXTRA PROFITS FLY OUT THE WINDOW. a 


2 ast Your Business 


with 4 BUg-a- 000 Display! 


@ Bug-a-boo is the fastest-growing line in 
America’s 25- million-dollar insecticide 
market. So it’ll pay you to go after extra 
Bug-a-boo sales this Spring. Remember, 
Bug-a-boo pays you better profits than other 
nationally advertised insecticide lines! 






















Stock Bug-a-boo! But do more—display 
all 3 products — Bug-a-boo Super Insect 
Spray, Bug-a-boo Victory Garden Spray, 
Bug-a-boo Moth Crystals. Put in a timely, 
hard-selling window. Play up Bug-a-boo in 
counter displays. Tie in with national adver- 
tising in Good Housekeeping, The Saturday 
Evening Post arid Life Magazine. Remind 
folks that Bug-a-boo gives them everything 
they need to protect their clothes, their 
homes, their gardens. 


Push Bug-a-boo—it’ll pull up cata tg 
your profits. \ eet ot 





Ce Ua "Ory 





“~ 

















Bug-a-boo sells with the Simplest Displays a a 
nea : | : Lo Se 
<a 
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Bug-a-boo 
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SOCONY-VACUUM 


PRODUCTS 


Every Sug-abeb Product Order Bug-a-boo today from your nearest Socony-Vacuum office: In the Southwest from Magnolia 
carries the Sign Petroleum Co., on the West Coast from General Petroleum Corp. of Cal., or from 26 B’ way, NewYork 4, N. Y. 
the Nation Knows 













Industrial Supplies Boost Profits 








And Traffic During War and Peace 








The department. located in the basement, handles lathes and other large equipment. 


| a number of 


years the Skandia Hardware Co., 
Rockford, Ill. has operated a 
profitable industrial supplies de- 
partment. During wartime, this 
department has been busier than 
ever before, supplying vitally 
needed tools and parts for Rock- 
ford’s many industrial plants. 

With a peacetime population of 
90,000, which has swelled con- 
siderably during the war period, 
Rockford is known as one of the 
most progressive cities in the mid- 
dle west. It has an unusually 
large number of industrial plants, 
including many war factories. Nat- 
urally, such a market means a 
great deal to an industrial supplies 
department. 


Skandia Hardware Co. supplies tools 


This section is located in the 
basement, adjacent to a large base- 
ment appliance area. An office girl 
is employed there and a full time 
salesman makes the rounds of the 
various factories in the area. The 
salesman has been with the firm 
for many years. He is well ac- 
quainted with the purchasing 
agents in all Rockford factories 
and knows their needs. While 
there isn’t much need for selling at 
the present time, there is need of 
giving clients good service on 
available items, and this is an art 
in itself. 

J. Gabrielse, manager of the 
store, says that the industrial sup- 
plies section is not only a fine 
profit maker but an important traf- 
fic builder for the store. Just as 


to many local plants and expects a 


larger business following the war 


Rockford has been a large peace- 
time industrial city, he states, it 
will also be a large producer in 
the future. This will mean addi- 
tional business on these supplies 
in the post-war period ahead. 
With a considerable expansion 
expected in the industrial field, Mr. 
Gabrielse also thinks the store’s 
industrial supplies section will 
need to expand. The expected 
establishment of many new small 
industrial plants should open many 
new markets for this type of de- 
partment, as should the opening 
of many home repair shops on nu- 
merous large sized farms, as the 
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GRISWOLD ast Goce... 


PREFERRED KITCHEN UTENSILS 


have turned a profit for 
the good things coo 
lions of women .the 


robust families... fi 


‘interval, Pe aasataeer na 


, we wish to serve 
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ow Griswold 
tensils. 


MILLIONS OF WOMEN KNOW GRISWOLD 
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49c Seller Grabs 
Big Profits 


| Colllaol2 ~ 
"aap BANE 


IN CATCHING 
3-COLOR DISPLAYS 


Women wil! buy several of these amazing seif- 
sudsing Cellulose Sponge SOAP BANKS at a 
time! Has so many uses they will need more 
than one—and it bas a good mark-up on each 
sale. Just fill up inside pocket of Soap Bank 
with discarded soap scraps, moisten in warm 
water—then wateh the wonderful foamy lather 
bubble through as it cleans Your jobber can 
supply you 


35¢ QUICK PROFIT-MAKER! 





Housewives are waiting to buy this Cellulose 
Sponge dish mop that washes wonderfully clean 
with rich, foamy lather, yet keeps hands dry. 
Gets at hard-to-reach spots easily. A real self- 
seller for everyday washing chores. Useful in 
100 ways for home, office, and factory as a 
cleaner, moistener, dauber. Your jobber can 
supply you 
The celebrated Minute Mop & Drainer 
with Cellulose sponge mop head and 
metal drainers now has national distri- 
bution. A steady seller at $1.59. Your 
jobber can supply you. 


\ MINUTE MOP (0. 


= 13 E. 23 rd.St. 
EOS CHICAGO 16 ILL. 
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Small belts and other lesser items are in this part of the department. 


latter are going to have completely 
outfitted shops in many instances. 

Another important feature of 
this section is that the store’s tool 
business increases as a result of 


the numerous industrial contacts 
that are made. Workers at such 
plants naturally inquire where they 
can buy tools and find their way 
to Skandia Hardware Co. 





Each Retail Employee Asked to Sell 
$500 Worth of Bonds in Seventh Drive 


T HE purchase of extra bonds, by 
individuals, greater store pro- 
motion of bond sales and a bond 
sales quota of $500 per retail em- 
ployee is urged on all retail concerns 
and employees by the Retailers’ 
War Campaigns Committee of the 
Central Council of Nationa] Retail 
Associations during the Seventh War 
Loan Drive opening May 14. The 
campaign being conducted by the 
Council in cooperation with: Retail 
Stores Section, War Finance Divi- 
sion, Treasury Department; U.S. 
Chamber of Commerce; War Adver- 
tising Council and Office of War In- 
formation, urges a greater propor- 
tion of a retail store’s promotion 
budget to sell 60: per cent more E- 
Bonds, through newspaper advertis- 
ing. radio advertising, window and 
interior displays. 

Suggested peak promotion days 
are Mother's Day, May 13; B-Day 
(opening day), May 14; “I Am an 
American Day,” May 20; National 
Maritime Day, May 22: Memorial 
Day, May 30; Midway Victory, June 
4; Normandy Invasion Day, June 6; 
Flag Day, June 14; Infantry Day, 
June 15; Father’s Day, June 17. 

Full color posters, like that il- 
lustrated, showing U.S. Marines rais- 
ing Old Glory atop Mt. Suribachi 
on Iwo Jima, will be mailed direct 
to retail stores for general use. Extra 


copies are available from local War 
Finance Committee, as well as a 
“point-of-sale” poster in two colors 
reenacting the same historic scene. 
Other materials offered inchude: 24 
sheet war bond posters. blowups of 
war bonds, war bond folders. pay- 
roll savings aids. 

Issuing agent banner double 
faced—8 by 12 ft. of fine quality 
muslin, is available at $26.50 from 
Retailers’ War Finance Campaigns 
Committee, 1627 K St.. N.W.. Wash- 
ington, D. C. After the completion 
of the campaign a retail award ban- 














WAR LOAN 


Official poster design for the 
Seventh War Bond Drive. 


HARDWARE AGE 





des 
Fa 
Jw 


du 
the 


Sor 
bet 


cor 
oul 


to 
ale 


dis 


a 


tov 
wei 
of 

wil 


tim 
div 


as 
cha 


less 


the 
ma 


tell 
zZ00 


wol 
the 
thai 





cts 
ich 
ey 
ay 


ity 


~~" 





ner is available from the above com- 
mittee, providing war bond sales 
during the 7th War Loan Drive aver- 
age $500 or more per employee. 
Store owners must send certificate 
of the achievement of that honor. 
Banner prices are, 18 by 24 in. size, 
$1.25 and 39 by 54 in. size, $4.75. 

In connection with the Father's 
Day Bond Drive the National 
Father’s Day Committee, 50 E. 42nd 
St., New York 17, N. Y., also offers 
dealer help kits for use during the 
Father Bond Drive, May 23 to 
June 17. 


Some Wild Notions 
ASHION NOTE: There will be 


little change in men’s pockets 
during next year. 

It is better not to do something 
than to be found out as having done 
something which it would have been 
better not to have done at all. 

Anybody’s credit is good when it 
comes to borrowing trouble. 

We no longer have time to love 
our neighbors; we’re too busy trying 
to keep up with them, or a little 
ahead. 

A gentleman is a man who can 
disagree without being disagreeable. 

Sign in a hospital in a country 
town: “During this intense cold 
weather, and owing to the scarcity 
of coal, no unnecessary operations 
will be performed.” 

Worrying takes up just as much 
time as work, but work pays better 
dividends. 

If you have begun to accept things 
as they are. and quit trying to 
change them, you’re growing old. 

The older one gets, the more reck- 
less the new generation seems. 

Real intelligence is like a river; 
the deeper it is, the less noise it 
makes. 

Some people believe anything you 
tell them—if you whisper it. 

You'll never stumble on anything 
good while sitting down. 

Even when things are at their 
worst, we can take consolation in 
the thought that they are no worse 
than we think they are. 

—The Clear Light 








Latest News on 


PRIORITIES 


and 


WAR-TIME ORDERS 
on page 132 
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If She knows her Cooking... 


and He knowns his machines... 





Theyre Sure to see 
Lye to Lye on Kircnen Ao! 


KitchenAid is unique in performance 
because it’s tops in engineering and pro- 
duction—designed in every way to do 
more jobs better. 

In fact,, KitchenAid performance is 
patterned on that of its big brothers, the 
bakery mixers also built by Hobart. 
Check the exclusive Planetary action, 
finest of any mixer’s—feel that unfalter- 
ing flow of full power, enough to handle 
every attachment without any “power- 
booster”—look into the handsome de- 
sign and honest, unskimped construc- 
tion. Only KitchenAid turns out results 


to please her in a way to satisfy him. 
Plan now to handle a complete line that 
both will want to buy—KitchenAid! 


A Complete Line of Mixers, 
Attachments and Coffee Mills 


The full KitchenAid line will be available 
again ssometime soon — competitively 
priced, advertised forcefully, and offer- 
ing full profit margins. It will be avail- 
able through regular channels only, so see 
your distributor, or write the factory. 








ME PE 


ITCHENAID 






The Hobart Manufacturing Co., KitchenAid Division « Troy, Ohio 
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PLAY AT HOME 
WITH THESE ooo 
LAWN GAMES; = WINDOW 
’ ere MERCHANDISE: 


Badminton, volley 
ball, soft ball, cro- 
quet sets, archery 
sets, targets, arrows, 
bows, quivers, rope 
quoit set, horse 
hi r) is shoes, etc. 


BACKGROUND: 

& - All panels covered 
with light green cor- 
rugated board or 

painted wallboard. 
Cut-out letters of 
dark green and red 
material. 
























































Sporting Goods and Wash Day Supplies 
For Your Early June Windows 
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WASH DAY 
SUPPLIES 
THINGS TO MAKE | 

WASHING ec nae 
oe, ue te ses MERCHANDISE: sales-w 
es JER Seg ig Nie Ironing beards, to livin; 
ry fees: tie clothes baskets, gal- decorat 

o vanized wash tubs, 
2) galvanized pails en 
Vi see clothes drying racks, his 
= electric irons, sam- plete si 
(f, ‘ ple electric wash- three si: 
tye ing machine to se- ed in b 
lh ; ie cure attention to the contras: 

“sy NA) appliance priority 
F V1 Ai fae plan, clothespins, measure 
: ARNOUAC ING i ably clothesline, electric and 2”, 
ot mamas ‘ P| li iron cord sets, iron each of 
wy saatene ) oe. 44 | board pad and cov- color) 1 
o- PLAN Ki - You wi 
\\ == W N q BACKGROUND: ie 
- All panels of snow round p 

= \. white corrugated 

board. Cut-out board 
& or painted letters of SEE Y 

bright blue material. 
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MAESTRO @A7Yuware 


~—S 










This easy-to-order,easy-to-sell Maestro‘‘ BB" 
assortment consists of 2-each of 3 of the items 
illustrated above (selected in accordance with 
available stock); totals $12.00 at suggested 
retail prices (West coast slightly higher). 
These striking numbers combine the richness e 
of ruby-colored glass with the brilliant = ; 
beauty of pure, gleaming silver . . . can be ' Century ] 
featured all year-round as practical, decora- at 
tive gifts and prizes. See your jobber for 

complete details. Inquire about other 

Maestro assortments, too. . . J 6101 N. BROADWAY, CHICAGO 40 
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MULTICRAFT : 
PIN-UP 


LOL 


Ducks in flight ... birds on the wing! These popular, 
sales-winning sets lend a friendly note of the outdoors 
to living room, sun room, game room or den... havea 
decorative charm that appeals to young and old alike. 
Ducks are lifelike in coloring ... measure 534”, 434”, and 
4”... come packaged in com- 
plete sets (one each of the 
three sizes). Colorfully finish- 
ed in bright red or blue with 
contrasting accents, the birds 
measure 514”, 458”, 448”, 314” 
and 2”, and are packaged one 
each of the five sizes (same 
color) to a set. Order now! 
You will find these numbers 
a fast-moving team for year- 
round profits! 








ASSORTMENTS 
Get complete details of Multicraft 
Sales-Winner Assortments. No. 50 
is a grouping of 2 each of 12 
numbers; No. 100 consists of 1 
each of 12 numbers... and includes 


SEE YOUR JOBBER... 
both a Duck set and a Bird set. 


MULTI PRODUCTS, INC., 1914 S. WESTERN AVE. CHICAGO 8 @ 225 FIFTH AVE. NEW YORK e 1558 MERCHANDISE MART, CHICAGO 
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Show It—Then Stow It— 


HENEVER a sale is made 

it is necessary to show 

merchandise to the cus- 
tomer. This means that several 
different items must be presented 
and merits of each explained. Too 
often, when the sale is concluded, 
the salesman walks away with the 
purchase to complete the sale while 
the several other items which were 
shown to the customer remain on 
the counter until he finds an op- 
portunity to return and put them 
away. Most of the time today this 
opportunity never comes. 

The result is a disorganized 
stock, unattractive displays, and 
misplaced merchandise. 

Every proprietor realizes how 
quickly a stock can become dis- 
organized if even one employee is 
careless in showing merchandise. 
Today, more than eycr before, it 
is necessary to follow the rule of 
“Show it 


delay. 


then stow it” and no 


Customers Will Wait 


Customers will wait while this 
is done. As a matter of fact, if this 
is carried out properly it will help 
the customer make up his mind 
and the salesman secure the sale 
in less time. The salesman may 
show three or four items to a cus- 
tomer and as he rejects an item 
it should be returned to its proper 
display bin or stock space. Finally, 
the customer is faced with a de- 
cision between two items and the 
sale of one of these is normally 
assured. Only one unsold item 
need be returned to stock then and 
taking the few seconds required to 
do this certainly is not imposing 
on the customer. This done, the 
salesman proceeds to finish the 
sale leaving his stock in excellent 
condition for future selling activity. 

Practically every retail firm in 
the country is working under great 
disadvantages as a result of the 


108 


manpower shortage. Salesmen usu- 
ally have more than their own jobs 
to attend to and are crowded for 
time. The result is that there is a 
tendency to neglect things which 
would be mere matters of routine 
in normal times. 

There is also another danger in 
leaving items about. There is al- 
ways a possibility of pilferage 
under these conditions when items 
are lying about on tables, ledges 
or counters. When things are put 
away the danger of losing some of 


your merchandise to the pilferers 
is materially lessened. 

Every employee now and then 
needs to be reminded to put stock 
away when a sale is concluded. 
Even some small signs with the 
slogan of “Show It — Then Stow 
It” might be in order provided 
they were located so as to be a 
reminder to the salesmen. 

Certainly this subject is one that 
should have mention at store meet- 
ings if employees have become 
careless in this respect. 








Test Your Hardware Sense! 


Grade yourself in the following manner to see how good you 
are. Each question correctly answered is worth 20 points. A 
grade of 100 is excellent; 80 is good; 60 is fair; 40 is poor, and 
20 very poor. The correct answers to these questions will be 


found on page 147. 


Work the problem first—then substitute the figures 
of your own business for those in the problem. 


1—A good grade, common step-ladder has a delivered cost of 
32 cents per foot. Dealer wants to make a margin of 30 per 
cent of the selling price. Determine the retail price on a 4 ft.. 


5 ft., and 6 ft. ladder. 


2—A dealer buying 6 doz. 1-lb. cans of paste floor wax re- 
ceives 1 doz. 1‘Ib. cans free. He pays $4.20 per doz. for the wax. 
Considering the free goods received, what is the average cost 
per dozen of the wax to the dealer? 


3—Base price on nails was recently increased 25 cents with 
the approval of OPA. Dealers’ new cost on 8d common nails 
is now $3.82 (base plus extras). If dealer continues to sell nails 
over the counter at his old price of 6 cents per pound, determine 
the difference in margin on the line. 


4—Prices quoted on glass substitute material for poultry 
houses is $24 per 100 sq. yds. Dealer orders two 50-sq. yd. 
rolls, and three 25-sq. yd. rolls. Figure the total amount of the 


order. 


5—Adjustable window screens 18 by 37 with 14-mesh gal- 
vanized screen cost the dealer $3.96 per doz. Dealer wants to 
make a margin of 33 per cent on the selling price. What retail 
price should he set on the screens? 
(Answers on page 147) 
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CHAMPION LAMP WORKS 


Lynn, Massachusetts 
A DIVISION OF CONSOLIDATED CLECTR IG SRP ae 
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Hold Your 
Customers 
With This 
Quality 
Line— 


The Pecora line is an old “buy-word’ 
with the hardware trade. Experience 
has demonstrated over many years that 
there is no satisfactory substitute for 
high quality and it is this extra ability 
of Pecora products to render complete 
satisfaction that has brought customer 
after customer back to the counters of 
hardware stores for “more of the 
same.” Build up your profits with the 
following items: 


PECORA 


CALKING COMPOUND 

A leader since 1908. Will not dry out, crack 
or chip when properly applied. Gun and 
knife grades. 

ROOF COATINGS 


Plastic and liquid forms. Fire resisting, 
weatherproof, sunproof, acid and alkali 
proof. More durable than paint. Costs less. 


WATERPROOFINGS 

“Klere-Seal” and “Varseal” types; also 
Black Asphaltic Waterproofing in paste or 
liquid form. 


ASBESTOS FURNACE CEMENT 
A good and trustworthy friend of every 
furnace repair man. 
METAL & WOOD SASH PUTTIES 
STOVE & BOILER PUTTY 
PERFECT PATCHING PLASTER 








WRITE 


FOR 
stele) 4a m8: 





PECORA 


PAINT COMPANY, INC. 


Established 1862 by Smith Bowen 


Lawrence & Venango Streets 
PHILADELPHIA 40, PENNA. 
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The Post-War Production and 
Utilization of Aluminum 
(Continued. from page 90) 


1,000,000 miles of high-voltage 
aluminum conductor cable, steel 
reinforced (known as A.C.S.R. to 
the trade) now spans our country. 
The metal is also used for all man- 
ner of insulated cable and wire, 
both for industrial and domestic 
applications. The radio industry 
has made use of aluminum for 
electrical condensers and shields, 
and even the infant television in- 
dustry knows about and is using 
aluminum. 

Aluminum is going to be very 
much in evidence in the post-war 
home. One of the first home front 
casualties of the war was the 
aluminum cooking utensil. Al- 
though substitute utensils have 
been introduced with varying de- 
grees of success, it is believed that 
aluminum utensils will be given a 
warm welcome after the war. Com- 
panies engaged in this work are 
planning to bring out new lines of 
utensils as soon as manpower is 
available and shortages in other 
necessary materials permit. 

Household appliances of alumi- 
num include vacuum cleaners, ice 
cube trays, waffle molds, percola- 
tors, toasters, and mixers, to men- 
tion only a few. One mid-western 
manufacturer is already producing 
an ice refrigerator made of alumi- 
num, which weighs only 53 lbs., 
has a food capacity of 4 cu. ft., and 
will hold up to 110 lbs. of ice. A 
combined aluminum kitchen range 
and sink that wéighs only 45 lbs. 
is also being made by the same 
company. 

Aluminum furniture was begin- 
ning to enjoy widespread popu- 
larity before the war, particularly 
in offices, restaurants, hotels, and 
trains. 

The textile industry gives prom- 
ise of developing into an even bet- 
ter post-war market for aluminum 
than it was before the war. Since 
rayon and nylon are destined to 
play a prominent role in tomor- 
row’s world, the textile field looks 
particularly attractive for alumi- 
num in the immediate future. The 
metal is employed in textile equip- 
ment for two basic reasons—light 
weight and resistance to chemical 
attack. 


Alumirium paint was well estab- 
lished in all industrial fields at the 
outbreak of the war. Its silver- 
white color, good hiding proper- 
ties, and excellent resistance to 
light and moisture passage made 
it extremely useful for general 
maintenance and product finish- 


ing. Because of its high reflec- - 


tivity for light and radiant heat, 
aluminum paint on plant roofs 
makes the interior appreciably 
cooler in hot weather. And when 
used on interior walls and ceilings 
of plants, aluminum paint provides 
bright and cheerful working condi- 
tions. It has also proved to be par- 
ticularly valuable in protecting the 
steel structure of plants where cer- 
tain chemical fumes cause corro- 
sion difficulties. Engineers have 
likewise long recognized its merits 
for bridges, water tanks, and other 
government and municipal prop- 
erty. 
Increased Uses 

The ultimate consumer is going 
to find many more applications for 
aluminum paint in the future. Its 
use as a prime coat for wood in 
residential and rural construction 
was just getting under way on a 
broad scale before the war. Chief 
applications were as a prime coat 
for house siding and as a finish 
coat for roofs and barns, as well 
as a dress-up paint for basements, 
fences, and garages. 

There is almost no end to the 
number of places where we believe 
aluminum will be used in greater 
quantities than ever before. Plumb- 
ing fixtures, hardware, diesel en- 
gines, over-head cranes, pyrotech- 
nic and explosive compounds, 
chemicals, medicines, and hun- 
dreds of other things will be con- 
suming more aluminum in the 
days ahead. 

Through “imagineering” — that 
is, letting imagination soar into the 
realm of new ideas and then engi- 
neering these ideas into practical 
applications — the aluminum in- 
dustry is now planning new uses 
for aluminum. These uses mean 
customers which will keep plants 
in operation, thereby helping to 
bring about a robust peacetime 
America. 
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' Three Types of Customer 
Increase Electrical 
Supplies Volume 
(Continued from page 98) 


there as they are able to view any- 
where during wartime. This fea- 
ture attracts a great deal of traffic 
to the store from a wide area. 

One wall display shows a large 
number of the electrical items in 
stock. These include various types 
of light fixtures, including fluor- 
escents, shop and work lamps, as 
well as needed accessories. The 
cabinet is well lighted and this 
calls the articles to the immediate 
attention of the customers. This is 
a favorite browsing spot for cus- 
tomers interested in these items. 

The third source of business on 
these items is the farm trade. 
Farmers are using electrical items 
more and more in their work, espe- 
cially in lighting the farm home 
and buildings. During wartime, 
farmers have put in long hours, 
long after the hours of daylight. 
This has meant many additional 
lamps and accessories, items which 
farmers have been able to get to 
some degree at the Freeport Hard- 
ware Co. Lamps and equipment 
thus supplied have helped farmers 
to produce more food by working 
longer hours. 

One feature of the Freeport 
Hardware Co. store deeply appre- 
ciated by customers is a lamp 
display section which has some 
self-service angles. It is so ar- 
ranged that it is easy for the cus- 
tomer to select the type of lamp he 
or she wants. A sample of each 
type of bulb in stock is placed in 
a slightly arched display board. 
These bulbs attract the attention of 
light bulb prospects and result in 
numerous sales. On a flat counter 
surface nearby are the lamps which 
correspond in rating to the sizes 
displayed on the arched board. 
Prices and wattage are marked on 
display cards. This makes it very 
easy for the customer to select the 
lamps he wants. 
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Are you marrying just 
for the honeymoon 7 


XPERTS estimate a postwar 
demand for over one and 
one-half million waffle irons 
alone. At that time, you'll be 
able to sell anything. 


But when the honeymoon is 
over—when people begin to 
ask for proof of performance, 
demand quality at a price— 
what then? 


Can you point to satisfied 
customers? Quality customers 
you’ve cultivated when the 
time was ripe by selling qual- 
ity appliances? Steady cus- 
tomers who form the back- 
bone of your repeat business 
for other items in the line? 
New customers yourline keeps 
bringing into your store? 


We believe you'll be able to 
point to this profitable record 
when you stock Manning- 
Bowman’s “Qyality Quins”— 
like the Twin-O-Matic Waffle 
Baker, above—one of the fa- 
mous family of M-Bappliances 
that have been steady money- 
makers over the years. For to 
thousands Manning-Bowman 
means best. 


Before the war, M-B meant 
a hot line for dealers every- 
where. They know they can 
count on Manning-Bowman to 
mean More Business in the 
years ahead. 

If you’re planning on this 
kind of business, it will pay 
to consider Manning-Bowman. 


Manning- Bowman 
Mears Best 


MERIDEN, CONNECTICUT 


THE LINE THAT'S ALWAYS IN DEMAND 
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Osborn Asphalt Roofing 


provides a timely sales 
opportunity for you... 


The Spring rush for roofing improvements promises to be heavier than 
usual this year — due to increased ‘necessity for repairs and greater 
ability to pay for them. OSBORN helps you make the most of this 
opportunity by supplying the materials, supplies, and equipment you 
\ need— Asphalt Shingles, Roll Roofing, Building Papers, Nails, Cements, 
\\\y QL Coatiggs, and Paint. The four OSBORN warehouses carry adequate 
\ y)) SS stocks for prompt deliveries. « The complete, widely-accepted OSBORN 
Y NY , line enables you to recommend the right roofing for the specific job. 
( NWS This helps your customer enjoy the good-looking, satisfactory results 
( 5 that get you his next order, too—for roofing and other hardware items. 


¢Order an ample stock of roofing supplies from OSBORN now. If you 


¢ Asphalt Shingles and Roll haven't carried Asphalt Roofing up to now, this is a good time to start. 











Roofing * Felts * Paper * Nails 


* Cements * Roofers’ Tools THE J. M. & L. A. 
* Ladders and Accessories () S 3 2 R N f @) 


CLEVELAND 14, OHIO 
A DEPENDASBLE SOURCE OF DETROIT 2 ¢ BUFFALO 11 ¢ CINCINNATI 25 
Te ee ee FOR 8 6 YEARS 



















Subsidiary of Milcor Steel Company 
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- Battery PLIER : ee 


Anyone who “wrestles” with bat- 
teries can see at a glance the handy efficiency of Ba 
this special Barcalo plier. The short head and ie 
long handles give powerful leverage to tackle the | : SS 
toughest battery connections. The special offset 
design makes it easy to get in and turn terminal 
nuts in very close quarters. Here’s a thorough- 
bred tool in every detail, manufactured from 
highest quality tool steel, drop forged and hard- 
ened. Length, 73/, inches. 

















Feature this popular Barcalo tool 
along with your fast moving Barcalo line! For 
full details on Barcalo Drop Forged tools write 


Dept. HA. 





MANUFACTURING COMPANY 
BUFFALO 4, N. Y. 
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Devoe & Raynolds Acquires Beckwith, 


) finishes 


READ IT IN HARDWARE 


NEWS OF 





for industrial 


Chandler Co.; Trascon Laboratories based on its system of color har- 


Elliott S. Phillips, president of 
Devoe & Raynolds Co., paint 
manufacturers, 44th St. and First 
Ave., New York City 17, has an- 





E. 8. PHILLIPS 


nounced recently that his com- 
pany has purchased the Beck- 
with-Chandler Co., Newark, N. J. 
Founded in 1893, and specializ- 
ing for many years in railroad 
and industrial product finishes, 
the Beckwith-Chandler Co., ac- 
cording to Mr. Phillips, will 
enable his company to serve the 
eastern industrial and railroad 
markets. 








Cc. W. SLOCUM 


Clarence W. Slocum, president | 
of Beckwith-Chandler, will con- 
tinue as president of the Beck- 
with-Chandler division of the 
Devoe & Raynolds Co. Other 
officers of the former company 
are James A. MagGregor, trea- 
surer; J. Alex Wilson, vice-presi- 
dent, and Arthur W. Slocum, 
sales manager, and _ secretary. 
Clarence Slocum joined the com- 
pany in 1913, and after serving 
in all departments of the com- 
pany, became an officer and di- 
rector in 1919 and later vice- 


| president. Following the passing 
| of Charles B. Beckwith in 1925, 


he was elected president, and 
when B. L. Chandler died, served 
as treasurer also. He has served 
the Federal Government several 





R. A. PLUMB 


times on the Chemical Branch of 
the OPA, Lend-Lease Adminis- 
tration, and as director of the 
Industrial Manufacturing and 
Raw Materials Division, OPA. 
The company has also acquired 
Truscon Laboratories, Inc., De- 
troit, Mich., and its varied lines 
of anti-corrosives, water- and 
damp-proofings, and maintenance 
finishes. The Truscon Labora- 
tories, which makes water-proof- 
ing and damp-proofing products 
for concrete, steel and masonry, 
has in recent years become well 
known for its eye comfort 





mony. 

The Truscon division of Devoe 
& Raynolds will continue to be 
operated by its president, R. A. 
Plumb. Other officers of the 
division include: G. L. Turner, 
vice-president and sales manager; 
R. E. Madison, production super- 
intendent; J. J. Super, vice-presi- 


dent and treasurer, and C. E. | 


Thompson, vice-president _in 
charge of the Truscon cement tile 
plant. Among the _ Truscon 
products which Devoe & Ray- 
nolds now has are: StoneTex, 
masonry coating, stearate type of 
water-proofing and Asepticote, 
interior washable wall coating. 
Devoe & Raynolds plan to use 
Truscon Laboratories as part of 
the painter, maintenance depart- 
ment of its trade sales division, 
with headquarters in New York 
City. 

Devoe & Raynolds is now op- 
erated under two main divisions, 
the industrial division, Louis- 
ville, Ky., and the trade sales 
division, New York City. 
former division supplies the au- 
tomotive, refrigerator and furni- 
ture industries, and also operates 
the railroad and marine depart- 
ments. The trade sales division 
maintains a national dealer or- 
ganization, and a group of 60 
company-owned stores, and su- 
pervises the artists’ materials, 
painter and maintenance, and 
brush departments. 





WICKWIRE SPENCER 
METALLURGICAL CORP. 
ADVANCES A. FRENCH 


The Wickwire Spencer Metal- 
lurgical Corp., Newark 5, N. J., 
subsidiary of the Wickwire Spen- 
cer Steel Co., has recently an- 
nounced the appointment of 
Armon N. French as assistant 
sales manager of the company. 
The company manufactures fine 
drawn molybdenum and tungsten 
wires, tungsten carbides and 
dies, with which products Mr. 
French is well acquainted. He 
was formerly associated with the 
predecessor company, Sirian 
Wire & Contact Co., and the 
Arcturus Radio Tube Co. 


plants, | 
hotels, hospitals, and institutions 
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FOULDS GENERAL SALES 
MGR. PERFECTION 
STOVE COMPANY 

C. H. Foulds has recently 


been appointed general sales 
manager of the Perfection Stove 





Cc. H. FOULDS 


Co., Cleveland, Ohio. He was for- 


The | merly manager of the furnace 


and aviation sales departments, 
and has been with the company 
for 15 years. F. A. Gabriel will 
continue to serve as the active 
sales head of the cook stove and 
heater divisions. 


FERRY CAP & SCREW 
NAMES E. GREENE 
SENIOR VICE-PRES. 


The Ferry Cap & Set Screw 
Co., 2151 Scranton Rd., Cleve- 
land 13, Ohio, has recently an- 
nounced the promotion of five 
men. Elmer Greene, who was 
named senior vice-president, and 
consultant on factory matters, 
has been with the company 25 
years and was vice-president in 
charge of manufacturing prior to 
his new appointment. He is suc- 
ceeded in the latter position by 
Major John R. Haysack. Major 
Haysack recently was honorably 
discharged from the Army. Wil- 
liam J. Murphy was made factory 
manager; Glenn A. Dute, as 
sistant controller and Dan J. 
Cantillon, industrial sales engi- 
neer. Mr. Murphy has been with 
the company for 36 years. 
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and Eugene Holland, was elected 
president of the Florence Stove 





Co., 205 School St., Gardner, 
Mass., at a meeting of the direc- 
tors and stockholders. William 
T. MacKay, formerly assistant 
vice-president, who has been in 
charge of the company’s plant in 
Kankakee, IIl., since 1944, was 
elected a vice-president. Two 
new directors were elected to fill 
the vacancies on the board, A. E. 
Luke, treasurer, and G. B. Col- 
burn, vice-president. 





EUGENE HOLLAND 


Mr. Holland has been vice-presi- 
dent in charge of operations since 
1940. Mr. Fowler stated that as 
soon as materials are available, 
the company plans to revamp the 
factory in Lewisburg, Tenn. New 
buildings will be added, and the 
entire plant will be equipped 
with modern machinery for the 
manufacture of stoves and heat- 
ers. 

PROUT HEADS G. E. 

AIR CONDITIONING 


The General Electric Co., 
Schenectady, N. Y., has recently 
established an air conditioning 
department headed by George R. 


control division, and in 1944 was 
assigned to manage air con- 
ditioning and commercial refrig- 
eration activities in Bloomfield, 
N. J., where the new department 
will establish headquarters. 
PAULSEN SPORTING 
GOODS MERCHANDISER 
FOR COAST-TO-COAST 


M. M. Paulsen has recently 
joined Coast-To-Coast Stores, 
Central Organization, Inc., Min- 
neapolis, Minn., as _ sporting 
goods merchandiser. He was 
formerly assistant sporting goods 
buyer for a large northwestern 
hardware wholesaler. 











H. L. Gilliam, The Wood 
Shovel & Tool Co., secretary, 
Eastern Hardware Golf Associa- 
tion, 30 Rockefeller. Plaza, New 
York City, has announced that 
the association’s Ninth Annual 
Golf Tournament will be held 
May 24-26, inclusive, 1945, at 
the Shawnee Inn and Country 
Club, Shawnee-On-The-Delaware, 
Pa. Reservations should be ob- 
tained directly from the Shawnee 
Inn and Country Club, which re- 
quests as many members as pos- 
sible arrange to share double 
rooms. The rate for double room 
and bath for two people is $12 
per day per person, American 
plan. The rate for four people 
occupying two double rooms with 
connecting bath is $10 per day 
per person, American plan. The 
club can be reached by the 
Lackawanna and Pennsylvania 
Railroads, transportation from 
the stations being arranged by 
the club (Stroudsburg or Dela- 
ware Water Gap on the Pennsyl- 
vania; Stroudsburg or Water 
Gap on the Lackawanna line). 
On Thursday, May 24, there 
will be a qualifying round of 
18 holes medal play. This round 





Eastern Hardware Golf Meet, May 24-26 
At Shawnee-On-The-Delaware, Pa. 





H. L. GILLIAM 


ing the day. Pairings for match 
play rounds will be announced 
Thursday night for Friday’s play. 
Players will qualify in accordance 
with their score and play will be 
provided up to the finish. There 
will be the usual championship 
fight for the Hardware Bowl, and 
donations to some war: fund. 

M. R. Peck, The McKay Co., 
Pittsburgh, Pa., is president of 


te 





WILLIAM F. BALL 


The Wood Shovel & Tool Co., 
Piqua, Ohio. Mr. Ball has had 
much experience in hardware dis- 
tributing and industrial supply 
trade throughout New York, 
Pennsylvania, West Virginia, and 
the New England states. He was 
formerly associated with the 
C-K-R Co., and The American 
Fork & Hoe Co., Cleveland, Ohio. 
In 1942 and 1943 he served the 
Army Service Forces as Senior 
Procurement Specialist for the 
Hardware Procurement Division 
at the Quartermaster Depot, Jef- 
fersonville, Ind. 





F. MILLER GENERAL 
SALES MANAGER 
P. & F. CORBIN 


Frank Miller has recently been 
named general sales manager of 
P. & F. Corbin, manufacturers of 
locks and builders’ hardware, 
New Britain, Conn. Mr. Miller's 
background includes specialized 
work with industrial organiza- 
tions in sales management, or- 
ganization work, and industrial 
engineering. W. F. Middlemass, 
who has been with the company 
for many years, with the excep- 
tion of a short period, has been 








may be played at any time dur- 


the club. 


appointed sales controller. 
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Capt. R. J. Henricks Dies in Plane Crash 


Captain Robert J. Henricks, 
27 years old and the youngest son 
of Arthur P. Henricks, well- 
known manufacturers’ agent of 
New York City, was killed April 
4th when the A-20 Boston 
Bomber, in which he was in- 
structing students in low altitude 
flying, crashed and burned near 
Rockingham, N. C. 

Captain Henricks joined the 
Royal Canadian Air Force in 
June, 1941, holding the rank of 
pilot officer and transferred to the 
United States service when we 
entered the war. He received the 
commission of second lieutenant 
and went overseas in 1942. He 





served through the invasions of 
Tunisia, Sicily and Italy and re- 
ceived the Distinguished Flying | 
Cross, the Air Medal with four 


oak leaf clusters, Presidential 
Unit Citation and the French 
Legion of Honor. 

Captain Henricks, after re- 


turning to this country in De- 
cember, 1943, became command- 





CAPT. R. J. HENRICKS 


ing officer of the U. S. Army Air 
Base in Aiken, S. C., and six 
months ago, at hie own request, 
was transferred to Morris Field, 
Charlotte, N. C., in order to be 
with several friends with whom 
he had served overseas. 








VINTON REG. SALES 
MGR. IN NORTHEAST 
FOR MASTER METAL 


Roger S. Vinton has recently 
been appointed regional sales 
manager covering New York, 
western Pennsylvania and eastern 
Ohio for the Master Metal Prod- 
ucts Co., Buffalo. N. Y. Prior to 
the war he represented the com- 
pany in the New York state ter- 
He will make his head- 
office of 


ritory. 
quarters at 
the company in Buffalo. 


the main 


FRIBLEY DIST. SALES 
MANAGER IN WEST 
FOR MASTER RULE 


Frank G. Fribley has recently 
been appointed district sales 
manager for the west coast with 


supervisory control over - the 





FRIBLEY 


FRANK G. 





Rocky Mountain territory for the 
Master Rule Mfg. Co., 815 E. 
136th St., New York City. Mr. 
Fribley was formerly connected 
with the Firestone Tire & Rubber 
Co., Akron, Ohio, where for the 
past three years he has been 
buyer of hardware and tools, He 
was just recently made head of 
the hardware purchasing depart- 
ment of the latter company. Mr. 
Fribley’s offices will be located 


in Oakland, Cal. 


MINE & SMELTER TO 
ENTER WHOLESALEHDWE. 
FIELD; MARK 50TH YEAR 


The Mine & Smelter Supply 
P. O. Box 5270 Terminal’ 
Station, Denver 17, Col., which 
celebrates its 50th anniversary 
this year, has recently announced 
its entry into the wholesale hard- 
ware field in that territory. 
After it was founded, this com- 
pany formed houses in Salt Lake 
City, Utah, and El Paso, Tex., 
and in 1907 moved its headquar- 
ters to New York. In 1929, how- 
ever, it again moved offices to 
Denver, where they remained. 
Today it has sales offices in 
New York and San Francisco, 
Canada, South Africa, South 
America, Mexico, etc. The com- 
pany has supplied the mining in- 
dustry of the west with all types 
of equipment machinery and sup- 
plies, and in 1907, it entered the 
manufacturing field with the 
Wilfley concentrating table. This 
was followed by the develop- 
ment of the Marcy Ball Mill, and 
the Marcy Rod Mill. In recent 


Co., 





years new lines have been added 
to the company’s specialties in- 
cluding pinch valves, flotation 
equipment, bit grinders, hot mill- 
ing machines, etc. 

Its industrial supply division, 
centralized in Denver, Salt Lake 
City, and El Paso, has for years 
specialized in the distribution of 
machinery, mill supply, electrical 
and chemical items. 


SENTINEL RADIO 
NAMES DISTRIBUTORS 


The Sentinel Radio Corp., 
Evanston, IIl., recently named 
two hardware wholesalers to 
distribute its postwar radios: 
Seller Bros. & Co., San Francisco, 
Cal., and the Drake Hardware 
Co., Burlington, Iowa. 


HOY MID-WEST SALES 
REPRESENTATIVE FOR 
ALUMINUM GOODS MFG. 


Gerald T. Hoy has recently 
been appointed sales represen- 
tative covering the retail hard- 
ware trade in Minnesota, and 


sections of North and South 





GERALD T. HOY 


Dakota, upper Michigan and 
Wisconsin, for the Aluminum 
Goods Mfg. Co., Manitowoc, 
Wis., makers of Mirro aluminum. 
Mr. Hoy formerly was house- 
wares buyer for Powers Dry 
Goods, Minneapolis, Minn. He 
succeeds B. J. Rice, who has 
moved to Framingham, Mass. 


DETROLA RADIO WINS 
PRODUCTION “E” 


The employees of the Detrola 
Radio Division, International 
Detrola Corp., Detroit, Mich., 
were recently notified that they 
will receive the Army-Navy pro- 
duction award. This division 
which employs mostly women, 
makes land mine detectors, radar, 
radio and other electronic de- 
vices. 





SANFORD DIST. MGR. 
EVANAIR DIV., EVANS 
PRODUCTS COMPANY 
Robert L, Sanford has recently 

been named district manager for 

the Evanair division of Evans 





ROBERT L. SANFORD 


Products Co., 15310 Fullerton 
Ave., Detroit, Mich. Mr. San- 
ford had represented the Evanair 
home heating line on the eastern 
seaboard, and then for two and 
one-half years he was connected 
with the Toledo, Ohio, office of 
the WPB as an appeals specialist 
and inventory analyst. Mr. San- 
ford has been connected with the 
heating business for 12 years. 


DEVOE & RAYNOLDS 
WINS THIRD STAR 
FOR “M” PENNANT 


Another star has recently been 
added to the U. S. Maritime Com- 
mission award to Devoe & Ray- 
nolds Co., paint manufacturers, 
44th St. & First Ave., New York 
City 17. Vice Admiral H. L. 
Vickery, chairman of U. S. Mari- 
time Commission Board of Pro- 
duction Awards, made the presen- 
tation. 


HELDERLE, WESTERN 
MGR. RADIO DIV., 
STEWART-WARNER 


Frank Helderle, who has been 
connected with the Stewart- 
Warner Corp., Chicago, Ill., for 
1l years, has been named west- 
ern territorial manager for the 
radio division of the company. 
with headquarters in San Fran- 
ciscc. Until, 1937, Mr. Helderle 
was a distributor salesman or the 
west coast for refrigerators’ and 
radios. From 1937 until the end 
of 1941 he was district manager 
of that area, and for the past 
three years he has been special 
factory representative on the west 
coast for the company’s heater 
division, in charge of field sales 
and service of aircraft heaters. 
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Why use a Plow Horse 
to do a Pony’s Job? 


Gate Valve No. 819, illustrated here, is capable of handling jobs 
with absolute safety up to 125 lbs. working pressure. Higher 
pressure valves on such jobs are no more efficient, no more depend- 
able . . . they are more expensive . . . they increase equipment 
costs unnecessarily. 


No. 819 is precision built with double disc and rising stem for 
general service on steam, water, or oil lines. Oval “Cool-Grip” 
Handwheel permits easier and firmer grip. 


Rockford Brass Valves of all types have been quality built for 55 
years ... they are good valves. 


ROCKFORD BRASS WORKS, ROCKFORD, ILL., U. S. A. 
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E. M. Lather Now Texas Service Mgr. 


American Fork & 


Edwin M. Luther ‘for many 
years general sales manager, The 
Turner, Day & Woolworth Han- 
dle Co., Louisville, Ky., recently 





| 
| 
| 
| 





E. M. LUTHER 





joined The American Fork & 
Hoe Co., Cleveland, Ohio, as its 


W. F. Ball, who recently resigned. 


carrying bags for Signal Corps 
equipment, bomber masks, etc., 
and the golf division is producing 
parachute shoulder straps, safety 
belts, aerial containers, and fish- 
ing kits. 


Hoe—Other Changes 


regional service manager for 
Texas, excluding El Paso. 

At the same time there were 
some changes in other territories. 
J. F. Agnew, formerly with head- 
quarters at Atlanta, Ga., as re- 
gional service manager in 
Georgia, Florida and Alabama, is 


CENTRAL STATES GOLF 
PARTY, JUNE 29TH 


At a recent meeting of the 
board of directors and officers of 


| being transferred to the terri- ‘ 
‘tory including western New| the Central States Hardware 
York, Pennsylvania and West Club, it was announced that the 


annual one day golf party will 
be Held on June 29, at the Roll- 
ing Green Country Club, north- 
west of Chicago, Il]. Club mem- 
bers will receive further details 
at a later date. M. M. Whitfield, 
Harpware Ace, Chicago, IIl., is 
general chairman. 


Virginia. Mr. Agnew succeeded 


G. E. Rabens, with headquar- 
ters at Richmond, Va., and cover- 
ing the South Atlantic states, 
will cover Virginia and North 
and South Carolina, Georgia and 
Florida, the latter two states 
having formerly been in Mr. 
Agnew’s territory. T. A. Lawson, 
Memphis, Tenn., covering the 
south central states, now has the 
state of Alabama, formerly cov- 
ered by Mr. Agnew, as part of 
his territory. 














HDWE. SQUARE CLUB 
CLAM BAKE, JUNE 20TH 
SCHUETZEN PARK, N. J. 


The Hardware Square Club of 
New York, Inc., New York City, 
has announced that its annual 
outing and clam bake will be 
held on June 20, at Schuetzen 
Park, Hudson Blvd., and Bergen 
Turnpike, Union City, N. J. Dur- 
ing the afternoon, horse shoes, | 
bowling, cards and baseball will 
be enjoyed, and the clam bake | 
will begin at 6:30 p. m. To secure 
tickets, which are limited, write | 
Harry Kornrumph, Long Island | 
Hardware Co., 2755 Jackson | 
Ave., Long Island City, N. Y., or | 
phone STillwell 43000, The 
tickets are $6.00 apiece. 





BEKAERT, COMPTROLLER | 
WICKWIRE SPENCER | 


A. C. Bekaert has recently 
been appointed comptroller of 
the Wickwire Spencer Steel Co., 
and subsidiaries, 500 Fifth Ave., 
New York City. He has been with 
the company since 1943 as as- | 
sistant treasurer. Prior to that he | 
instructor in ac- | 








had been an 
counting at CCNY, and had| 
maintained his own public ac- | 


counting practice. 





MACGREGOR-GOLDSMITH 
TO EXPAND AFTER WAR 


MacGregor - Goldsmith, Inc., 
Cincinnati, Ohio, and affiliated 
athletic equipment units, plan 
expanded maufacturing opera- 
tions after the war including con- 
templated installation of a com- 
plete sportswear manufacturing 
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|chinery the production of the 
| ton, 


|of civilian goods is resumed a 


division, and greater diversifica- 
tion of products fabricated in a 
planned enlargement of the rub- 
ber processing department. The 
company plans also to remove 
to Cincinnati the newly acquired 
Hall Badminton & Tennis Racket 
Mfg. Co., Boston, Mass., and to 
extend with new products and the 
addition of new precision ma- 








MacGregor Golf division, Day- 
Ohio. Hugo Goldsmith 
stated that when the production 


STEVE CHANTOS 


system of co-ordinated produc- ceomaee eae fee 
tion will be in operation, with the oaiuee Phil iciahia -Pa,,.,00 
dual objective of reaching new | represent the Worth Hardware 
markets and maintaining a steady | Co,, Inc. New York City, 


| employment level. The compapy wholesalers, in the state of Con- 


is now supplying the Army and | necticut, specializing in the sale 
Navy with athletic equipment, | and distribution of tools. 


STODDARD PRESIDENT 
AND TREAS. DE LAVAL 
SEPARATOR COMPANY 
The board of directors of The 
De Laval Separator Co., 165 
Broadway, New York City, re- 





GEORGE C. STODDARD 


cently announced the election of 
George C. Stoddard as president 
| and treasurer of the company. 
| Mr. Stoddard has spent his entire 
} business career with the com- 
| pany, having joined the De Laval 
| Pacific Co., San Francisco, Cal., 
as a sales engineer in 1921. He 
later became vice-president and 
general manager of this company. 
| In 1938, he joined the executive 
| staff of the company in New 
| York City, and served as secre- 
tary and later vice-president. He 
is also chairman of the board of 
directors, and treasurer of The 
| De Laval Co., Ltd., Canada, and 
president of the De Laval Pacific 
Co. Since July, 1941, he has 
served on the Farm Machinery & 
Equipment Industry Advisory 
Committees of both WPB, and 
OPA. 




















EDWARD WEINGARTEN receives 
Meritorious Civilian Service Award from 
Brig. Gen. Stewart E. Reimel, U. S. 

rmy, in recognition of his valuable ser- 
vice to the war effort in expediting pur- 
chases and shipments of critically need- 
ed war material for various combat 
fronts. This award is the second high- 
est that may be given a civilian in war 
times and is only exceeded when a civil- 
ian has also been subjected to personal 
hazards in a combat area. 

Mr. Weingarten for more than 20 
years has been a successful manufactur- 
er's agent selling in the eastern market. 
Prior to that he was associated for |2 
years with HARDWARE AGE, first as 
a circulation specialist and later as as- 
sociate editor. When the war is over he 
plans to resume his operations as a man- 
ufacturers’ agent. For the duration he 





is serving the Army Service Forces, New York Ordnance District, as Assistant Chief, and 
Chief Purchasing Agent, Emergency Parts Procurement Section. 
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Add New 
PROFITS: 


Make Profits Grow Where No 
sa painted, varnished, enameled or lac- 
Profits Grew Before — Stock quered. Almost daily, new thousands dis- 


RD Household SIMONIZ in Colors. = cover how it beautifies such finishes, pro- 
tects them from damage and makes clean- 
The use of Simoniz for Automobiles is still ing worlds easier. Thus, a vast new market 












work, refrigerators and anything else that’s 


tion of 


































esident growing after more than 30 years on the has been created by housewives them- 
mre one market. But, growing even faster, is the selves. Very recently, that market was 
prem use of Simoniz IN HOMES to protect and = stimulated into tremendous new growth 
, — beautify fine finishes on furniture, wood- _by the introduction of Simoniz in colors. 
0», Ual., 
1. He ee 
few. 4 Colors—match all finishes 
ecutive Yes —SIMONIZ is now available to match walnut, oak, maple and bleached 
1 New finishes. It's smartly packaged.in glass so housewives can see what they 
secre- buy And HOW they buy! They keep on buying, too, when they learn by 
nt. He using it how SIMONIZ far surpasses ordinary polishes—keeps on going 
yard of where they leave off. Stock it now and see for yourself how handsomely 
of The it pays for whatever space you give it. 
la, and Sse 
Pacific 
ie has 
nery & 
lvisory 
3, and \ 
TAILOR-MADE FOR YOUR TRADE! 
But don’t take our word... Stock Household 
Simoniz . . . Let its own volume and turn- 
over prove that it’s made to order for you! 
: THE SIMONIZ COMPANY, CHICAGO 16, ILLINOIS A PRODUCT OF THE SIMONIZ COMPANY — RECOGNIZED FOR OVER THIRTY | 
an 
YEARS AS AUTHORITIES ON THE CARE AND PRESERVATION OF FINE FINISHES | 





























NOT A KICK IN A TRAINLOAD 
of These Alert Distributors Who “Got There First’’ 
and... Secured the AUTOMATIC FRANCHISE! 


Alamo Distributing Cais a Pies ieee Tex. 
Appliance Distributors, Inc., Ch jo, Ill. 
Appliance Wholesalers, Salt Lake Cit; 
Arizona Mercantile Company, Phoeni x, Ariz. 
Bimel Company, Cincinnati, Ohio 
Louis O. Bowman, Inc., Richmond, ve 
Brandon Company, Little Rock, 
Brennan Appl. Distributors, hey “Mich. 
J.N. Ceazan on ny, Los Ang eles, Calif. « 
San Francisco, Calif. « San Diego, Calif. 
Charleston Hardware Co., Charleston, W. Va. 
City Electric Company, Inc., Syracuse, N. Y. 
Dale Distributing Company, I Inc., New Haven, Conn. 
Economy Electric Supply Atlanta, Ga. 
Electric Fixture & Supp. Co., ‘Omaha, Nebr. 
Empire Appliance Distributing Co., New York, N. Y. 
Fay-San Distributors, Inc., Buffalo, N. Y. 
Fitzsimmons Co., Rochester, N. Y. 
J. A. Fleck Company, Fargo, N. ~~. 
Florida Radio & Appliance Corp., Miami, Fla. « 
Jacksonville, Fla. « Tampa 
Foster Distributing Commame Loutsyitte Ky. 
Graybar Electric Company, y. Louterit 
Graybar Electric Company, Philadelphis, Pa. 
H. U. Gunther Company, Pittsburgh, Pa. 
Havre Jobbing Company, Havre, Mont. 
House-Hasson Hardware Co., Knoxville, Tenn. 
Jenkins Wholesale Division, Kansas City, Mo. « 
St. Louis, Mo. « Oklahoma City, Okla. « Tulsa, Okla. « 
Wichita, Kans. « Amarillo, Tex 
Jennison Hardware ay Bay City, Mich. 
Lou Johnson Com ortiand, Ore. 
Kane Company, C evelnné, Ohio + Columbus, Ohio + 
Toledo, Ohio 
Kegain Distributing Com 
Knerr, Inc., Harrisburg, 
Legum Distributing Co Waltinore, Md. 
Lewis Supply Company, Birmingham, Ala. 
Luckenbach & Johnson, Inc., Allentown, Pa. 
McClain Distributing Co., Charlotte, N. C. « Columbia, S. C. 
McConnell’s Selectric Co., Scranton, 
a oF polience Company, Seattle, Wash. . 
ne, W: 
Meneee Baerteutere, Inc., Springfield, Mass. 
Metro Distributors, Inc., Boston, Mass. 
Monroe Hardware Company, Monroe, La. 
Motor Power uipment Co., St. Paul, Minn. 
National Rose n@ & Mattress Co., Memphis, Tenn. 
eee Corp., Dallas, Tex. 
ce Electric Co., Inc., Providence, R : 
Radio Redinaiont Company, Indianapolis, ind. , 
Radio pieces. aggre South Bend, Ind. 


Grand 
Readers Wholesale poeributers; Houston, Tex. 
Roanoke Hardware Company, Roanoke. ke, Va. 
anes lowa Company, Des Moines, Ia. 
Company, Davenport, Ia. 
Spt iller Electric Company, Kennebunk, Me. 
Geo. C. Stafford & Sons H. 
State Distributing Co. Inc., Milwaukee, Wis. 
Vermont Electric Supply Co. ee 
Rutland, Vt. LL 
Walther Brothers, aeatone, La.» ( rT 


vee ton Who 
~ holecaters 
war . D. 
—_ — Peerial Ii. 
wil ms, El Paso, Tex. 
IN CANADA 
cence ean iparuars. Ltd. 
Saskatchewan 


Regi 
Wamac Distributors, Ltd. 
Toronto, Ontario 


Auto 


Made 1908 by 
AUTOMATIC WASHER COMPANY 


~et Grand Island, Nebr. 











atic 


in Newton, lowa Since 





| Rasmussen Discusses Training War 
Veterans as Peacetime Salesmen 


James H. Rasmussen, general 
sales manager, manufacturing 
division, The Crosley Corp., Cin- 
cinnati, Ohio, predicted while 
addressing the Cincinnati Sales 
Executive Council, that five and 
one half million salesmen will be 
needed in America when peace 
comes, if the nation is to have an 





| jority of whom have learned to 


| organization who have talent in 





| annual income that will provide 


55,000,000 to 60,000,000 jobs. He 
challenged the council, and its 
affiliate, the National Federation 
of Sales Executives by declaring 
that they could aid the industries 
and businesses they represent, by 
undertaking a two-fold program, 
to recruit sales talent and to help 
teach these recruits the funda-| 
mentals of salesmanship. 

He also mentioned that the 
millions of new salesmen that 
will be needed will come from 
the ranks of ex-war workers and 
ex-servicemen, the larger ma- 


work with their hands. He con- 
tinued that his company has 
started classes to teach the 
fundamentals of salesmanship to 
those employees in  Crosley’s 








JAMES H. RASMUSSEN 


that field. He asserted that sales 
management shares with the 
engineers and industrial de- 
signers the burden of maintain- 
ing the high level of post-war 
employment. He declared that 
while a temporary boom in post- 
war sales of radios and major 
household appliances, as well as 
other commodities was expected, 
he did not believe that a sellers’ 
market would continue very long. 








FILTER QUEEN TO BE 
SOLD-MADE IN CANADA 
BY WALTERS & CO. 


Health-Mor, Inc., Chicago, Ill., 
makers of Filter Queen, a bag- 
less cleaner, has recently an- 
nounced that arrangements: for 
the manufacture and sale of the 
cleaners in Canada by Walters & 
Co., Toronto, have been con- 
cluded. Production is expected to 
be started by the middle of the 


summer. 


CARBORUNDUM CO. 
HISTORY BOOKLET 


Entitled, “How Carborundum 
Serves Industry,” this booklet 
tells the history and development 
in words and pictures of The 
Carborundum Co., Niagara Falls, 
N. ¥. The brochure contains 
many illustrations of the opera- 
tions necessary for producing 
abrasives, used in many fields. 
There are sections on diathond 
wheels, MX products, designed to 
remove burrs, tool marks, etc.; 
coated abrasive products, super 
refractories, and “Globar,” non- 
metallic electric heating  ele- 
ments, [Illustrations of the dif- 
ferent company plants in the U. 
S., Canada, and England are 
shown also. Information on the 
lives and accomplishments of the 
late Dr. Edward G. Acheson, 
who created the first man-made 


abrasive, and Dr. Frank Jerome 
Tone, distinguished scientist, and 
chairman of the board of the 
company until his death in 1944, 
is included. 











F. DALE BACON 


general manager of the General 
Detroit Corp.’s fire extinguisher 
division, Detroit, Mich. who 
announced the opening of a 
new branch and warehouse in 
Dallas, Tex., recently. In the 
April 12th issue of Harnware 
Ace, on page 129, a cut of Mr. 
Bacon was indicated as being 
that of S. M. Luce, the man- 
ager of this new branch and 





warehouse. 
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A. CRAIG SMITH 
“HEADS SALES-ADVT. 
FOR GILLETTE RAZOR 
A. Craig Smith, vice-president 

of the Gillette Safety Razor Co., 
Boston 6, Mass., has recently 





A. CRAIG SMITH 


been named head of both sales 
and advertising for the company. 
Since 1943, he has been vice- 
president in charge of advertis- 
ing, and for the past eight years 
he has played a prominent part 
in the merchandising councils of 
the company. 


CAPT. GOUDREAU 
NOW MAJOR, CHINESE 
COMBAT COMMAND 


Capt. Albert D. Goudreau, 28, 
formerly a salesman for the” 
Sprague Hardware Co., Kalama- 
zoo, Mich., has recently been 
promoted from captain to major, 
it was announced by Major Gen- 
eral R. B. McClure, commanding 
general, Chinese Combat Com- 
mand. Major Goudreau is com- 


liaison team attached to a 
| Chinese division. He has been 
| overseas since August, 1944. The 
CCC plans and executes tactical 
operations, and training, and also 
receives, distributes and assigns 
| American equipment and sup- 
| plies for Chinese military units. 
| 








RYDER REPRESENTS 
CORBIN SCREW CORP. 
IN CENTRAL, PA., AREA 


Kenneth Ryder has recently 
been appointed sales representa- 
tive for The Corbin Screw Corp., 
New Britain, Conn., in its cen- 
tral Pennsylvania and surround- 
ing territory. This area includes: 
Maryland, Delaware, District of 
Columbia, and parts of central 
Pennsylvania. Mr. Ryder has had 
four and one-half years experi- 
ence in manufacturing and sales 
correspondence work at the plant 
in New Britain. This appointment 
will enable Mr. Recknagel, who 
previously covered this area in 
connection with his own, to put 
greater concentration on the ac- 
counts assigned to him. 








manding officer of an American 


—_ 


KENNETH RYDER 








Sylvania Survey Indicates Post-War 
Radio Service Business to Increase 60% 


A recent national survey of set 
owners and repair men under- 
taken by the Sylvania Electric 
Products, Inc., 500 Fifth Ave., 
New York City, revealed that the 
radio service industry will sell 
60.000,000 tubes through 30,000 
shops, employing 90,000 men, 
after the war. The survey also 
revealed that the public is well 
satisfied with wartime radio ser- 
vice. Frank Mansfield, director 
of sales researeh for the com- 
pany, stated that servicemen at- 
tribute the need for service to 
the failure of seven specific com- 
ponents, which are named as 
follows in order of importance: 
tubes, condensers, power supplies, 
tuning systems, IF coils, RF 
coils, and filters. The major 
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cause for radio servicing in an 
average of 44 per cent of the 
nation’s sets serviced is humidity, 
which cause varies in importance 
in different parts of the country. 

Mr. Mansfield predicted that 
there will be 75,000,000 home 
radios and 25,C00,000 automobile 
radios in use five to six years 
after the war. Stressing the need 
for more and better equipment 
for radio servicing he also pre- 
dicted that the trend will be 
more urgent with the acceptance 
of record players, FM, and tele- 
vision. To meet the future tube 
replacement needs, he continued, 
60,000,000 tubes will be required 
annually, as compared with 34,- 





000,000 in 1941. 






































This hot combination is a sure-fire seller — a 
business builder for dealers everywhere. It's 
in demand by sportsmen for heating foods on 
hunting, fishing and camping trips. Outdoor 
enthusiasts, traveling mothers, mechanics, war- 
plant workers, repairmen, doctors and others 
find scores of new uses every day. Like razor- 
blade repeat business, orders for HEATAB 
flame-tablet refills keep coming long after the 
original sale. 


ALL-YEAR SALES 


‘Allied forces all over the world use HEATABS 
to heat combat rations. Thousands of Americans 
buy them for friends or relatives in the service. 
.- -- Make big sales in all seasons, for all 
occasions. Cash in on this lively market, cul- 
tivated and swelled by consumer advertising 
in dozens of leading, national magazines — by 
colorful counter and window displays that 
bring quick sales and steady repeat business. 


Stock up at once. If your jobber doesn’t 
have Speaker HEATABS, write us direct. 


.w. SPE AKER corp. 


3059 NORTH WEIL STREET @¢ MILWAUKEE 12, WISCONSIN 
— Seeeker ‘VS way Pree ? 



































































Stockholders of the Westing- 
house Electric & Mfg. Co., E. 
Pittsburgh, Pa., recently voted to 
change the company’s name to 
Westinghouse Electric Corp., for 
convenience and brevity. At the 
meeting seven present directors 
were elected to the 16 man board. 
Four elected for four-year terms 
are: George H. Bucher, president 
of the company; W. C. Robin- 
son, president of the National 
Electric Products Corp.; Arthur 








Westinghouse Elec. & Mfg. Co. Changes 
Name to Westinghouse Electric Corp. 


W. Page, vice-president of the 
American Telephone & Telegraph 
Co., and Robert T. Swaine, 
senior member of the law firm, 
Cravath, Swaine & Moore; one 
elected for a three-year term, 
H. B. Higgins, president of the 
Pittsburgh Plate Glass Co., and 
two for one-year terms, Gwilym 
A. Price, Westinghouse vice- 
president, and John R. Read, 
chairman and president of the 
Canadian Westinghouse Co. 











J. D. SULLIVAN 


who was recently elected vice- 
president of The Colorado Fuel 
& Iron Corp., Denver, Col. Mr. 
Sullivan will continue to direct 
commercial steel sales for the 
company. 








EDWARDS & CO. WINS 
FOURTH GOLD STAR 
FOR “M” PENNANT 


Admiral H. L. Vickery, Com- 
missioner, U. S. Maritime Com- 
mission, Washington, D. C., re- 
cently announced that the Ed- 
wards & Co., Inc., Norwalk, 
Conn., in recognition of its con- 
tinued production achievement, 
has been awarded its fourth gold 


star for the “M” pennant. The 
company also flies the Army- 
Navy “E” pennant with four 
white stars. 


FOOTBALL STAR TELLS 
BOOSTERS ABOUT NEED 
FOR REAL TEAM WORK 


Emphasizing the importance of 
teamwork, Ken. Strong, star foot- 
ball and baseball player spoke at 
the April 27 meeting of the Hard- 
ware Boosters, Inc., at the Mid- 
ston House, Madison Ave. and 
38th St., New York City, on the 
game of football and some of the 





games he had played. Famed as 
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a member of the NYU football 
and baseball teams and of the 
1928 All American team, and 
later as a professional baseball 
and football player his remarks 
followed the showing of sound 
films of the 1944 World Series in 
St. Louis and a football film 
“Why Kick.” More than 45 
members and guests attended the 
meeting, presided over by T. J. 
Crofton, H. B. Sherman Mfg. Co., 
president of the club. 

Frank A. Collins, Mill Factor 
Products Co., Fred M. Bockoven, 
Schulz & Anderson Co.; William 
Feil, Oliver Bros., Inc.; John D. 
Gillespie, Maisco Sales Co., Inc. 
and Alfred Dantzig, The Perma- 
tex Co., were elected members. 





HORTON MFG. CO. 
NAMES DISTRIBUTORS 


The Horton Mfg. Co., Fort 
Wayne, Ind., has recently an- 
nounced the appaintment of the 
following hardware wholesalers 
to distribute its post-war wash- 
ers and ironers: Hendrie & Bolt- 
hoff Mfg. & Supply Co., Denver, 
Col.; Henkle & Joyce Hardware 
Co., Lincoln, Neb., and House- 
Hasson Hardware Co., Inc., 
Knoxville, Tenn. All three were 
pre-war distributors for the com- 
pany. 


L. S. WINNE CO. 
CEASES BUSINESS 


L. S. Winne & Co., wholesale 
and retail hardware dealers, 328 
Wall St., Kingston, N, Y., has 
recently announced its business 
has been discontinued. The en- 
tire stock has been sold to other 
parties, who are disposing ot it. 





VIKING CORP. 
ENLARGES FACILITIES 
The Viking Air Conditioning 

Corp., 5600 Walworth Ave., 
Cleveland, Ohio, has recently en- 
larged its plant facilities by add- 
ing another floor to its building, 
and occupying an adjacent build- 
ing. The presses installed in the 


new building for the manufac- 
ture of invasion pipe clamps will 
be convertible for the company’s 
post-war production of blowers, 
attic and industrial fans and 
humidifiers. 


ROCKFORD DIV. BORG- 
WARNER WINS “E” 


The Rockford division of Borg- 
Warner Corp., Rockford, IIl., has 
recently been awarded the Army- 
Navy “E” for the fourth time. 
For a period of more than two 
years the organization was the 


sole supplier of clutches for 
medium tanks for the U. S. 
Army. 


EMERSON RADIO HOLDS 
INAUGURAL DINNER 
FOR OLD TIMERS 


Emerson Radio & Phonograph 
Corp., 111 Eighth Ave. New 
York City 11, recently presented 
to 116 employees, certificates and 
pins honoring at least 10 years of 
service, at the inaugural dinner 
of the company’s Old Timers’ 
Club, in the Hotel Astor. Six 
employees, including Benjamin 
Abrams, president, have been 
with the company since it was 
established, in 1922, and 15 have 
been with the company more 
than 15 years. Those in addi- 
tion to Mr. Abrams, who have 
been with the company for 20 
years or more are: Max Abrams, 
treasurer and secretary, Louis 
Abrams, director, Edward N. 
Barton, Moe Levy, Andrew S. 
Sauter, and E. Frances Solow. 





LADDS ELECTED 
PRESIDENT CLEVELAND 
CHAMBER OF COMMERCE 
Herbert P. Ladds, president 
of The National Screw & Mfg. 
Co., Cleveland, Ohio, has re- 
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HERBERT P. LADDS 


cently been elected president of 
the Cleveland Chamber of Com- 
merce. Mr. Ladds, who is one of 
Cleveland’s leading industrialists, 
is vice-president of the American 
Hardware Manufacturers Asso- 
ciation, and a director of the 
Aviation Distributors and Manu- 
facturers Association. Upon ac- 


cepting the presidency of the 
chamber, Mr. 


Ladds predicted 
that no great period of unem- 
ployment, other than a temporary 
setback for several months, will 
accompany reconversion in Cleve- 
land. 








NORTHERN WHOLESALE 
HDWE. CO. PURCHASES 


HONEYMAN HDWE. BLOCK | 


The Northern Wholesale Hard- 
see Co., dealer-owned jobbers, 
ortland, Ore., has purchased the 
Honeyman hardware block, at 
one time occupied by the former 
Honeyman Hardware Co. The 


ownership change includes the 


main seven-story building, and 





recently purchased 


Buildings 








three smaller one- and two-story 
structures 
block. After the present tenants 
have completed their leases, the 
company will take over offices, 
display rooms and warehouse fa- 
cilities. 
plumbing, and electrical supplies 
will be maintained and displayed 
for dealer members in Oregon, 
Washington, and Idaho. 


covering an _ entire 


Stocks of hardware, 





by the Northern Wholesale 


Hardware Co. in Portland, Ore.. from Honeyman Hardware .Co. 
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DELTA HOMECRAFT POWER TOOLS: 


@ Good profi 


@ High rate of turnover 


e@ Continued repeat business 


@ Large volume of sale 


s of accessories erate. 


it on a large ynit of sale 


related items 


@ Creation of additional store traffic 





... IF THIS 
DESCRIBES 
YOUR STORE: 


. Location in city of 5000 or more. 
. Satisfactory financial rating. 

- Desirable location. 

. Adequate store traffic. 

. Facilities for display. 

. A stock of hand tools. 


. Ability to reach logical prospects : wood- 
working hobbyists, upholsterers, cabinet 
makers, etc. 


“Moowa,whn «= 


8. Freedom from conflict with any estab- 
lished Delta dealer. 


For the right kind of dealer, there are 
plenty of profits in Delta Homecraft Power 
Tools. 

But in fairness to yourself, consider 
carefully the qualifications listed above — 
requirements shown by experience to be 
necessary for success. If you meet these 
requirements, now is the time to get lined 
up for one of the finest opportunities in 
the hardware field. 


A Growing Market 


The market for home power tools shapes 
up as tremendous! It was big before the 
war—and war production is making it even 
bigger for the future, when countless people 
turn to woodworking as an out- 
let for their war-discovered skills! 

Recently we ran a contest on 
post-war home shop plans. It 
wasn’t easy to enter. Yet, entries 
came in by the thousands from 
all over the country! 

And tens of thousands have 
written us for a booklet we have 


ecRAFT ae 
THE DELTA MANUFACTURING CO. 


752F E. VIENNA AVENUE 


You Cash In With Delta 


As a Delta dealer, you have the products 
and the promotion to make the most of 
this opportunity. 

Here’s why: A survey was recently con- 
ducted for us by unbiased experts. Men all 
over the country were interviewed. It was 
found that a surprisingly high percentage of 
them know Delta tools, want Delta tools, 
and plan to buy Delta tools. In short, they 
are hot prospects for Delta dealers! Delta 
contest entries confirm these findings. 


Here are nationally-accepted power tools 
that you can sell with pride and back up 
with confidence. The test of punishing war 
production — in thousands of plants all 
over the U. S., on ships, and in foreign 
lands — is daily proving the accuracy, de- 
pendability, and safety of Delta tools. 


Big, full-color advertisements in mass 
magazines (like This Week and Parade) 
help create new homecraft hobbyists. And 
a continuous schedule of full pages in the 
widely-read “fan” magazines (like Popu- 
lar Mechanics, Science and Mechanics, etc.) 
helps stimulate added interest among pres- 
ent enthusiasts. A powerful program of 
dealer display, advertising, and promotion 
material is now in preparation. 


By restricting franchises to a_ limited 
number of qualified dealers with reason- 
able territorial protection, by refusing to 
sell direct, by referring inquiries, Delta 
makes it worth your while to establish your 
store as Delta headquarters. 


Get the Whole Story 


If you can qualify for a Delta franchise, 
you are passing up a real bet if you don’t 
act now. The sooner you get lined up, the 
earlier you can have merchandise when the 
necessary materials are released. 

Write today for full details on the Delta 
dealer franchise proposition. 


MILWAUKEE 1, WISCONSIN 
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WILLIAMS SALES DIR. 
CELANESE PLASTICS 
CORP.’S VIMLITE 

Frank C. Williams has recently 
been appointed director of sales 
of Vimlite, plastic glazing ma- 





FRANK C. WILLIAMS 


terial, made by Celanese Plas- 
tics Corp., division of Celanese 
Corp., of America, New York 
City. Since 1942, he has been 
chief administrative officer of the 
AAF in the Eastern District Air 
Technical Service Command. 
From 1940 to 1942, he was man- 
ager in charge of field offices for 
the CIT Corp., and before that he 
was associated with General Tire 
& Rubber Co., and with the Inter- 
national Harvester Co. 


NORTH & JUDD GIVEN 
ARMY-NAVY “E” 


The North & Judd Mfg. Co., 
New Britain, Conn., which has 


been making buckles, clasps, 
rings, and other metal trimmings 
for uniforms and other equip- 


ment, and items for jeeps, trucks, 
tanks and aircraft, was recently 
given the Army-Navy “E” by 
Brigadier General Guy I. Rowe, 
Commanding General, Jefferson- 
ville Quartermaster Depot. It 
was accepted for the employees 
by Frederick M. Holmes, presi- 
dent of the company. 





N. W. HOWARD HEADS 
A. L. DAVIS’ SON 


Norman W. Howard, former 
vice-president, A. L. Davis’ Son, 
Inc., Binghamton, N. Y., has suc- 
ceeded his father, Frank G. 
Howard, as president of the com- 
pany. Frank G. Howard, a past 
president of the New York State 
Retail Hardware Association, 
will continue his affiliation with 
the concern as treasurer and will 
retain his financial interest, thus 
continuing an association of 37 
years’ standing. The retiring 
president became an employee 
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of the company in 1908 and a 
partner in 1920, later purchased 
the Davis interest in the business 
and incorporated it. J. W. Hein- 
rich is the new vice-president. 





SEES NEW PROMOTION, 
DISPLA¥ CONCEPTS IN 
POST-WAR ERA SALES 


More informative displays, and 
promotion that consists of 
straight, real news that some 
wanted item is again available 
will be needed in retail store dis- 
plays in the post-war era Joseph 
Strauch, Divisional Merchandise 
Manager of all Home Furnish- 
ings Departments, The May Co., 
Los Angeles, Calif., told a recent 
meeting of the Los Angeles Pot 
& Kettle Club. With people ex- 
pecting many wonderful new 
things, new lines appearing and 
old lines expanding, something 
must be done toward better dis- 
playing, with more informative 


| displays telling use of goods and 


why people should want to own 
goods shown. 

He declared his company’s 
plans are being made to restore 
good service, as to deliveries, 
more intelligent salespeople and 
larger stocks of merchandise. 





KRUG HONORS R-M-R 
FOR WALKIE-TALKIE 

BATTERY PRODUCTION 

J. A. Krug, head of the WPB, 


recently honored the achieve- 


| ment of the R-M-R Corp., a sub- 


sidiary of the Ray-O-Vac Co., 
Madison, Wis., for the record- 
breaking production of a new 
type battery for Army Walkie- 
Talkie sets. This company is 
now producing a_ half-million 
cells daily, in an area rated as a 





critical manpower territory. To 
supply the required full time 
workers for the increased pro- 
duction schedule installed by the 
Army, the president of the com- 
pany formed a civic committee 
to recruit store and office work- 


ers, housewives, and business 
executives for work in their free 
evenings and leisure time. Regu- 
lar shifts were discontinued and 
workers fitted into operations 
whenever they checked in at the 
plant. Since Sept., 1944, the 
plant has been operating 24 
hours a day, seven days a week. 
The parent company, Ray-O0-Vac 
is devoting its production 100 
per cent to the war effort, namely 
with its Leakproof batteries. 


WETTLAUFER, MAJOR 
AIR SERVICE COMMAND 


Conrad Taylor Wettlaufer, 
formerly general manager of the 
H. D. Taylor Co., Buffalo, N. Y., 
has recently been made major in 
the Stock Control Branch of the 
Air Service Command in Eng- 
land. Major Wettlaufer entered 
the service in 1942 and has been 
overseas since October, 1943. 








SURFACE COMBUSTION 
CORP. OFFICES 
NOW CENTRALIZED 


The Surface Combustion Corp., 
Toledo, Ohio, has recently an- 
nounced that all the New York 
City offices of the company -have 
been consolidated at 315 Trans- 
portation Bldg., 225 Broadway, 
New York City 7. This includes 
the Janitrol gas-fired space heat- 
ing division, Janitrol aircraft and 
portable heater divisions, indus- 
trial heating division, and the 
Dathabar humidity control di- 
vision. 








Proper Installation of Television-FM 
Essential to Speed Their Acceptance 


Speaking before a recent meet- 
ing of the Philadelphia Radio 
Service Men’s Association, Har- 
old W. Schaefer, assistant man- 
ager of the Westinghouse Home 
Radio division, Westinghouse 
Electric Corp., E. Pittsburgh, 
Pa., stated that the installation 
of new FM and television sets, 
properly made, will contribute 
much to the general and rapid 
acceptance of these newer radio 
developments. On the other hand, 
unsatisfactory installations will 
retard acceptance by fostering 
doubt as to their worth and 
ability. As recent surveys indicate 
that the manufacture of civilian 
radios will not meet the demand 
for the first of the post-war years, 
about 7,500,000 repair jobs will 
be required in the first year. 








He also said that because both 
FM and television operate at 
much higher frequencies than or- 
dinary AM radios, the technical 
problems of each are greatly in- 
creased. Manufacturers will have 
to use higher quality materials 
and employ cleaner production 
techniques, according to Mr. 
Schaefer, if they are to build the 
kind of receivers required by 
these scientifically stepped up 
services. Service men will have 
to keep up with improving in- 
stallation and maintenance meth- 
ods, which will require invest- 
ments of time and money to 
acquire the new knowledge and 
equipment. However, despite cost- 
lier operation, both will profit 
because of vastly expanded op- 
portunities, he said. 











KOPPELSON TO HANDLE 
SPORTING GOODS 
Harold Koppelson, 531. E. 8th 
Street, Brooklyn, N. Y., recently 


sold his interests. in Sloan’s 
Sporting Goods Co., 88 Chambers 





KOPPELSON 


HAROLD 


St., New York City, as vice-presi- 
dent in charge of buying and 
sales, He plans to conduct a 
business entailing the jobbing 
and retailing of sporting goods. 





W. S. WILSON CORP. 
PURCHASES BUILDING 


The W. S. Wilson Corp., 123 
Varick St., New York City 13, 
has recently purchased a building 
with three street frontage located 
at 9 South William St., New 
York City. 

COMPLETE NEW du PONT 

NEOPRENE PLANT UNIT 


E. I. du Pont de Nemours & 
Co., Wilmington, Del., recently 
announced the completion of a 
new unit at the Neoprene plant 
in Louisville, Ky. The expanded 
facilities will increase the pro- 
duction of this synthetic rubber 
by approximately 26 per cent. 
The- addition is the fifth in a 
series of units which have been 
rushed to completion to meet the 
rapidly increasing demand for 
Neoprene. 


MIDWEST MFG. CO. 
WINS FOURTH “E” 


The Midwest Mfg. Co., Gales- 
burg, [lL, has recently been 
awarded its third white star for 
its Army-Navy “E” pennant. The 
company, which in peacetime 


manufactured refrigerator cabi- 
nets, and kitchen cabinets, is now 
making several types of flares for 
Army ordnance, cartridge storage 
eases for the same service, and 
droppable fuel 
AAF. 


tanks for the 
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QUICK TURNOVER 


Good Profit Merchandise 
—which will be available 
again postwar 


VICEROY--A fast selling popular item. Thin 
model, attractive dust-tight case, clear unbreak- 
able crystal, silver plated dial, pullout stem set. 
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Big, strong and durable...for those 
heavy-duty jobs . . . with that built-in-to- 
last quality that every farmer and me- 

chanic demands—made as only Camillus 
can make it, combining sixty-nine years 
of pocket knife experience with the 
latest production methods and equip- 
ment. For your fine, top-quality line, 
look to Camillus ...one of the oldest 
and largest manufacturers of knives 
in America. Camillus Cutlery Com- 
pany, New York 17, N. Y.—a busi- 
ness founded in 1876 by Adolph 


Kastor. 


Production now going to 
the Armed Forces. 
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| Lambert, Albion, manages the 


Penne — 


| St., Waterville, Me., retail hard- 








| Co., Nampa, Ida., recently an- 


| Main Cross., Taylorville, Ill. For 


| of the two-story building hous- 








HARDWARE BRIEFS 








FLORIDA 


The Leesburg Hardware & Sup- 
ply Co., Leesburg, Fla., has re- 
cently changed its name to 
Kingsley’s, Inc., because of the 
addition of many departments 
and lines in addition to hardware 
and supply items. 


IDAHO 
B. G. Davies, Davies Hardware 


nounced his acquisition of the 
Christenson Implement Co., from 
A. H. Edward and Carl Christen- 
sen. 


ILLINOIS 


Clarence J. Gollogher has re- 
cently announced the opening of 
his hardware store at 123 W. 


the past five years, he has been 
a field representative of Bitu- 
minous Coal Producers of IIl- 
inois. Mr. Gallagher, who will be 
assisted by Riley Williams, Al 
Curtin and Riley Abel, has com- 
pletely redecorated and modern- 
ized the store. 

The Stein Hardware Co., Mt. 
Carmel, IIl., announced the re- 
cent opening of a new store at 17 
N. Fifth St., Albion, Ill. Kelley 


store. 


INDIANA 


A fire starting in the basement 


ing the Jesse R. Strang hard- 
ware store, South Bend, Ind., 
caused damage estimated at 
$16,000 to the building. 





MAINE 
W. B. Arnold Co., 109 Main 


ware firm, has purchased a block 
on Main St. for post-war expan- 
sien. The building, which ad- 
joins the present store will be re- 
modeled completely as soon as 
building restrictions permit. The 
ground floor will be a showroom 
for major appliances while the 
second floor will house an ex- 
panded sporting goods depart- 
ment. 


MISSOURI 


Harold E. Johnson, owner of 
the Nu-Way Lumber Co., Co- 
lumbia, Mo., has recently pur- 
chased half interest in the Rob- 
erts & Green Hardware Co., Cen- 
tralia, from D. L. Roberts. The 
store has been closed and the 


Green Hardware Store in Co- 
lumbia. Mrs. Chester Green, 
who has operated the store since 
her husband’s death, will con- 
tinue to manage the store, and 
Mr. Johnson will continue to op- 
erate the lumber company. 





NEBRASKA 
Dale R. Bush has recently pur- 
chased the interest of his late 
partner, John E. McDougal, in 
the McDougal & Bush Hardware 
store, Tecumseh, Neb. 





PENNSYLVANIA 


The stock, fixtures and busi- 
ness of C. L. Mehring & Co., Inc., 
26 S. Queen St., Littlestown, Pa., 
were purchased earlier this year 
by Geo. M. Zerfing, Gettysburg, 
Pa., hardware dealer, who now 
operates the Littlestown store 
under his own name and as a 
branch of the Gettysburg busi- 
ness. 


TEXAS 


G. G. Due and C. T. Singletary 
recently have purchased H. N. 
Gibbs & Co., Jasper, Tex., which 
now will be a partnership and be 
known as Due’s Hardware & 
Furniture Co. The partners plan 
to remodel the store and carry 
hardware, electric and sporting 
goods. Mr. Due, owner of a 
grocery store in Jasper is general 
manager. 





WASHINGTON 


Paul Rice recently purchased 

the Lowe Hardware Co., Everett, 
Wash., and the adjacent depart- 
ment store, Warnock-Hodges. He 
plans to combine the two stores 
into ene firm, and to handle a 
full line of general hardware and 
variety products. 
C. F. Foxton has recently sold 
his interest in the Crowell Hard- 
ware Co., Monrow, Washington, 
te Ted Barrett, Seattle. 





WISCONSIN 


Ed F. Kastner has recently 
purchased the Behnken Bros. 
Hardware store, Mauston, Wis. 








IMPERIAL KNIFE CO. 
WINS PRODUCTION STAR 
The Imperial Knife Co., Inc., 
Providence, R. I., has recently 
been awarded a new star for its 
Army-Navy “E” pennant for con- 
tinued excellence in the produc- 





stock moved to the Roberts & 


tion of “fighting cutlery.” 
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GIRARD H. STORY 


who was recently appointed 
assistant general sales manager 
of Stanley Tools, New Britain, 
Conn., as was announced in 
the April 26th issue of Harp- 
WARE ACE, on page 143. 








FREDERICK JOHNSON 
CO. MOVES OFFICE 


Frederick Johnson Co., form- 
erly located at the Terminal Sales 
Bldg., Seattle, Wash., is now at 
Smith Tower, Seattle 4, Wash. 
This company is sales agent for 
eastern tool and industrial line 
manufacturers, covering eight 
western states, with a Denver, 
Col., branch office. 





ARTCRAFT METAL 
PRODUCTS WINS “E” 


Artcraft Metal Products, Inc., 
Fall River, Mass., has recently 
been given the Army-Navy “E” 
signifying excellence in the pro- 
duction of war materiel. 





ROWLEY PROMOTED 
TO LT. COL. IN ARMY 


Charles Rowley, who before 
the war was sales representative 
for Chief Products Co., 701 E. 
59th St. Los Angeles, Cal., 
makers of kitchen tools, has been 
advanced to the rank of lieu- 
tenant colonel in the U. S. Army, 
serving in central Germany. 





HORROCKS-IBBOTSON 
SPONSORS SHOW 


game fisherman and hunter, gave 
an interesting talk on his experi- 
ence in Alaska and Ontario on 
one program. Horrocks-Ibbotson 
also sponsored the appearance of 
Lee Wulff, author and lecturer on 
the outdoors at the hospital. His 
program included motion pictures 
and a talk on outdoor life. 





| SENTINEL RADIO ADDS 
STAR TO PENNANT 


The employees of the Sentinel 
Radio Corp., 2020 Ridge Ave., 
Evanston, Ill., have recently won 
a renewal in the form of a white 
| star for their Army-Navy E pen- 
nant. On Oct. 3, 1944, the “E” 
award was presented to the com- 
pany in a formal ceremony. Sen- 
tinel Radio Corp.’s war produc- 
tion consists of radio receiving 
and transmitting units, plus sev- 
eral other electronic devices im- 
portant to the armed services, 
including the Handy-Talkie, 
portable transmitting and receiv- 
ing set. 


BENDIX RADIOS TO 
BE MARKETED BY DIV. 
ALBANY HDWE. & IRON 


W. C. Dearstyne, president, 
Albany Hardware & Iron Co., 
Albany, N. Y., has announced the 
formation of a new division to 
market the forthcoming Bendix 
Aviation Corp.’s, Towson, Md., 
radio line. An entire floor of the 
company’s six-story building will 
be turned over to the division, 
which will also concentrate on 
electrical specialty lines in addi- 
tion to the Bendix AM and FM 
radios and radio-phonograph com- 
binations. 
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No harm 
in dreaming! 


We've contracted a severe 
case of spring fever. Amidst 
a constant downpour of 
incoming orders for tacks, 
rivets, double points, sta- 
ples and hundreds of other 
ATLAS products, we're 
thinking about our favorite 
trout stream, a cool swim 
in Forest lake, that delight- 
ful mountain trail off route 
6, hours of pleasant loafing 
in our back yard with the 
latest “whodunnit” .. . 











FOR SERVICEMEN 


The Horrocks-Ibbotson Co., 
Utica, N. Y., recently assisted in 
sponsoring two Fishermen’s Night 
programs at Rhoads General Hos- 
pital, Utica, N. Y., for the enter- | 











| 
| 


F. E. MILLNER 


tainment of servicemen. The pro- | F. E. Millner Hardware & | 
grams were sponsored by “Fish- | Furniture Co. Miami, Okla., 


ing Jim,” Utica outdoor col- 


s recently been re-elected 


| mayor of Miami, Okla. Mayor 


umnist, in cooperation with the | Millner and other city officials 


company, the Red 
Capt. Poole of the Special Ser- | 
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were re-elected ‘automatically, 


; as there were no opposin * 
vice staff. Alfred Vernon, big | didates. sins Por 





dreaming! 

It will be a long time be- 
fore we see: all those fa- 
vorite haunts again for 
even after the war is won 
we'll be very busy sup- 
plying ATLAS products 
to a world at peace. 


ATLAS TACK 


CORPORATION 


FAIRHAVEN, 
MASS. 










surely, there's no harm in Z 















































HORTON MFG. CO. | mission of a specially prepared |ing machines and ironers, now 
NAMES DISTRIBUTORS | telecast entitled, “The History of | engaged 100 per cent in the pro- 
The following hardware com- Shaving,” or “The Care & Feed- | duction of war materiel. 
; j . , |ing of Whiskers.” It developed | 
panies were appointed by the ; : , | 
the history of shaving, starting | 


Horton Mfg. Co., 230 N. Michi- | 


gan Ave., Chicago 1, Ill., to dis- | 
| man 


tribute its postwar washing ma- 
chines and ironers: C. H. Miller | 
Hardware Co., 708 Washington 
St., wholegalers, Huntingdon, Pa., | 
to cover Huntingdon trading | 
area; and Monroe Hardware Co.., | 
701 Magazine St., New Orleans, 


La., to cover eastern Missouri, 
southern Illinois, and western | 
Kentucky. 


PAL BLADE SPONSORS 
SHAVING TELECAST 
The Pal Blade Co., New York 
City, manufacturers of Pal Hol- 
low Ground razor blades re- 


| with the 
shaved with a 
stone, to the present 
1945. 
was James Bacchus. 


shave of 


HORTON EXCEEDS 
BOND DRIVE QUOTA 
The Horton Mfg. Fort 

Wayne, Ind., has recently an- 
nounced that its office oversub- 


Co.. 


| scribed its quota for the 7th War 


Loan Drive in the first eight 
hours by $10,000. The company 
has been awarded the “E” pen- 
nant with four star renewals and 
the Army Air Force’s quality cer- 
tificate. 


Neolithic age, when 
sharpened | WINS SECURITY AWARD 


Featured on the program 








ECLIPSE LAWN MOWER 


| The Eclipse Lawn Mower Co., 
| Prophetstown, Ill., recently was 
awarded, at formal ceremonies, 
the National Security Award 
granted by the Office of Civilian 
Defense. This award was made 
because of outstanding achieve- 
ment in safeguarding of essen- 
tial production and vital services 
by superior organization and for 
the protection of employees, plant 
facilities and protective processes 
from fire accident, natural dis- 
aster or enemy action. In addi- 





tion to the OCD award the com- 


Horton Mfg. Co. is a| pany has the Navy E flag, with 








cently sponsored a “video” trans-| peacetime manufacturer of wash- | three White Stars. 
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HARDWARE CLUB COLLECTS HAND TOOLS FOR INJURED VETERANS:—Members 
of the Southeastern Travelers Club, an organization of hardware and mill supply sales- 
men calling on distributors in the South, recently collected hand tools and metals for the 
use of veteran amputees at Lawson General Hospital near Atlanta, Ga., for whom there 
were not quickly available sufficiently large supplies of tools and materials for occupa- 
tional therapy. Training at the hospital includes making plastic and metal jewelry, various 
plexiglass projects, woodworking, wood burning or carving, leather work, painting, 
ceramics, model assembling, flytying, etc. The club undertook the project because it 
would have taken too long a time to get the tools and material through regular channels. 
The tools and materials were delivered to the reconditioning service in record time, and 
are now being used to help fit war veterans for their return to civilian life and work. 
Club members, manufacturers, and jobbers all contributed to this very worthwhile project, 
but the amount of materials contributed by any one of them was not large enough to 
affect the supply of any dealer. Club officers are shown looking at some of the tools and 
materials gathered by the club. They are, left to right: H. C. Carby, president; Harold 
Edge, secretary, and Herman Herring, program chairman. In addition to contributions 
by members, tools were donated by the following manufacturers: The American Fork & 
Hoe Co., The Carborundum Co., Moffatt Bearings Co., Berkeley Pump Co., Chase Brass 
& Copper Co., Smith Welding Equipment Co., Henry Disston & Sons, Inc., The Millers Falls 
Co., National Twist Drill Co., Ridge Tool Co., Jenny Equipment Service, Royal Metal 
Mfg. Co., E. C. Atkins & Co., The L. S. Starrett Co., Utica Drop Forge & Tool Corp., 
Ace Drill Corp., The Turner Brass Works, Hexacon Electric Co., Upson Bros., Inc., and 
Delta File Works. Distributors contributing to the project were: Noland Co, Inc., J. M. 
Tull Metal & Supply Co., Pye-Barker Supply Co., King Hardware Co., Beck & Gregg 
Hardware Co, Boykin Tool & Supply Co., Fulton Supply Co., and American Machinery 
Co., all of Atlanta, Ga.; and Mathews Morse Sales Co., Charlotte, N. C.; Kester Machine 
Co., Burlington, N. C.; Dave Gordon & Co., Tampa, Fla., and General Equipment & 
Supply, Miami, Fla. 
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DR. GARY LESLIE 


who has recently been appoint- 
ed executive vice-president in 
general charge of the actirities 
of the American Fair Trade 
Council. Dr. Leslie is an at- 
torney and an authority on in- 
dustrial economics, and for 10 
years was economist for the 
American Petroleum Institute’s 
Industries Committee. 








GLOBE PLUMBING 
BUYS BUILDING 


The Globe Plumbing Supply 
Co., manufacturers and distrib- 
utors, 617 N. Washington Ave.. 
Minneapolis 1, Minn., has re- 
cently purchased a_ seven-story 
building. The company has 
moved to this building, but the 
display rooms and offices will not 
be completed until materials are 
available. The plumbing concern 
will cover the states of Iowa, Wis- 
consin, Minnesota, and North and 
South Dakota. 


NOBLITT-SPARKS 
NAMES THREE ARVIN 
APPLIANCE DISTRIBUTORS 


Noblitt-Sparks Industries, Co- 
lumbus, Ind., has recently ap- 
pointed three distributors for the 
Arvin line of radios, radio- 
phonograph combinations, laun- 
dry tubs, electric heaters, etc. 
They are: Stratton-Warren Sales 
Co., Memphis, Tenn., the appli- 
ance division of Higgins Indus- 
tries, Shreveport, La., and the 
Allan Brown Co., Little Rock, 
Ark. 

ACKER AGAIN PRES. 

QUEENS BGROUGH 
CHAMBER OF COMMERCE 


Ambrose B. Acker, president of 
the Empire State Hardware & 
Supply Corp., Long Island City. 
N. Y., was recently_re-elected to 
his second yterm as president of 
the Chamber of Commerce of the 
Borough of Queens. New York 
City. 
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As an employee of YOUNGSTOWN MANU- 
FACTURING, INC., I co-ordinate our incoming 
orders with the production department so the 
SUPERIOR Aluminum Trim customers get the best 
possible service considering the terrific demand and 
limited supply of material and man power. No orders 
are sidetracked . .. new SUPERIOR customers take 
their turn . . . shipments are made daily. If you like 
this kind of treatment, why delay in sending for 
SUPERIOR literature and prices? The coupon is 
attached for your convenience. 


YOUNGSTOWN MANUFACTURING, Inc. 
66-76 S. Prospect St. - Youngstown, Ohio 


MMT Mii 


BRANCH OFFICES AND WAREHOUSES Please send us literature and prices 


YOUNGSTOWN MANUFACTURING, Inc. 
YOUNGSTOWN, OHIO Company 
363 W. Peachtree Strest NE, Atianta, Georgia wy See 
363 S. Wall Street, Columbus, Ohio 
217-219 WN. Alabama St., Indianapolis, Indiana Address 
510 Arch Street, Philadelphia, Penna. 

222 E. 6th Street, Cincinnati, Ohio City State 
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EDWARD G. WEED 


Edward G. Weed, 69, execu- 
tive vice-president, Pyrene Mfg. 
Co., Newark, N. J., president of 
the Pyrene Mfg. Co., of Canada, 
Ltd., and a director of both com- 
panies, died in Toronto, Canada, 
after suffering a heart attack. 





EDWARD G. WEED 


Mr. Weed had been in Toronto 
to attend a director’s meeting of 
the company, which he had di- 
rected as president since he 
joined the Pyrene organization 
in 1923. He continued his direc- 
tion of the Canadian company 
after his election in 1929 as vice- 
president of the Pyrene Mfg. 
Co., Newark, N. J., which he also 


served as secretary for many 
years. Mr. Weed was on the 
boards of the C-O0-Two Fire 


Equipment Co., Newark, also of 
its Canadian affiliate of the 
same name, and the Chemical 
Concentrates Corp. Prior to his 
connection with Pyrene Mfg. Co. 
he had been a sales executive of 
the National Carbon Co., in the 
United States and Canada. He is 
survived by a son and a daughter. 


W. R. WEBSTER 


William R. Webster, 77, chair- 
man of the board, Bridgeport 
Brass Co., Bridgeport, Conn., 
since 1920, and associated with 
the company for 48 years, died 
in Philadelphia recently at the 
Bellevue Stratford Hotel. Mr. 
Webster began his business 
career as a sales engineer for 
Westinghouse Church, Kerr & 
Co., and then was superintendent 
of the Bridgeport Copper Co., 
from 1893 to 1897. He joined 
the Bridgeport Brass Co. in that 
year and served successively as 
department superintendent, gen- 
eral superintendent, and vice- 
president. In 1930 he was elected 
a director and chairman of the 
board. He was a director of the 
Bridgeport-City Trust Co. a 
member of the Bridgeport Board 
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of Education, and chairman of 
the employment relations com- 
mittee of the National Associa- 
tion of Manufacturers for many 
years. He is survived by his 
widow, a daughter and a son. 





JOHN E. HATT 


John Earl Hatt, 65, manager of 
the Cellophane division, E. I. du 
Pont de Nemours & Co., Wil- 
mington 98, Del., passed away 
suddenly of a heart attack at his 
home in Greenville, Del. He be- 
came director of sales for paints 
and varnishes for du Pont, in 
Wilmington in 1917. In 1920 he 
became manager of the Seattle, 
explosives department 
office, later moving to Chicago, in 
a similar position. He became 
general manager of the du Pont 
Cellophane Co., Inc., in 1928, 


| and when it became a company 








| 





division in 1939, was appointed 


division manager. He is sur- 
vived by his widow and a 
daughter. 


LESTER B. ROTH 


As we go to press, word is re- 
ceived of the passing of Lester B. 
Roth, general manager, The 
Eclipse Lawnmower Co., Proph- 
etstown, Ill. His funeral was 
held May 3. 


SAMUEL A. ELKINS 


Samuel A. Elkins, 55, manager 
of the San Francisco, Cal., office 
of The Stanley Works, New 
Britain, Conn., died recently 
after suffering a heart attack. Mr. 
Elkins was connected with Baker, 


Hamilton & Pacific Co., San 
Francisco, Cal., hardware job- 
bers, now known as Baker & 


Hamilton, for a number of years 
before joining The Stanley Works 
in 1922. He was first made as- 
sistant in the San Francisco 
office, and in 1943, was named 
manager, succeeding Mr. Arm- 
strong, who retired. 





HARRY L. VAUGHAN 


Harry L. Vaughan, president, 
Vaughan Novelty Mfg. Co., Chi- 


cago, Ill., passed away recently. 





CLARENCE TREVOR 


Clarence Trevor, 78, pioneer 
Moline, Ill., hardware dealer, 
died of a heart attack recently 
as he was walking to attend the 
funeral services for his sister. Mr. 
Trevor worked for the Moline 
Plow Co. until 1899, when he 
engaged in the farm implement 
business in the firm of Glenn & 




















Trevor. This business was sold in 
1919 to his nephews. He was 
trustee of the school township for 
many years and always took 
active interest in public and civic 
affairs. He was appointed mayor 
of Moline in 1918, and later was 
named to fill the unexpired term 
of Senator Carlson, as mayor, 
when the Jatter was elected sen- 
ator. Mr. Trevor was also presi- 
dent of the Moline YMCA when 
the new building was erected. He 
is survived by one son, Glenn 
Trevor. 


FRANCIS R. CLARK 
R. Clark, 45, 


Francis vice- 


president of the Plymouth Cor-. 


dage Co., Framingham, Mass., 
passed away recently. He joined 
the company 20 years ago. He 
served as consultant to the tex- 
tile and fiber division of the Fed- 
eral OPM, and had been chair- 
man of the Framingham Red 
Cross Chapter, the Republican 
Town Committee and the Fra- 
mingham Community Chest. He 
is survived by his widow, a 
daughter, and a son. 





FRANK M. HOGARTY 


Frank M. Hogarty, 57, Boston, 
Mass., sales representative for 
the Hilo Varnish Corp., 42-60 
Stewart Ave., Brooklyn 6, N. Y., 
died recently at his home in 
Roxbury, Mass. He joined this 
company in 1922. Mr. Hogarty 
is survived by a sister. 











GEORGE BINGHAM 


member of the board of direc- 
tors of the Remington Arms 
Co., Bridgeport, Conn., whose 
death was recorded in the 
April 26th issue of HanpwaAre 
AcE. 











JOSEPH GANTZ 


Joseph Gantz, 57, president 
and founder of the Empire Brush 
Works, Port Chester, N. Y., died 
recently after 2 prolonged s. 
Born in Austria, he came to the 
U. S. in 1905 and started his 
brush business in a room in New 





JOSEPH GANTZ 


York City, making brushes at 
night, and selling them from 
house-to-house during the day. 
By 1921 the business had in- 
creased to such an extent that 
the factory was moved to Port 
Chester, N. Y., where it has since 
expanded to include three build- 
ings. Mr. Gantz was.a member 
of the Masonic Lodge and the 
Elks Club of Port Chester, and,a 
member of the National Associa- 
tion of Manufacturers, and the 
American Brush Manufacturers 
Association. The company, 4 
partnership of father and sons, 
will continue its operations fol- 
lowing established policies under 
the management of his son, Jack 
Gantz, general manager. He is 
survived by, in addition to this 
son, his widow, a daughter, and 
three sons, all serving in the 
armed forces. 


ROBERT J. ACKERMAN 


Robert J. Ackerman, Minneap- 
olis Hardware Co., Minneapolis, 
Minn., passed away some weeks 
ago at the age of 69, following 
many years of activity as a hard- 
ware man. Mrs. Ackerman, two 
sons, one in the U. S. Army, 
and two daughters are among his 
survivors. 


CAVEN S. RONALD 


Caven S. Ronald, 63, a sales 
representative for Marshall-Wells 
Co., hardware wholesalers, Port- 
land, Ore., branch, and until 
1944, president of the Purchas- 
ing Agents’ Association, passed 
away recently at his home, after 
a long, illness. 
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Screen Cloth 


Square Mesh Screen Cloth | 





Rectangular Mesh Wire 


to Replace 


18 by 14 mesh wire insect screen cloth production 
expected to increase output 20 per cent to replace 
18 and 16 mesh cloth. Expect amendment to L-303 
to require making |8 by 14 mesh for civilian screen- 
ing. Second quarter allotment for military use 93 per 
cent of requirements, civilian allotment 25 per cent. 


(Washington Bureau 
of HARDWARE AGE) 


With the approval of the in- 


specifications have been changed | 
to a rectangular instead of a 
square mesh with the result that 
WPB officials estimate output 
will be increased 20 per cent to 
meet urgently needed require- | 
ments of the military forces and | 
civilian users. This change in | 
specifications from the industry's 
long-standing practice is sweep- 
ing, yet, it was stated, it can be 
made with only minor adjust- | 
ments in weaving facilities and 
the new mesh is being placed in 
production as rapidly as possible. 
The problem has been under 
study for some time by the WPB | 
Building Materials Division. 
Output at present is below re- 
quirements which have risen 
sharply by reason of military 
needs of insect wire screening 
for protection against malaria 
and other insect-borne disease. 
The new cloth is an 18 x 14 
mesh—18 wires per inch in the 
warp and 14 wires per inch in 
the woof—and it replaces the 
former two predominant specifi- 
cations of 18 x 18 and 16 x 16 
mesh required by the military. 
The new mesh specifications | 
were developed after “bug stop- 
ping” tests had been made by 
the Bureau of Entomology, De- 
partment of Agriculture and the 
mesh was approved by the Sur- 
geon General’s Office for Army 
use. Navy approval also ma 
given. 
It was reported to Harpware | 
Ace that the new mesh is the 
product of study by S. L. 


Wirgman, Chief, Metal Building 
’ Materials Section, WPB Build- 
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| du 
| 
dustry, metal insect screen cloth | ; nit of the 


| Edwin C, 


ing Materials Division: Stuart M. 
Jones, Section Consultant; J. L. 
Fief, Chief, Wire Products 
Section and Major 
Boyette, Jr., liaison 
officer for WPB and the Army. 
The new specification, it was 
said, not will result in 
greater production but will also 


only 


| effect a saving of about 11 per 
| cent in metal per 1000 sq. ft. unit 
| and in addition it will eliminate 
| the production and stocking of 

two separate meshes for military 
orders. 

Civilian screenings has been 
limited to 12 x 12 and 16 x 16 
mesh under Order L-303 but now 
the order is expected to be 
amended to require manufacture 
of 18 x 14 mesh as a substitute 
for 16 x 16 mesh. 

It was stated that in switching 
to the production of 18 x 14 
mesh it will be necessary only to 
make minor equipment changes. 

Military requirements for 
metal screen cloth rose sharply 
and unexpectedly in the closing 
months of 1944, WPB said. Total 
requirements in the first quarter 
of 1945 amounted to 239,000,000 
| sq. ft.—112,000,000 for the mili- 
tary and 127,000,000 for civilian 
use—while estimated production 
for the quarter was only 135,000,- 








000 sq. ft. The military 
allotted 82 per cent of their re- 
quirements (92,000,000 sq. ft.) 
and 34 per cent of civilian re- 
quirements (43,000,000 sq. ft.) 
was met. The 43,000,000 sq. fi. 
were for domestic civilian use, 
including NHA, FEA and the 
Maritime Commission. 

For the second quarter of 1945, 
total requirements increased to 
265,000,000 sq. ft.—115,000,000 
for the military and 150,000,000 
for civilian use—while estimated 
production was only 145,000,000 
sq. ft. The military has been 
allotted 93 per cent of their re- 
quirements and the amount al- 
lotted for civilian use represents 
25 per cent of requirements. In 
this quarter, screening for use by 
the Maritime Commission is 
grouped with military require- 
ments. The industry’s produc- 
tion capacity has been approxi- 
mately 200,000,000 sq. ft. per 


was 





quarter. 








Low Refrigerator Stockpile Limits 


Sales Only 


Because the stockpile of new 
domestic mechanical refrigerators 
(electrical, gas, kerosene) has 
now fallen to some 38,000 units, 


less than six per cent of the 
original 1942 stockpile, WPB 
| will grant purchase certificates 


| this spring and summer only for, 
| the most essential military and 


These will | 


public health needs. 
not include, for example, calls 


from the various government 
housing projects. 

Typical recognized essential 
needs will be for military, gov- 
ernment, professional,  institu- 
tional or industrial use in the 


storage of vaccines, serums and 
biologicals; for research and 
testing laboratories working with 
the war program; for food stor- 
age and preservation in hospitals, 
child care-centers, and school 


milk programs, and, finally, for | 


the Army and Navy and other 
essential military purposes. 
About 250,000 new mechanical 


| refrigerators, principally the “de 
type, were released during | 


luxe” 
1942 and 1943 to retail stores for 
sale to consumers able to certify 
that no other refrigerating equip- 
ment was available to them. 





to Most Urgent Needs 


| WPB says that no such consumer 
releases are contemplated for this 
spring or summer. 

WPB has amended order L-7-c, 
domestic ice refrigerators, chang- 
ing the authorization procedure 
for the third quarter and there- 
after. Beginning July 1, these 
refrigerators may be made to 
| meet military and essential ci- 
| vilian requirements only by man- 








ufacturers who have received 
from WPB written individual 
authorization for the production 
of a specified number in any 
given quarter. Heretofore, pro- 
duction has been authorized by 
published quarterly schedule. 

As before, distribution of do- 
mestic ice refrigerators is not 
restricted, and consumers need 
no permit to purchase them. 

The programmed production of 
75,000 refrigerators in the cur- 
rent second quarter, publicly as: 
signed among various manufac- 


turers, is now under way. 








Limited quantities of pyreth- 
rum, not up to military specifica- 
tions, have been made available 
for specific agricultural and other 
essential civilian uses. With this 
| exception, the entire pyrethrum 
output is channeled to the mili- 
tary for use in aerosol bombs. 
These bombs are used in malarial 
regions throughout the world for 
| the destruction of flying insects. 
| In some instances, DDT, the war 
developed insect killer, is also 
contained in the aerosol bombs. 

Prior to 1939, besides its use 








for the protection of food crops, 





Limited Quantities of Pyrethrum 
Available for Essential Civil Use 


pyrethrum was widely used as 
an ingredient in household and 
livestock _ insecticides. Large 
quantities of pyrethrum used to 
be imported from Japan. Present 
sources of supply are British 
East Africa, Brazil and the Bel- 
gian Congo. WPB is planning to 
make additional small amounts 
of DDT available for agricultu- 
ral and civilian experimentation 
during the last half of this year. 
At present, only trained and ex- 
perienced invéstigators are al- 
lowed DDT supplies for experi- 
mental work. 
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POULTRY FENCE and 
CLOSE-MESH FABRICS 


All the fencing and enclosure problems of 
poultry raising find solution in this ove line 
Pittshurgh Welded Farm and Poultry Fence and 
Close-Mesh Welded Fence Fabrics. 

For in addition to the stronger, more rigid 
welded-joint fence for conventional uses, your 
customers can also select just the right “size” 
of smooth, strong, non-raveling welded fabrics 
for such auxiliary needs as floors, partitions, 
bauery fronts, feeding pens and “101” other 
applications. a 

Pittsburgh Poultry Fence is available in both 
welded-joint and hinge-joint types in a range P 
adequate for all bird confinement purposes 
and Close-Mesh Welded Fence Fabrics are 
obtainable in meshes from 1" x 1" to 2! x 6"" 
gauges from 11 to 16, widths up to 72" 








Because this companion line provides ‘‘one- 
stop” service to your customers, that definitely 
increases sales, you will want to balance your 
stock with a variety suited to the most frequent 
demands. Send your. inquiries or requests to 


In peacetime Pittsburgh 

Welded Lawn Fence offers 

combined advantages of 

PITTSBURGH STEEL COMPANY beauty, design and construc 
tion not found in any other 

1621 GRANT BUILDING - PITTSBURGH 30, PA. ncn diandnes then. Tene 
of property owners are plan 

the installation of this 


t ; ning 


MAY 10, 454" 


 . Ty =o 





Left to Right: 
No. 94 MATCHLESS Screw Driver 
No. 97 MATCHLESS Heavy Square 342" blode 
No. 100 MATCHLESS Shock Proof 
No. 98 MATCHLESS Cabinet 


Portract of a 
‘‘CHAMPEEN”’ 


This Number 94 Matchless screw driver 
is the toughest in the business. From its 
snug screw-fitting blade up through the 
sturdy shaft to the steel butt that can 
take it, and come back for more. . . 
it's an honest-to-goodness “Champeen.” 


Your customers will like the punishment 
it takes . . . and you'll certainly approve 
the profit it gives. Yes, Number 94 is a 
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as it becomes more and more available. 
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Further Tighten Rationing 
On All Oil Cooking Stoves 


User must have had previous oil cook stove 
for six months prior to application and 
must be unable to get wood or coal stove 
and reside in emergency oil shortage area 


Eligibility for certificates per- 
mitting purchasers of oil cooking 
stoves has been tightened by 
Amendment 19 to Ration Order 
9A, as of April 27, 1945, OPA 
has announced. 

Under the new provisions, local 
War Price and Rationing Boards 
in the emergency oil shortage 
area will issue certificates for oil 
cooking stoves only if consumers 
need to replace oil cooking stoves 
that they have been using at 
least six months before making 
application or if a coal or wood 
stove cannot be used. Coal and 
wood stoves are not rationed, 
OPA pointed out. The emer- 
gency oil shortage area covers all 





States except Arizona, Louisiana, 
New Mexico, Texas and parts of 
California and Florida. 

Heretofore, if a person was 
eligible for a cooking stove, he 
could obtain a certificate for an 
oil cooking stove. 

The requirement that an appli- 
cant shall have used the same 
type of stove for a period of at 
least six months before applica- 
tion is made for a replacement is 
being made an eligibility test for 
oil heating stoves also, OPA said. 
This is done to prevent persons 
from acquiring an old unusable 
oil stove and establishing eligi- 
bility for a new oil heating or 
cooking stove, OPA said. 








Dollar, Cent Ceilings on Elec. Ranges 
Scheduled for 1945 Production 


Dollar-and-cent retail and 
wholesale ceilings at March, 
1942, levels have been set on the 
household electric ranges sched- 
uled for 1945 production by one 
of the leading pre-war manufac- 
turers in this field, OPA has an- 
nounced effective April 25, 1945. 

This action affects Frigidaire 
models B-17 and B-17-LL, identi- 
cal except that the first is 
equipped with a cooking top 
lamp, the second is not. 

A total of nine electric range 
manufacturers have now applied 
for ceilings following War Pro- 
duction Board authorization to 
produce in limited quantities this 
year, OPA said, and all ceilings 





—-manufacturer, wholesaler and 
retail—have been held to March, 
1942, selling levels. The total 
number of ranges produced will 
be small, however, OPA warned, 
and only consumers who can 
establish eligibility under the 
War Production Board’s Order 
L-23-b will be permitted to pur- 
chase them. 

Prices include a one-year war- 
ranty, delivery and installation to 
existing electric facilities, and 
Federal Excise Tax. 

Order 175 to Maximum Price 
Regulation 64, Domestic Cooking 
and Heating Stoves was effective 
April 25, 1945, made these pro- 
visions. 








Center Fire Ammanition Eased 
For Strictly Emergency Use 


Because of the increased short- 


| age of ammunition for essential 






civilian use a directive to Order 
L-286, effective May 1 to Dec. 31, 
1945, provides that manufac- 
turers, distributors and retail 
dealers may make application for 
center fire ammunition urgently 
needed for emergency purposes 





for farmers and ranchers in areas 
where there is an exceptional sea- 
sonal need. Applications by the 
manufacturer, distributor of 
dealer for permission to deliver 
the ammunition, under order 
L-286, to those ranchers and 


farmers must be made to the 
Government Bureau of WPB. 
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WPB Reinstates Procedure 


For Spot Authorization | 


The War Production Board re- | 


cently restored complete opera- 
tion of the Spot Authorization 
Plan for approving civilian pro- 
duction through its district and 
regional offices. Such authoriza- 
tions had been severely restricted 
in critical labor areas since last 
fall. Civilian production under 
the spet authorization procedure 
may now be authorized in Group 
I and II labor areas without the 
unanimous consent of the Pro- 
duction Urgency Committee for 
the particular locality. All areas 
throughout the country are 
placed on the same footing as far 
as spot authorizations are con- 


cerned, whether in Group I, II, 
III, IV or unclassified areas. 
Controlled materials — copper, 
steel and aluminum—will not he 
available in the immediate future, 
according to WPB officials, for 
deferred allotments under the 
spot authorization procedure. 
J. A. Krug, chairman, WPB, 
again emphasized that the relaxa- 
tion of WPB controls will be very 
gradual in view of the urgent 
necessity of maintaining all mili- 
tary production needed to com- 
plete the victory in Europe on 
schedule and keeping pace with 
accelerated military operations in 


the Pacific. 


More Automatic Pricing Under MPR 188 
On Consumer Darable Goods 


Effective April 21, OPA amend- 
ed Price Regulation 188 to re- 
quire a greater amount of auto- 
matic pricing by manufacturers 
of most “consumers’ durable” 
goods, including building ma- 
terials. 

Under the amendment, an 
established manufacturer with a 
new item ready for the market 
must compute his own ceiling by 
reference to approved prices for 
comparable items manufactured 
by him, even though the com- 
parable items now are no longer 
being sold. The ceiling so com- 
puted is to be filed with OPA 
for review 15 days before the 
new article is sold, but auto- 
matically goes into effect if not 
disapproved by the agency. Here- 


New Connecting Cord 


tofore, unless comparable items 
were currently being sold by the 
manufacturer he was required to 
apply to OPA to set a ceiling on 
the new article. 

The new action was taken be- 
cause many manufacturers are 
now producing articles more 
closely resembling those they 


produced in March, 1942, base | 
month for the price freeze, or in | 


the months immediately follow- 
ing, than any they recently have 
been selling. With reduced pro- 
duction of some consumer goods 


during the war, comparable items | 
either have not been available at | 


all for pricing purposes or have 


not been close enough to the | 


article being priced, in a number 
of cases, to give appropriate re- 
sults. 


Under CMP Reg. 9A 


If Required Under Area’s Codes Even 
Though Old Cord Can Be Repaired 


WPB has ruled that an appli- 
ance repairman may supply new 
connecting cord, obtained under 
CMP Regulation 9A, if the 
building or electrical codes for 
the area in which he is located 
require it, even though the old 
cord might be patched or re- 
paired to serve for the remainder 
of 1945. 

This required an amendment 
(April 17) to CMP Regulation 
9A, which formerly prohibited 
such installations if the existing 
cord could be patched or cut off 
to give reasonably good service 
for the remainder of the year. 

The ruling covers the type of 
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cord generally supplied for 
vacuum cleaners, washers, re- 
frigerators, irons, radios, lamps 
and other common electrical ap- 
pliances. 


EASE METALS USE 
FOR BINDINGS 
Restrictions on the use of iron, 
steel, aluminum and zinc in the 
manufacture of mechanical bind- 


ings, loose-leaf metal parts and | 


units were removed by revoca- 
tion of Limitation Order L-188, 
April 26, the War Production 


Bose? has announced. 


CHENEY 


7a 6 Oa o OD DIETS 
HAMMERS 


When Cheney Nail-Hold- 
ing Hammers come back 
from the wars, they'll 
again be the fastest sell- 
ing quality hammers in 
hardware stores — 


everywhere. 





HENRY CHENEY HAMMER CORP 


LITTLE FALLS—N. Y 
17 BROADWAY, NEW YORK CITY 


















WPB Authorizes Manufacture 


Of 57,816 Additional Elec. 
Ranges—Domestic Models 


Assignment of authorizations 
for production of 57,816 addi- 
tional domestic electric ranges 
during the second, third and 
fourth quarters of 1945 was re- 
ported April 25 by the War Pro- 
duction Board. Standard size 
four-burner ranges are authorized 
to the amount of 44,816, and the 
remaining 13,000 will be three- 
burner apartment-type ranges. 


All these stoves will be equipped | 


with automatic temperature con- 
trols, but none will have deluxe 
features such as timers. Lamp 
installation on the stoves is au- 
thorized only when manufacturers 


already have such equipment in 
their inventories. 

About two-thirds of the range 
| production authorized April 23 is 
expected to be available to insti- 
tutions and individual consumers 
who certify need for use to exist- 
ing electric service facilities. The 
remainder is intended for the 
| military services and for housing 
| projects approved by the National 





| Housing Agency. 
The manufacturers and their 
authorizations are at the right: 
Authorizations for the produc- 


tion of 42,237 electric ranges in | 


the first and second quarters of 
1945, granted previously to these 
assignments, were: 

A-B Stoves, Inc., Battle Creek, 
Mich., 10,281. 


Frigidaire Division. General 
Motors Corp., Dayton, Ohio, 
5,156. 


Gibson Refrigerator Co., Green- 


ville, Mich., 5,000. 


A-B Stoves, Inc., Battle Creek, 
Mich. 
Malleable Iron Range Co., 


Beaver Dam, Wis. 

Gibson Refrigerator Co. Green- 
ville, Mich. 

A. J. Lindermann & Hoverson 
Co., Milwaukee, Wis. 

Newark Stove Co., Newark, Ohio 

Norge Division, Borg-Warner 
Corp., Effingham, III. 

Roberts & Mander Stove Co., 
Hatboro, Pa. 





Newark Stove Co., Newark, 
Ohio, 3,950. 
Norge Division, Borg-Warner 
Corp., Effingham, IIl., 3,350. 
Roberts & Mander Stove Co., 
Hatboro, Pa., 6,000. 





Rutenber Electric Co., Marion, 
Ind., 1,000. 
Malleable Iron Range Co., 
Beaver Dam, Wis., 7,500. 
2nd 3rd 4th 
Quarter Quarter Quarter 
6,000 6,000 6,000 
2,000 4,000 
3,750 3.750 
2,832 2.832 2.832 
775 
3,015 3,015 3,015 
3,000 3,000 
4,000 4,000 








AA-2 Rating for Farm Mach. Distributors 
On Farm Machinery Repair Parts 


On April 13, WPB provided 
that, thereafter, distributors of 
farm machinery repair parts will 
be entitled to AA-2 preference 
ratings for the purchase of re- 
pair parts for farm machinery 
and equipment. Previously, 
such items were obtained by dis- 
tributors through varied ratings 
on form WPB-547. 

The AA-2 rating will be 
granted only for items and com- 
ponents to be used and sold as 
repair parts for farm machinery 
and equipment and must be 
purchased from parts manufac- 
turers. It does not include auto- 
motive replacement parts, nuts, 
bolts, screws, rivets and washers, 
nor does it include repair parts 
manufactured by producers of 
farm machinery and equipment 
under order L-257, who are re- 
quired to sell parts produced in 
their plants without ratings. 

To obtain the AA-2 rating, a 
distributor must first obtain a 
serial number, by application to 
WPB, by a letter, in triplicate, 
addressed to the War Production 
Board, wholesale and retail trade 
division, Washington. 

Applicants are required to give 
the following information: 

1. The nature of the distrib- 
utor’s business (for example, 
wholesale hardware, farm supply 
jobber, farm machinery distrib- 
utor, etc.). 

2. The amount of his total 
sales of all products in 1941. 

3. The total estimated amount 
of his 1941 sales to farmers, 
either directly or through dealers, 
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of repair parts and other farm 
production supply items. : 

4. Any other pertinent facts, 
such as the total amount pur- 
chased direct from manufacturers 
of the items, if known. 





If exact figures cannot be fur- 
nished, the distributor should 
give his best estimates. 

WPB said that, in general, 
serial numbers will be given only 
to persons who indicate that at 
least 50 per cent of their total 
business is that of a distributor, 
or who are major factors in this 
field of distribution. 








SEWER PIPE, ETC. 
CEILINGS ADVANCE 
IN 21 WEST STATES 


An increase of 10 per cent in 
ceiling prices for extra strength 
vitrified clay sewer pipe and fit- 
tings sold in 21 western states 
was announced May 1 by OPA. 
Also announced was a uniform 
10 per cent increase over March, 
1942, prices for septic tanks, 
liner plates, underdrains, seg- 
ment blocks and allied products 
used in building construction. 
The increases became effective 
May 5, 1945. 


The States in which the in- 
creases become effective are 
Arkansas, Kansas, Nebraska, 
Oklahoma, Missouri, Iowa, North 
Dakota, South Dakota, parts of 
Wisconsin and Illinois, Texas, the 
part of Lounsiana west of the 
Mississippi River, Colorado, 
Utah, New Mexico, Wyoming, 
and parts of Montana, Idaho, 
Nevada and Arizona. 


The increases are granted to 


| prices 





manufacturers, but the higher 











may be passed on to 
buyers at all levels of distribu- 
tion. 

Amendment No. 11 to Revised 
Maximum Price Regulation No. 
206—Vitrified Clay Sewer Pipe 
and Allied Products; Amend- 
ment No. 76 to Order A-1 Under 
Maximum Price Regulation No. 
188 —- Manufacturers’ Maximum 
Prices for Specified Building Ma- 
terials and Consumers’ Goods 
Other Than Apparel—both effec- 
tive May 5, 1945, made these 
provisions. 


RELEASE CELLOPHANE 
FOR AUTO SHIELDS 


Use of Cellophane for auto- 
mobile fog and frost shields is 
now permitted, the War Produc- 
tion Board announced April 16. 

This is in accordance with an 
amendment to Order L-20 (Cello- 
phane), now effective. 

Cellophane shields for automo- 
biles to prevent fog and frost 


formations on windshields are a 
justifiable functional use of the 
material, WPB explained. 


| 


TIGHTEN. CONTROLS 


ON TIRE TUBES FOR 
CIVILIAN USE 


Until July 1, 1945, no manufac- 
turer of tubes for civilian pas- 
senger cars and civilian small 
trucks, sizes 6.00 x 16 and 6.50 
x 16, may produce these without 
specific authorization from WPB. 
This does not mean that produc- 
tion of these tubes will be 
stopped, but their manufacture 
will be limited so that tube in- 
ventories will more nearly ap- 
proximate corresponding tire in- 
ventories. Orders placed by 
direct military agencies may be 
accepted, without limitation. By 
this new ruling, WPB expects 
that 1,000,000 lbs. of carbon 
black per month will be made 
available for making heavy-duty 
truck and bus tires—so badly 
needed by the military, and for 
essential civilian transportation. 


FURTHER RESTRICT 
CADMIUM USES 


Amending order M-65 on April 
13, WPB imposed new restric- 
tions on the use of cadmium, 
because of rising military de- 
mands for the metal as a corro- 
sion-resistant plating. Now, all 
purchasers of cadmium must 
certify that the metal will be 
used for purposes permitted 
under the order, and producers 
may not sell without such cer- 
tification. 

The “small order” exemption 
has not been changed which per- 
mits purchases of 100 lbs. of 
cadmium monthly without WPB 
authorization, but, even small pur- 


‘chases may not be used for uses 


not allowed under the order. 
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AAGIC 


7 NT KILLER Again This Year Will be the 


Fastest-Selling Ant Exterminator on the Market! 


Only a limited amount is available—it's going fast! There’s nothing 
to compare with it—it’s proven, guaranteed, profitable! ‘'Magic Ant 
Killer” is a MUST in every home—spring, summer and fall, backed 
by sure-fire promotional helps and national advertising with millions 
of readers a month! Two popular sizes — 10c and 25c — 
packed in handy display cartons. Order ‘‘Magic”’ 
from your jobber today. If he doesn’t stock 
Magic Ant Killer, write direct to Barton 

Chemical Co., and let us have his name. 














_ CHEMICAL COMPANY 


BARTON 


‘3909 S. Langley Ave., Chicago 15, Il. 
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OVERNMENT WAR-TIME RESTRICTIONS 
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Onion set ceilings—-Producer 
ceiling prices to be established for 
orion sets grown in 1945 will be the 
same as those now in effect for the 1944 
crop, OPA announced. Producers’ ceil- 
ing prices for onion sets are established 
on a dollar-and-cent, per pound, bulk 
basis and according to the date of 
delivery at a country shipping point. 
Delivery periods and price differentials 
used for the 1945 crop will be the same 
as were nsed in marketing the 194 
crop. 

* - 

Other OPA rulings—A retail 
ceiling price of $1.50 each has been 
established by OPA on small plastic 
foot tubs, in new condition, that have 
heen declared surplus by the army and 
are being sold by the government for 
civilian use. This ruling, under price 
order 94, is effective April 10. Effec- 
tive April 9, OPA established prices for 
the selling of two sizes of new alloy 
steel double open-end engineer 
wrenches, when sold by government 
agencies and by subsequent resellers. 
On a 5% in., 4% oz. wrench with % x 
7/16 in. head openings, resales are to 
be at 55 cents to mechanics, journey- 
men plumbers and retailers, and at 
$1.00 to other buyers. A 9 in. 1% Ib. 
wrench with % by 13/16 in. openings 
is priced at $1.10 to the former group. 
and $2.00 to all others. 


o * * 


Pricing imported watches — 
OPA has issued modified regulations 
effective April 16, governing imported 
watches under Price Regulation 499. 
Retailers of imported watches who in 
March, 1942, added an extra charge for 
credit sales, may now collect a charge 
for the extension of credit not exceed- 
ing the March, 1942, basis. Retailers 
who did not collect an additional charge 
in March, 1942, may now make such a 
charge to the extent that similar charges 
are made by the retailer’s closest com- 
petitor, on similar sales of “compara- 
ble” goods. It is made clear that 
“comparable” watches must be those of 





the same general type, and most nearly 
like in cost and other respects. For 
example, watches with imported cases 
are not deemed “comparable” to 
watches with domestic cases. 


%* * a 


Other imported lines — To 
take effect April 20, OPA established 
specific retail price markups over cost 
for 14 classes of imported consume: 
goods, including: Silverware, jewelry. 
cigarette lighters, china, glassware and 
pottery, 75 per cent; musical instru- 
ments, perfumes and cosmetics, sport- 
ing goods, men’s wallets, toys and ba:- 
ketware, 61 per cent; and brooms and 
rakes, 38 per cent. These items pre- 
viously had been priced under the im- 
port price regulation. This usually in- 
volved an application to OPA for ap- 
proval of each price, whereas the new 
action will permit automatic retail pric- 
ing. 

s > ” 

Pricing exterior paints — 
Amending Price Regulation 188 April 
18, OPA has ruled that manufacturers 
need not reduce their existing ceiling 
prices for house paints, and ether ready- 
mixed exterior linseéd oil paints, be- 
cause of lower costs for pigment in- 
gredients, in those cases where changes 
in paint formulas are caused solely by 
WPB conservation order M-332, and 
where the serviceability of the paint is 
maintained. Heretofore, any reduction 
in the cost of pigment ingredients re- 
quired a corresponding reduction in the 
March, 1942, ceiling prices for these 
paints. Under a recent (Jan. 15) 
WPB order, manufacturers of paints are 
restricted in their use of white lead pig- 
ment normally used in making paints, 
necessitating a wider use of other types 
of pigment, which may be of lower 
cost. Where the formula change is 
necessitated both by this order, and 
order M-332, the April 18 ruling does 
not apply. 

* 2 

Push cart pricing — Effective 

April 19, OPA set ceiling prices for 





wholesale and retail sales of new two- 
wheel wood body push-carts, declared 
surplus by the Army, and offered by the 
government for civilian use. These 
carts, with body 4 ft. 8 in. by 2 ft. 6 
in. by 1 ft. 1% in., and with 4 ft. steel 
wheels, will be priced by wholesalers 
to retailers at $17.00 each, and by re- 
tailers to consumers at $26.00 each. 
Retailers purchasing direct from the 
government will use a $21.00 resale ceil- 
ing. 
* * 7 
Stove and furnace pipe — 
A late industry survey indicates that 
about 100,000 tons of stove and furnace 
smoke pipe will be needed in 1945 to 
meet minimum essential requirements. 
The Industry Advisory Committee has 
recommended to WPB the allotment of 
60,000 tons of carbon steel for the 
second half of 1945, and added that if 
any additional steel .is available, the 
industry will be able to use up to 50,- 
000 tons of steel per quarter with little 
if any inerease in manpower. First- 
quarter allotments were 25,000 tons and 
second-quarter’ allotments only 12,000 
tons. Other findings of the survey, 
based on data gathered by manufac- 
turers from jobbers and other outlets, 
are: (1) Jobbers’ inventories are now 
less than one-third of normal for this 
time of year. (2) An average of 119 
per cent of 1944 shipments will be 
needed by jobbers in 1945 to take care 
of minimum requirements. (3) The 
indicated end uses of stove and furnace 
smoke pipe show 87 per cent for re- 
placement; 9 per cent for new con- 
struction; 2 per cent for chick brood- 
ers; one-half of one per cent for 
tobacco curing; and 1% per cent for 
all other uses. 
aa * “ 
Aluminum and copper — On 
April 11, WPB amended CMP Regula- 
tion 4, replacing the former blanket 
permission to sell certain types of alu- 
minum and copper materials on Z-1E 
orders, by provisions requiring specific 
authorizations before sale. This will 
make it possible for WPB to prevent 
disposition of certain critical items, 
particularly stranded copper wire, 
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Goulds "'Cid”’ 
Shallow Well 
Pumping Unit. 


















* Source: Survey conducted 
by “Electricity on the 
Farm” Magazine. 





Goulds Famous 
Jet-O-Matic 


Domestic Water 


System. 


Goulds "’Cid”’ 
Shallow Well 
Pumping Unit. 


Goulds Cid” 
Deep Well 


Pumping Unit. 
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7¥%z2 OUT OF 10 BUY FROM NEARBY DEALERS 


Most buyers of water systems make 
their purchases from nearby dealers. 


Seventy-five out of 100 buyers go to 
retailers within a 10-mile radius of their 
homes, if the retailers are known as 
reputable water system dealers, are 
identified with good lines, and have 
reputations for good service. 


Otherwise they go 20 to 50 miles to 
get dependable equipment and expert 
and sound advice on their water system 
problems.* 


The complete Goulds line provides the 
sound foundation for establishing your 
store as “Water System Headquarters” 
in your community. 


After you sell a Goulds, its owner be- 
comes a likely prospect for many run- 


ning water accessories ... from milk 
coolers to bathtubs, from garden hose 


- 


to washing machines, from stock tanks 
to water heaters. 


For your full share of this profitable 
business in the rich rural and semi-rural 
market, you can depend on Goulds to 
make your water system department 
an exceedingly important part of your 
future operations. 


You can count on Goulds for the finest 
line of improved water system equip- 
ment, led by. the famous Goulds JacO 
Matic, and you can look to us for full 
and complete advertising, merchandis- 
ing and cemmacionsl support, as well 
as whole-hearted cooperation and help- 
ful assistance on estimating, installation 
and servicing. 


Plan now to get your share of the rich 
profits that will reward farsighted 
dealers who make adequate preparation 
for the business that Goulds Water 
Systems will bring them. 


GOULDS PUMPS, Inc. 


SENECA FALLS, NEW YORK 


WATER SYSTEMS 


FOR EVERY FARM AND HOME NEED 








VOGUE MODEL 


AmeRiICcA’S 
FIRST 
ADJUSTABLE 
BEe-ae cee 
BROILER 


Will Help Make 
America’s Kitchens 
Electrical 


Broils meats, fish or fowl in 
a matter of minutes. Table 
service. Only one dish to 


clean. 


MANUFACTURING COMPANY 
KANSAS TY MISSC ' 
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| steel, using the MRO symbol, in excess 
| of 80 per cent of the amount (either by 






| on Z-1LE orders, and at the same 
| time free idle and obsolete stocks that 
| cannot be disposed of otherwise by 
| warehouses. A limit on the total 
| amount of aluminum that can be ob- 
| tained from all warehouses also is set. 
It provides that no person may place 
orders for delivery from warehouse 
stock in any one month to take more 
| than 10,000 Ibs. of sheet, strip or plate; 
$,500. lbs. of wire, rod and bar, or more 
than 5,000 Ibs. of tubing extrusions or 
structural shapes. Transactions are 
limited to 2,000 lbs. of sheet strip or 
plate 900 Ibs. of rod bar and wire, and 
600 lbs. of tubing, extrusions or struc- 
tural shapes for delivery at any one 
| time to any one destination. 
* * * 
Aluminum for “non-essen- 
tials”—By a directon to CMP Regula- 
| tion 1, WPB announces that while it is 
not its policy to grant regular allot- 





tion 5 (the general MRO rules) ; CMP 
regulation 5A (MRO rules for govern- 
ments and institutions); Preference 
order P-56 (MRO for mining opera- 
tions); order P-141 (MRO for public 
sewage and sanitary facilities), and 
order P-142 (MRO for transportation 
systems). 
* ~~ * 

MRO for packing materials 
—WPB has amended Priorities Regu- 
lation 3, to provide that producers of 
controlled materials may use their MRO 
supplies preference rating, to buy ma- 
terials needed by them for making 
wooden crates or other outer wooden 
shipping containers for packaging the 
controlled materials they produce, in- 
cluding copper and steel wire products. 
P. R.-3 formerly required all persons 
(unless specifically permitted to use 
their MRO rating for the purchase of 
lumber) to apply separately under CMP 








ments of aluminum for lipstick holders, 


cosmetic cases, baby carriages, plumb- 
ing fittings, brushes, brooms; mops, 


toilet articles, permanent wave acces- 
| sories, toys, games, smoker’s accessories, | 
hair curlers, jewelry, cigaret lighters 
(except for military orders), pouring 
spouts for fiber 
spouts), recording discs twelve inches | 


containers (salt | 


or less in diameter and metal signs, | 
there is no prohibition against the use 
of aluminum in the manufacture of 


these products. Deferred allotments 


| 3 : r 
i can be obtained under certain circum- 


stances from field offices under pro- 


vision of priorities regulation No. 25. | 
of * om | 


Steel strappings—By another 
direction to CMP Regulation 1, WPB 
authorizes manufacturers of steel strap- 
ping and strapping wire to sell any 
wire and strip, which they are unable 
to fabricate, to their distributors or to 
consumers under P-152, and permits 
distributors to do likewise. Right now, 


the industry’s facilities are not ade- 
quate to fabricate all the strapping and 
wire required, because of the tre- 


mendous demand. 
£ * e 


Steel for MRO —- WPB has 
called special attention to temporary 
restrictions it has imposed on purchases 
of steel for maintenance, repair, and 
operating supplies. These restrictions 
are designed to bring about a 20 per 
cent reduction in the use of steel for 
MRO purposes. Under this policy, no 
person is permitted to place orders for 


weight or dollar value, whichever is 
preferred) he purchased for MRO pur- 
poses in the second quarter of 1944, 
This restrictive action is contained in a 
series of directions that modify several 
familiar orders, namely: CMP regula- 








regulations for this material. 
* * * 

Enameled ware—aAbout 35 per 
cent less steel is available to manufac- 
turers of enameled ware in the second 
quarter, compared with the first quar- 
ter of this year. In allotting the re- 
duced amount of steel, WPB grants to 
manufacturers in Group I and II labor 
areas, 50 per cent as much steel as in 
the first quarter, and to manufacturers 
in Group III and IV labor areas, 85 
per cent as much. However, manu- 
facturers may be able to offset reduc- 
tions in allotments by purchasing steel 
that has been declared “idle and ex- 
cess inventory,” and whose purchase 
needs no special authorization or allot- 
ment. The amount of steel available 
for the enameled cold pack canner pro- 


duction program in the second quarter 


also is less by 15 per cent. Probably, 
only a small quantity of cold pack can- 
ners will reach retail stores in the 
second quarter, since delivery of steel 
has been delayed. Most of the canners 
authorized to be made before June 30 
will appear on the market in the third 
quarter. Flat rolled steel sheets, 28 
gage and heavier, are still critical, and 
this situation is not expected to ease 
until military orders are cut back. Some 
chemicals required in the production of 
enameled ware, especially antimony 
oxide and other antimony compounds. 
are becoming increasingly scarce. How- 
ever, the problem of manpower, not the 
supply of steel, is the principal con- 
trolling factor limiting the production 
of enameled ware items. Even the 
scarcity of shipping containers, is not 


seriously restricting shipments of 
enameled ware to civilians. 
* * * 


Galvanized ware — Manufac- 
turers, with WPB, are studying the 
ever-mounting backlog of civilian orders 
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for galvanized garbage cans, tubs, and 
pails. Although the industry is pro- 
ducing garbage cans to the limit of 
available manpower and materials, a 
recent survey indicates that only one- 
fifth of the demand is being met. Pres- 
sure from health authorities has been 
great. On galvanized pails and tubs, 
also, civilian demands are not being 
met. Seasonal fruit picking will soon 
increase the requests for pails. While 
manufacturers’ difficulties are largely 
due to lack of manpower, there is also 
a tightness in materials needed—steel, 
galvanized sheets, and zinc. WPB has 
asked the industry that its use of zinc 
be confined to the most important 
items. Coal shovels, coal hods, and 
similar items can probably be finished 
with some protective coating other than 
zine. 
* ” - 

Farm machinery materials— 
WPB representatives reveal that this 
quarters’s allocations of material for 
production of new farm machinery have 
been cut one-third, the reduction to 
remain in effect until VE-Day unless 
military demands for steel are reduced 
earlier. Second quarter steel alloca- 
tions will total 195,000 tons, compared 
with 256,000 tons used in the first quar- 
ter of 1945 and 279,000 tons used in the 
second quarter of 1944. Also early 
future allotments will be based on 
those of the second quarter unless mili- 
tary demands for steel are cut. Inven- 
tories on hand may be used to supple- 
ment the new allotments. 


” * He 


Furniture parts —The rules 
under which furniture manufacturers 
may substitute metal parts, such as 
metal swivel irons, table tops or bed 
rails, for wooden parts, have been 
clarified by WPB by a new interpreta- 
tion to order L-260-A. Metal parts may 
be used for wooden, only to the extent 
that the substitution does not cause an 
increase in the dollar value of furniture 
made in any quarter, over the value 
authorized for the fourth quarter of 
1944. 

* . * 

Jute and cordage fiber—WPB 
announces amendment of orders M-70 
and M-84, relating to jute and jute 
products, and to cordage fiber, cordage 
yarn and cordage, and hemp fiber, re- 
spectively. WPB says that the princi- 
pal change in the orders is the require- 
ment that twine shall not be sold by 
manufacturers except to fill orders that 
have preference ratings. This does not 
affect sales of twine by distributors. 

* ¢ & 

Haitian twine available—Ap- 
plication for the importation of hand- 
made twine from Haiti for civilian use 
may be made to the War Production 
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Even Quija doesn’t know! 





And that puts us*all in the same boat. Furthermore, we 
are so deep in top-urgency war work at this point that 
we haven't time to do much speculating on the date when 
we might resume production of Toastmaster* toasters. 


But, like you, we’re human. We want to get back in 
the old stride the minute it’s right and proper to do so. 
We want to give you America’s finest toasters to sell... 
and that’s what we're going to give you. You can count 
on Toastmaster for the utmost in quality .. . in engineer- 
ing, performance, durability, and beauty. 


Also, you can count on the biggest demand in the 
table-appliance field. Toasters are one of the top items on 
America’s “want list.” And Toastmaster toasters lead the 
field as the brand people know and look forward to 
buying. With our advertising now cultivating and ex- 
panding the demand, the certainty of bigger-than-ever 
volume and profit is yours... with the Toastmaster line. 


Yes, we're keeping you constantly in mind, = 
And when the time comes we'll have what ee. 


you can sell best! 


TOASTMASTER Azoducha 


**ToasTM ASTER” is the registered trademark of McGraw Electric Company, Elgin, Ti. 








SELL THE 
a> @i-7.:) FY) 
FEATURE! 


Orten abuse or accident ends the 
career of a steel tape long before its time. 
Not so with the Master “Streamline”. 
Should the blade in a “Streamline” 
become damaged it can be replaced in 
a matter of minutes. Sell an extra blade 
to meet this emergency and collect an 
extra profit at the same time. 


OTHER SELLING POINTS TOO 


“Streamline’s” accuracy has never been 
surpassed and its rugged construction is 
outstanding. Note the extra long tip for 
grasping the edge of objects out of arms 
reach .. . note the design of the case for 
quickly making accurate, direct inside 
measurements, and don’t overlook the 
positive lever lock for holding those read- 
ings ...note too the smooth action of 
the tape and the permanently etched 
markings on both sides. 

Properly displayed, “Streamline” cap- 
tures the interest of everyone who looks 
at it and today dealers are selling more 
of them than at any other time in its 
service history. 





| 











MASTER RULE MFG. CO., INC. Dept. A-5 


815 East 136th Street, New York 54, N. Y. 





Board, under Order M-63 (Imports of 
Strategic Materiais). Because of the 
limited quantity available, no applicant 
will be permitted to import more than 
one carload, or about 40,000 lb. of this 
Haitian twine at this time. 
ee 
Incandescent lamps—All in- 
candescent, fluorescent, and glow dis- 
charge lamps, permitted under limita- 
tion order L-28-a, have been classified 
by WPB, according to type, in seven 
groups. Preference ratings assigned to 
purchase orders for lamps in any one 
group may not be extended for lamps 
in any other group in replenishing in- 
ventories. This action will facilitate 
distribution of each type of lamp, par- 
ticularly of relatively hard-to-get rough 
service, projection, lumiline, and F-10 
lamps, to the most essential users. 
7 7 = 
Paint sales—Sales of paint and 
allied products reached a new high 
record in February, the Census Bureau 
reports, based on reports from 680 
manufacturers. The total of paint, var- 
nish, lacquer and filler sales for the 
month rose to $51,476,873 against $45,- 
655,286 in February last year, and $39,- 
391,839 for the 1943 month. Sales for 
the first two months totaled $105,137,- 
216 against $89,136,164 in the corre- 
sponding 1944 period. Curtailed produc- 
tion of paints for essential civilian 
requirements, caused by increased short- 
ages of rosin, drying oils and lead, was 
discussed at a recent meeting of the 
Paint, Varnish & Lacquer Industry Ad- 
visory Committee WPB reported re- 
cently. The committee estimated that 
production of paints for civilian needs 
in the second quarter of 1945 would 
be approximately 55 per cent of the 
output of the corresponding quarter 
last year. However, it was the opinion 
of the committee that despite the low 
production of civilian paints, the short- 
ages would not be felt immediately, 
due to relatively normal inventories in 
the hands of dealers and distributors. 
* * oa 
Lead—Despite greatly curtailed 
quotas allowed for the various uses of 
lead, it is estimated that lead supply, 
including imports of refined lead, will 
fall short of minimum lead require- 
ments by 19,000 tons in the first quarter 
of 1945 and 25,910 tons in the second 
quarter, Erwin Vogelsang, director of 
the War Production Board’s Tin, Lead 
and Zinc Division, told the Lead Mining 
Labor Advisory Committee at a recent 
meeting. The estimated minimum re- 
quirements for lead in the second quar- 
ter of 1945 are 276,910 tons, of which 
77,366 tons are allocated for storage 
batteries, 33,800 tons for cable cover- 
ing, 26,000 tons for tetraethyl, and 
26,000 tons for other chemicals. 














17'S PLAIN TO SEE 
WHY YOU NEED 
Blaisdell 
METAL MARKING 
PENCILS 


Blaisdell Metal Markers 
quicklyand durably mark 
easy-to-read prices on all 
metal, china and glass. 
Help you conform with 
OPA price regulations... 
encourage self-service .. . 
increase your sales. Write 
on your business letter- 
head for free sample or 
order a supply today from 
your dealer. 


192-T with thin black lead 
195-T with thick black lead 





To Sharpen 
NICK with string 
PULL the paper 

(U.S. Pat. We. 1,756,853) 


Reg. U. S. Pat. Off. 


* Blaisdell 
METAL MARKING 


PENCILS 


BLAISDELL PENCIL COMPANY 





~ PHILADELPHIA 44, PA. 


HARDWARE AGE 
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Storage Batteries—WPB re- 
cently announced that production of 
replacement storage batteries will no 
longer be authorized under the spot 
authorization procedure, because of the 
critical supply position of lead, which is 
necessary for their manufacture. This 
.decision is implemented by the issuance 
of Direction No. 1, as amended April 
20, 1945, to Priorities Regulation No. 
25. The amendment also contains cer- 
tain technical changes. 


Big plumbing backlog — The 
Schaible Co., Cincinnati, Ohio, now en- 
gaged in production of urgent war 
needs for four Government procurement 
groups, has just issued a bulletin tell- 
ing that on top of current war con- 
tracts, the unfilled plumbing orders on 
its books represent 10 to 16 months’ 
production at the last level. In a bulle- 
tin to the trade the company advised 
that “it would be of no benefit to any- 
one for us to continue piling up addi- 
tional orders in civilian production” 
which is why “we can’t handle more 
business.” 

- . 

Machine tools — March ship- 
ments were valued at $39,374,000, an 
increase of 9.3 per cent over the $36,- 
018,000 total in February, according to 
a preliminary report recently issued by 
the Tools Division, WPB. The figures 
are based on reports received from 198 
companies. Unfilled orders remaining 
on the books at the end of March in- 
creased 2.3 per cent over February to 
$309,650,000, of which $89,967,000 were 
unrated. The backlog of unfilled orders 
at the end of the month, WPB said, 
constituted approximately eight months’ 
production at the March rate of ship- 


ments, 
oe ¢ 8 


Building after V-E Day—On 
April 23, WPB announced that some 
restrictions over construction material 
will be lifted after V-E Day. Restric- 
tions on repair work may be less rigid 
and more construction work may be un- 
dertaken without WPB authorization. 
Also, more uregently-needed hardware 
items will be produced. Some control 
over construction activities must be re- 
tained after V-E Day, however, because 
of shortages of building materials, par- 
ticularly lumber, which will continue 
for some time. 

* . 

Surplus or excess selling— 
WPB has revised Priorities Regulation 
13, liberalizing its restrictions “on sales 
of surplus, idle or excess materials. 
One result is that sellers may now make 
sales to newcomers, such as returning 
veterans who want to establish whole- 
sale or retail businesses. Previously, 
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HEAVY USAGE 
STRAIGHT 
SPRING 
NN eds 





For use in factories, cot- 
ton fields, farms, ware- 
houses or wherever a 
rugged, heavy duty bal- 
ance of reliable accuracy 
is required. Dial is re- 
cessed for protection, 
graduations deep etched 
for durability and read- 
ability. Adjustment 
allows indicator to be 
set at zero to balance 
scoop or pan attached 
to hook. 


CAPACITIES 
100 ib. by 1 Ib. 
160 Ib. by 1 Ib. 
200 Ib. by 2 Ibs. 


SEE YOUR JOBBER 
HANSON SCALE CO. 


525 N. Ada Street, 
Chicago 22, Ill. 
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Diamond Points ore packed in a new box which 
prevents breaki.:g of “sticks.” They are made 
by on exclusive Red Devil process from espe- 
cially hard metal, treated against corrosion. 
Come stacked in strong sticks of 100 points each 
to fit driver. cd 







Twe SIZES 

Ne. 1 Diemend Points 
3/8” long for No. 1 Red 
Devil Diamond Point 
Driver. 5,000 points (50 
sticks) te a box. 

No. 2 Diamond Points 
1/2” leng for No. 2 
Driver. 4,000 points (40 
sticks) to @ box. 
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IC-T10 

MULTIPLE FILTER 

Dealers from coast to coast report amazing 

response to the instant “buy” appeal of 

the stunningly designed Magic-flo Lyric. 

Ornamentally as well as functionally the 
Lyric is made to SELL! 





See for yourself why it is such a success... 


why hundreds of leading jobbers are send- 


ing repeat orders. 
For prompt shipment — ORDER NOW! 


The Magica in the Filter! 
* Multiple in action. 

« Works fast and simply. 

« Extracts maximum coffee flavor. 

* Keeps coffee clear. 

* Correctly “times” the brew. 
* Cleans quickly and easily. 


jabra 


4619 NORTH WESTERN AVENUE 


GENERAL CONSUMER 




























PRODUCTS, INC. 


° CHICAGO, ILLINOIS 


























PLEASURES to MEAL-TIME! 


lt Toasts . . Cooks . . Brews Coffee! 


DUO-CHEF saves time, saves steps . . 
and does so much in so little space! No 
wonder everyone is asking “When will it 
be ready?” We hope we can give you the 
answer soon. In the meantime, our distrib- 
utor in your district wants to explain the 
DUO-CHEF merchandising program to you. 
Write us for his name. 


DISTRIBUTORS: A few territories are 
still open. 


MERIT-MADE PRODUCTS 
, Merit-Made, Inc. 
98 Elm Street — 


Buffalo 3, N. Y. 


















these sales required special permission 
from WPB. P.R. 13, as now revised, 
provides that where a seller doesn’t 
know what a buyer is going to do with 
the material he purchases, he may pro- 
tect himself by getting a certification 
from the buyer that will establish 
either— 

1. That he is a producer of the ma- 
terial or product he is buying, or 


SALES OF 1,095 INDEPENDENT RETAIL HARDWARE 


2. That he is a reprocessor of it, or 

3. That he will, in good faith, offer 
it for sale in substantially the same 
time and manner as would a person 
regularly dealing in these materials or 
products; that he will render substan- 
tially the same type of service as would 
such a person, and that he will comply 
with all applicable WPB regulations 
and orders, or 


DEALERS IN UNITED STATES 
March, 1945, Comparisons 








Mar.’45  Mar.’45 
No. Stores vs. vs. Mar.°45 Var. 44 Feb. °45 
Mar.’44 Feb.’44 
Total 1,095 +23 +38 $9,204,252 $7,473,824 $6,693,841 


First three months, 1945, showed 24 per cent gain over 1944 


1945, $24,834,837; 1944, $21,545,826 

















Per Cent Change tCumula- 
Number Mar.’45  Mar.’45 Dollar tive Sales 
States by Regions of firms vs. vs. Sales Per Cent 
reporting Mar.’44 Feb. ’45 Mar. ’45 Change 
rOTAL 1,095 +23 +38 $9,204,252 +15 
Vew England 67 +24 +51 572,880 +12 
Maine 9 +21 +49 68,560 +16 
New Hampshire 4 +13 +71 109,058 +5 
Vermont . 5 +12 +23 25,419 + 8 
Massachusetts 34 +31 +4 272,906 +18 
Rhode Island . 34 Poe 
Connecticut 12 +17 +62 71,950 + 2 
Middle Atlantic .. 109 +27 +68 892,135 +13 
Pennsylvania 109 +27 +68 892,135 +13 
East North Central 333 +34 +52 2,652,875 +16 
Ohio A) +26 +45 970,075 +12 
Indiana 53 +32 +60 341,873 +9 
Illinois 79 +33 +48 538,238 +19 
Michigan 35 +54 +59 314,816 +27 
Wisconsin 69 +40 +60 487,873 +24 
West North Central 143 +32 +59 682,269 +16 
Iowa 39 +33 +68 231,976 +12 
Missouri 30 +33 +70 136,016 +14 
Nebraska 35 +29 455 122,739 +18 
Kansas 39 +33 +46 191,538 +20 
South Atlantic 45 +17 +29 443,873 +14 
South Carolina 10 +12 +26 83,637 +17 
Georgia 19 +19 -+39 181,217 +13 
Florida 16 +17 +21 179,019 +13 
| Kast South Central 11 4-17 +52 132,048 +5 
Alabama 11 +17 +52 132,048 +5 
West South Central 104 +17 +32 785,481 +17 
Arkansas 19 +18 +36 172,164 +13 
Oklahoma 39 +8 +3] 221,840 +9 
Texas 16 +23 +30 391,477 +21 
Vountain 7 +22 4-29 721,071 +20 
Montana 15 +46 +43 139,006 +27 
Idaho 13 +20 +31 108,415 +22 
Wvoming . 
Colorado 23 +18 +50 129,932 +18 
New Mexico 7 +23 +20 224,574 +26 
Arizona 6 +15 + 4 40,088 +5 
Utah * 2 od 
Nevada 4 —16 +1] 32,987 + 9 
Pacific 209 +13 +15 2.321.620 +14 
Washington 32 +32 +30 102,246 +26 
Oregon 28 +21 +15 375.833 +22 
California 149 +7 +12 1,543,541 +1] 
Chicago, Tl. 16 +17 +41 83.934 +17 
Los Angeles, Cal. 14 —22 =, 127,822 —2 
Portland, Ore. 8 +1] +16 59,917 +10 
San Francisco, Cal. 20 +22 + 9 220,416 +31 
Seattle, Wash. 8 +26 +27 70,679 +20 











* Note while stores in these states are included in grand total, figures for these 


states are not shown in this chart, because 
of one per cent change. 
months in '44. 
merce. 


Compiled by Bureau of the Census, U. 





of insufficient data. + Less than % 


+ Comparing totals, first three months ‘45 with same 
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4. That he is buying it for use, and 
not for resale, and will use it in com- 
pliance with all applicable WPB regu- 
lations and orders. WPB has made it 
clear to sellers that they cannot sell 
materials acquired with priorities as- 
sistance if they can still be used for 
the purpose for which the assistance 
was given. 
a * * 

Materials for paints—Repre- 
sentative paint manufacturers, talking 
over industry problems with WPB re- 
ported a sharply curtailed production 
of paints for important civilian uses. 
caused by increased shortages of rosin, 
drying oils and lead. They estimated 
that production of paints for civilian 
needs in the second quarter will be 
only about 55 per cent of the output of 
the corresponding quarter last year. 
However, the shortage may not be felt 
immediately, as inventories in the hands 
of dealers and distributors are fairly 
normal. Needed resins also are in tight 
supply, with their use restricted to 
military and highly essential civilian 
applications. Also, heavier requirements 
for the synthetic rubber industry may 
result in less resin for paints, varnish 
and lacquers than had previously been 
estimated. The supply of chrome pig- 
ments is now adequate to meet all mili- 
tary needs, but the supply of domestic 
linseed oil is expected to be very short 
at the end of the second quarter. The 
present domestic supply of castor oil is 
limited by crushing capacity in this 
country. Although crushing capacity in 
Brazil will be used to crush seed which 
cannot be handled here, WPB control 
of castor oil may become necessary in 
the near future. 


* % * 


Linseed oil—WFA has amended 
its food order 124, to permit users of 
linseed oil greater flexibility, by basing 
inventory limitations on quantity of oil 
on hand by types rather than by ag- 
gregate total. Individual users may now 
accept up to one-third of quantity of 
that type used in preceding calendar 
quarter. The original order prehibited 
acceptance of any type as long as the 
aggregate total of all types was in 
excess of the 30-day limitation. 


* ae * 


Construction volume — Sub- 
stantial increase in construction volume 
in the 37 states east of the Rocky 
Mountains during the first quarter of 
1945 as compared with the similar 
period of last year was reported re- 
cently by F. W. Dodge Corp., New 
York City on the basis of its field-staff 
reports. The volume of all construction 
contracts awarded in the 37 states dur- 
ing the first three months of this year 
totaled $616,780,000 as compared with 


MAY 10, 1945 












































Dealers report: ‘Terrific profit-producer”. .. . 
“Sure-fire sales hit!"’...‘‘Best bet of the season!” 
..."Brings women into my store!" 

Never before a “natural” like the 
new DUTCH Clothless Coffee Filter!’ 





The Modern PRACTICAL Clothless Filter FREE! Full-color 
© SPARKLING CHINA .. . virtually unbreakable! DISPLAY-DISPENSER! 
e © SIMPLE, EFFICIENT... no cloth or paper! 
© SNAPS IN EASILY... can’t fall out! * 


omg BACKED BY A GIANT 
gee ’ ADVERTISING CAMPAIGN 
iw NOW! At no increase IN 18 NATIONAL MAGAZINES! 
in price, every VACULA- * 

TOR is oe od with the if you haven't gotten on this 
2 2 new DUTCH filter. bandwagon, phone or wire 
Z your jobber NOW! 


HILL-SHAW CO., 311 N. Desplaines St., Chicago 6, Ill. Sales offices in principal cities 


HURRY! LET ‘DUTCH’ BUILD EXTRA PROFITS FOR YOU! 









































The JOHNSON Music 
Wire package—in units 
of '/, |b., '/ lb., and 
| lb., gives convenient 
handling and display of 
this wire of a thousand 
uses. Full range of sizes 
from .003” to .200”. 


New Johnson wire catalog 
containing a wealth of wire 
information is yours for the 
asking. 






















JOHNSON STEEL & WIRE CO.INC. 


WORCESTER 1, MASSACHUSETTS 


NEW YORK AKRON CHICAGO LOS ANGELES 
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STEELGRIP Prompt deliveries 








both types! 


WIREGRIP Belt Hooks that can 
be applied with any make lacing 
machines, have double (patented) 
aligning cards that hold hooks in 
perfect alignment, prevent han- 
dling and card-end loss — every 
hook saleable and usable. Made 
in 6 sizes. 


STEELGRIP Belt Lacing is applied 
with a hammer. Comes in 11 sizes, 
in standard boxes, handy packages 
or long lengths for wide conveyor 
belts. Have 2-plece hinged rocker 
pins. 
Priority Business 

—is waiting on belt lacing at local 
plants, and schools. 


Write for Catalog 
ARMSTRONG-BRAY & CO. 
“The Belt Lacing People” 
5348 Northwest Highway, Chicego 30, U.S.A. 

















SPEED THE WAY 
TO HIGHER PROFITS 
WITH THE 


¥2" DRILL 
$350 





For a light weight, handy, 
high powered, general utility 
%” drill the SpeedWay 89-J 
is your best bet. Because 
SpeedWay Tools carry a hardware trade 
margin it means the best profit angle in 
the drill line. Ideal for close quarter drill- 
ing in tight places and for maintenance, 
installation and repair work. Has stream- 
lined, air cooled Die Cast Case. specially 
wound torque SpeedWay Drill Motor, self 
aligning oilless bearings, Jacobs chuck and 
key, 500 R.P.M. operating speed, and every 
modern feature. 

Light weight (10% Ibs.) though sturdily 
constructed—it will give year-in-year-out 
performance. 


SPEEDWAY MFG. CO. 
1836 S$. 52nd Ave., Cicero 50, Ill. 
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a total of $472,867,000 in the first quar- 


ter of 1944. The main increase in ac- 
tivity was in non-residential construc- 
tion, especially buildings used for 
manufacturing purposes. The compara- 
tive figures for all non-residential con- 
struction were $205,137,000 in the first 
quarter of 1944 and $388,612,000 in 
1945. During the first three months of 
this year publicly-owned construction 
accounted for 60 per cent of all con- 
tracts awarded, while during the first 
quarter of 1944 publicly-owned construc- 
tion accounted for 77 per cent. The 
first quarter’s volume exceeded that 
shown for the first quarter of the year 
1938, 


a * * 


Hercules Powder sales—Net 
sales of goods and services by Hercules 
Powder Co., Wilmington, Del., for the 
first quarter of this year totaled $28,- 
259,873, as compared with $26,560,896 
in the first quarter of 1944. , 


a & * 


Postwar _  construction— 
Mounting evidence of postwar construc- 
tion demand is seen in statistics on 
postwar projects released recently by 
F. W. Dodge Corp., New York City. 
Up to March 31, 90,700 specific projects 
contemplated for postwar execution had 
been reported by the corporation’s field 
staff, the estimated total cost of the 
projects being $14,815,613,000. These 
projects were reported for the territory 
east of the Rocky Mountains, and do 
not fully measure the potential post- 
war volume for the whole country. Of 
more immediate significance is the fact 
that 30,217 of these projects, amounting 
to $7,231,295,000, have progressed to 
the design stage, representing more 
nearly the volume of work likely to be 
ready for bids within a reasonable time 
after wartime restrictions are lifted. 
This volume of postwar planned work 
is measurably greater than the total 
volume of contracted work in the 37 
eastern states for any previous peace- 
time year. Thomas S. Holden, president, 
F. W. Dodge Corp., said: “Any delays 
in postwar construction revival will 
definitely be due to temporary material 
and manpower shortages rather than to 
any lack of demand or to dearth of 
planned projects. Our recorded figures 
include no deferred repair, maintenance 
and modernization projects, demand for 
which will be very heavy. They include 
only moderate amounts of such small 
new private building projects as are 
not usually planned much in advance 
of actual work. While our tabulation 
is definitely overweighted with public 
projects which may take some time 
for adequate financing, the $2,379,518,- 
000 of new private projects in the de- 











National 


NATIONAL Still a symbol 
FG. CO. of fine 


HARDWARE 












UT for the duration many mem- 

bers of this extensive line will 
not be seen on the home front. The 
facilities of our large modern plant 
Rive first call to the war effort, and 
whateveravailablehardwareis allotted 
for civilian use will be fairly rationed 
to our many loyal dealers. 
We hope the day is comin’, soon when 
a decisive victory will give us the 
“GO” sign for full-speed production 
to serve a world at peace. 


We suppest using Government priority 
forms for all of your urgent hard- 
ware requirements. 


NATIONAL MANUFACTURING 
COMPANY 
STERLING - + - ILLINOIS 














FOOT AND CHECK VALVES 


THE finest foot valve you've ever 
used... flexible rubber poppet can't 
leak... unrestricted flow increases 
pump capacity. Saves its cost many 
times in service alone. Ideal for jet 
type pumps. Made in seven sizes. 
Ask for bulletin No. 301. 


WHITE MACHINE WORKS 
FORT WAYNE 1, IND. 
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As New As 


Tomorrow! 


Set in a Brand New, eye-catching 
Orange & Black display of 
special design, the GREAT 
NECK Red-and-Black PLASTIC 
Handle Wood Chisel is as 


popular as ever! 





Crear Neck 


HANDLE 





UNBREAKABLE } 





ALLOY TOOL 
STEEL BLADES 
HARDENED 

TEMPEREO 


MINEOLA NEWYORK MADE IHU 


New Display of 
No. 22 Unbreakable Handle 
Wood Chisel 


Each Chisel 


entifically tempered high grade 
alloy steel. 


Each Handle is of Red- 


and-Black Plastic that is 
% Unbreakable! | 
% Shatterproof! 
% Splinterproof! 
% Warp-proof|! 


is of sci- 


THE GREAT NECK 
SYMBOL OF QUAL- 
ITY & SERVICE 








GREAT NECK SAW 





MANUFACTURERS, INC. 
MINEOLA, L. |. | 
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sign stage is considerably greater than 
the actual volume of private work in 
the 37 states contracted for in any of 
the prewar years, 1937, 1938 or 1939.” 


* * © 


Westinghouse plans—Electric 
irons probably will be the first home 
appliances produced after V-E Day, 
Westinghouse Electric Corp. announced 
recently. The company plans to make 
irons as soon as materials are avail- 
able, because the assembly line is in- 
tact and was closed down only recently. 
It estimated that the other small ap- 
pliances would be in production with- 
in four to six months, depending on 
available manpower and materials. Ca- 
pacity output of electric ranges, refrig- 
erators and other large appliances is 
not expected for eight or nine months 
after the end of the European war. To 
insure equitable distribution of the first 
appliances made, Westinghouse plans 
to allocate its production to distrib- 
utors on a basis of their 1941 sales, 
after making allowance for population 
changes. 

we Me aie 


General Electric sales—High 
production by General Electric Co., 
Schenectady, N. Y., is expected to con- 
tinue in large measure after the global 
fighting ends with a peace that will 
generate new demands in large volume 
for quality products, Charles E. Wil- 
son, president of the company, said in 
a statement accompanying the organi- 
zation’s 91st quarterly dividend to 
stockholders. Mr. Wilson pointed out 
that the average annual sales volume of 
the company advanced from $300,000,- 
000 to $1,300,000,000 in response to the 
wartime demand for the company’s 
products and the development of new 


fighting apparatus. 


Correct Answers to 
Test Your Hardware Sense 


(Questions on page 108) 


1—Answer. Retail prices should 
be as follows: 4 ft., $1.83; 5 ft., 
$2.29; 6 ft., $2.74. 


2—Answer. Average cost per 


dozen on the entire shipment $3.60 
per dozen. 

'—Answer. Margin of 40.5 per 
cent was earned when old cost of 
nails of $3.57 is used. A margin of 
36.3 per cent is secured using the 
new higher cost of $3.82. The dif- 
ference is 4.2 per cent. 

1-—Answer. Order would amount 
to $42. 

5—Answer. Screens should be 
sold at 49 cents each. 











A Better Buy 
for BOTH of You! 





For you— Morse Drills are a better 
buy because most machinists are thor- 
oughly acquainted with the precision 
standards of Morse workmanship. 
For your customers — Morse Drills 
are a better buy because they are high 
quality tools. As such, they do more 
accurate work — last longer. And, in 
the long run, cost less! 


MORSE 


TWIST DRILL AND 
MACHINE COMPANY 
NEW BEDFORD, MASS., U. S. A. 


NEW YORK STORE: 130 LAFAYETTE ST. 
CHICAGO STORE: 570 WEST RANDOLPH ST. 
SAN FRANCISCO STORE: 1180 FOLSOM ST. 
LAIRD ATER EES LEBAS  RED 
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And Still Available for Hardware Distribution 


Non-Renewable 
Fuse Design 


Royal Electric Co., Inc., Pawtucket, 
R. L, has designed an improved model 
of the Royal-Noark non-renewable car- 





tridge fuse. Fuse incorporates a “grid” 
link which replaces four single links. 
Blades have only two solder connec 
tions which reduces the possibility of 
loose contacts and increases the heat 
distribution. By employing a metal 
crossbar to position the link and blade 
they can be anchored into the complete 
assembly by a stud riveted through the 
ferrule and casing into the crossbar. 
This method of holding the parts to- 
gether eliminates twisting and turning. 





Gay Party Packet 


Contains a complete program for 
party planners, including six lively 
paper and pencil games, each enough 
for 12 persons, complete with answers. 
In addition a program of “ice break- 
ers,” party games and stunts is in- 
cluded. Packaged in a folder with 
pockets on the inside, in which the 
games are placed. Packed 2 doz. to 
a carton. Gay Party Service, 195 Long- 
necker St., Buffalo 6, N. Y. 


Sand-O-Flex All 
Purpose Sander Booklet 


Exactone Tool & Die Co., 4373 Mel- 
rose Ave., Hollywood, Cal., has released 
an informative four-page folder explain- 
ing how this sanding device sands, 
deburrs, finishes and polishes small 
wooden, metal, plastic, and rubber 
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parts quickly and easily. Can be used 
on stationary and flexible shafts, or on 
portable electric tools, says the booklet. 
Sand-O-Flex is a brush-backed sanding 
wheel that is effective on irregular sur- 
faces and on jobs that were formerly 
done by hand. 


Screen Door Wire 
Guard and Brace 


Made of light steel, formed and 
hemmed on edges into channel shape. 
Bars are riveted to a heavy strap which 
is spot welded to the inside of the end 
channels, which screw to the rails of 
the door. Adjustable, the screen door 
wire guard and brace is available in 
two sizes. Modernistic in appearance it 
fits between:the two side rails and up 
tight to the wire. Acts as a push bar 
on the inside of the door, and can be 
screwed between window jambs as a 
guard to keep small children from fall- 
ing out. All guards are finished with 
a dead black heavy paint, which will 
not peal or scratch off readily. Stewart 
Mfg. Co., 1071 Riverside Drive, Los 
Angeles 31, Cal. / 








Tenite Sink Strainer 


Angular outlines and the drainage 
pattern make this maroon Tenite sink 
strainer a practical addition to the 
modern kitchen. Color is inherent in 





the plastic and will not chip or peel. 
Raised on five small legs, the strainer 
permits free drainage through the ade- 
quate drain openings. Tenite is a tough 
material which will withstand hard use 
without chipping or denting, and it 
will not corrode. Vichek Tool Co., 3000 
E. 87th St., Cleveland, Ohio. 


Luggage Brochure 


Four-page, two-color brochure, en- 
titled, “News About Gihon Golf Bags, 
and Gihon Light Luggage.” Title page 
of the booklet contains a statement of 
the company’s dealer policy in wartime. 
Center spread and back page of the 
brochure, mentions specific golf bags 
and light luggage items made of mate- 
rials allowed by the government. Gihon 
is accepting orders on this merchan- 
dise now, for delivery when production 
permits. Featured in the brochure are 
two models of its “Sundybags,” and 
three “Kaddibag” styles, also the de 
luxe duffle bags, and Yankee Kit bags. 
All styles are constructed of undyed 
Army duck material, the wartime alter- 
nate for leather in this type of pro- 
duction. Rest of the folder is devoted 
to the Gihon plant’s production for the 
war effort. H. D. Gihon, Inc., Trenton, 
N. J. 






HARDWARE AGE 




















Cou 


disp 


Cou 
cust 
for | 


Ever 
hobl 
user. 


It v 
viel 
by : 
got 
You 
woo 
size 
cans 


MA’ 








PROFITS 
SALES 


WITH THIS 


LINE- UP 


FULLER 
TOOLS 


LINE-UP 





PROMPT DELIVERIES! 

















$950 Wood 
Chisels. 25¢ each 
Retail. Natural 
Hardwood han- 
dle with steel 
butt. Oi] tem- 
pered steel, bevel- 








$839 Amber 
Handle Wood 
Chisels. a 
each Retail. Full 
beveled — extra 
sharp edges. 





£249 Mar-Proof 
Amber Head Mal- 
lets. 49¢ each Re- 
tail. Genuine Hick- 
ory handles. Soft 
face amber head. 


¥X877 Assortment of 24 
Screw Drivers. 10¢-35¢ 
each Retail. Unbreak- 
able amber handles. 
Tool steel blades. 


$106 Assortment 
of 2 doz. Solid 
Grip Steel Butt 
Screw Drivers 
15¢-20¢ each Re- 
tall. atural Hard- 

handles. Tool 
steel blades. 





ed, sharp edges. 























FULLER TOOL CO., 207 West 25 St., New York 1 





ma. Y, 





SALES OFFICES: 
A. E Fuller, 16 Hudson St., New York 13, Fuller Tool Co., Lid., 645 Wellington St., Montreal 
Lynn-Paul Associates, 219 No. Jefferson St., OF oli i. M. M. Davis, 724 No. "Smediey St., Philadelphia 26, Pa. 
Hardware ‘Agency Co., 89 Broad Street, Boston 10, Mass. 








Count on year-round repeat business when you prominently 
display this sales-making reminder to Weldwood Glue users. 


Count also on winning a number of new users . . . among 
customers who normally would leave the store without asking 
for glue. 

Every home needs Weldwood Plastic Resin Glue . . . every 
hobbyist, handy man, cabinet maker, and many industrial 
users. 

It welds wood together in a permanent bond that won't 
yield to moisture, bacteria, or decay. It’s a cinch to use... 
by anybody. Just put it on your counter . . . and watch it 
go to work! 





Your jobber can supply you with Weld- 
wood Glue packed in 10c, 25c and 50c 
sizes; also 1 Ib. (85c) and 5, 10 and 25 Ib. 
cans . . . or send the coupon at right. 
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WELDWOOD PLASTIC RESIN 
WA TERPROOF GLUE 
see UNITED STATES PLYWOOD CORPORATION [ 
Industrial Adhesives Division, Dept. 184 


55 West 44th Street, New York 18, N. Y. 
Please send literature, prices, discounts, samples and in 


t 
' 
' 
' 
! 
' 
! 
' 
' 
| formation on WELDWOOD GLUE dealer plan — 
' 
' 
' 
' 
' 
' 
' 
' 
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Name. 


Address— ° —s “a 





My jobber is— . picid 
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STOP THAT DRIP 
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Pee, "S34 , 

no) Jip EFFECTIVE IMMEDIATELY 
New! A sure cure for 
condensation drip from cold water 
pipes. Pliable, cork-filled NoDrip 
Tape eliminates wet floors, makes 
idle space usable! 

Quick, Clean, Easy to Apply—No 
tools needed. Covers joints as well 
as straight pipes. 

At hardware, dept. stores, lumber- 
yards. Roll, enough for 7 feet of 


14” pipe .... 
4 &. 
e 


Higher west of Rockiws 
and Canada 
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SOLID STOCK and DIE SETS 
Cadmium Finish 
ARMSTRONG BROS. Stocks are certified maile- 
able iron, accurately machined and have the bol- 
ance of fine tools. They are smoothly finished so 
they fit comfortably into the hand. 
ARMSTRONG BROS. Dies are of special va- 
nadium tool steel with ‘back off’ teeth that stort 
easier, cul faster with less effort 
ond come off pipe without tearing 
or jamming. They cut 
smooth, snug fitting 
thread. 
. Write for catalog C-39a 


ARMSTRONG BROS. TOOL CO 








This is one of a series of adver- 
tisements on NoDrip Tape ap- 
pearing in 
SATURDAY EVE- 
NING POST 
AMERICAN HOME 


HOUSE BEAUTIFUL 
BETTER HOMES & 
GARDENS 


TIME 

POPULAR MECHAN- 
ics 

POPULAR SCIENCE 


PARENTS’ MAGA- 
ZINE 


All this national advertising di- 
rects buyers to you. Order 
through your jobber today. 


J. W. MORTELL CO. (pecs? Si. 











he Holder People 
314 WN FRANCISCO AVE CHICAGO JIS_A 
Eastern Worchouse & Sales: 199 Lafayette St.. New York 














Precision-Machined Bob Float Valve 


Robert's new, brass bob float valve is precision-made for longer wear. It won't 
chatter, leak or drip. The actuating lever is adjustable to any water level. Remov- 
able plunger permits replacement of soft-rubber disk and leather cup-leather. 
Threaded outlet shank simplifies spray and splash control. Sizes—%4_",%" and 1”. 
Immediate delivery! Jobber opportunities now open! 





ROBERT Manufacturing Company 


3417 Crenshaw Boulevard, Los Angeles 16, California 















WHATS NEW 


AND STILL AVAILABLE FOR NARDWARE DISTRIBUTION 





Baby Shoe Bank 


Robert Smith Mfg. Co., P. O. Box 
9719 Station “S,” Los Angeles 5, Cal., 
is making a wooden baby shoe bank. 





Painted white, they come packed four 
dozen to a carton, two dozen with blue 
shoe laces and lettering, and two dozen 
with pink laces and lettering. Bank is 
3 in. high and 4% in. long. 


Estate Stove 
Animated Albums 


Made up in a standard three-ring 


| binder, the first section of this presen- 


! 


tation is an institutional story based on 
the theme of, “Who Did It First?” It 
consists of cartoon sketches and hand- 
lettered captions in rapid-fire question 
and answer style. Section contains 12 
pages covering the various innovations 
and improvements in the design of 
cooking and heating appliances on 
which the company claims to have been 
first. Following that section comes a 


| brief review of Estate Stove Co.’s Ham- 


| 
| 


ilton, Ohio, war work activities, and the 


| suggested program for postwar mer- 
| chandising of Heatrola heating and 


| 


cooking appliances. Then sections of 
the album deal specifically with each 
of the company’s major lines, gas, and 
electric ranges, coal and oil heaters. 
Effect of animation in these sections is 
secured by employment of slider, dials 
and folding flaps. The final section is 
a prospectus of the company’s 1945 
national advertising program. 


| Meck Die-Cut Folders 


On Post-War Products 
John Meck Industries, Inc.. Plvy- 


mouth, Ind., has made available a series 
of die-cut folders illustrating its post-war 
products, Folders, which are 3 by 4 
in., are printed in three colors and cut 
to outline two radio sets and a phono- 


graph, to be produced when civilian 


production is resumed. Sets are a 5- 


tube AC-DC superheterodyne and a 4- 
tube AC-DC superheterodyne. 
graph is a 3-tube amplifier with a 4 in. 
electro-dynamic speaker. 
been provided on the back of the 
folders for the 
dealer’s name. 


Phono- 
Space has 


imprinting of the 
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Universal Toy 
Parade Line 


Universal Toy & Novelty Co., 1225 
S. Wabash Ave., Chicago 5, IIl., has 
announced its new line of all-wood pull 
toys. Wood is lustrous natural type, 
with a furniture finish applied with 
three coats of clear lacquer. Decora- 
tions are accurately silk screéned in 
bright colors. Every item is individu 
ally packed in a heavy 30-point box. 
Included in the line are the following 
vehicles: No. 207, milk truck, 10% in. 
long by 444 in. wide by 5% in. high, 
with removable cover; No. 204, truck 
and trailer, with removable cover. 13% 
in. long, 344 in. wide by 5% in. high; 
No. 211, fire chief, with set of ladders, 
15 in. long, 4 in. wide, 5 in. high; No. 
206, locomotive, 15 in. long by 3% in. 
wide by 3%4 in. high; No. 205 dump 
truck, 12 in. long, 3% in. wide, and 
4 in. high, and No. 209, farm tractor, 
9 in. long, 5% in. wide, and 4% in. 
high. 


Metal Workers’ Crayons 


“Steelrite” brana soapstone, metal- 
workers’ crayon made from powdered 
soapstone sawdust. Crayon marks well 
on damp, grimy, hot or cold surfaces 
and will sharpen to a long-wearing, 
marking edge that will not flake in use. 
The same maker offers a new natural 
crayon under the name “Clover,” cut 
with the grain from clean, white soap- 
stone. Available in standard 5 in. 
lengths in square, round, flat or thin 
shapes. Two qualities of the crayon are 
made,—select clear white grade, and 
regular run of mine, grade. Latter 
grade is also furnished in lengths 
shorter than 5 in. Whittaker, Clark & 
Daniels, Snc., 260 W. Broadway, New 
York City 13. 


Master Metal Cash 
Box Line Redesigned 


Master Metal Products, Inc., 291 
Chicago St., Buffalo 4, N. Y., has a 
completely redesigned line of Master 
cash and bond boxes which will be put 
into production as soon as restrictions 
are lifted. Several new models will be 
included. 


Swartzbaugh Mfg. 
Book of Cartoons 


Funny cartoons, which have appeared 
in various trade papers, were repro- 
duced and put in booklet form by The 
Swartzbaugh Mfg. Co., Toledo Ohio. 
Subjects include, war restrictions. 
shortages, Jap cartoons, politics, set 
vicemen, postwar ideas, etc. 


Bausch & Lomb 
Wartime Booklet 


\ 56-page booklet issued by Bausch 
& Lomb Optical Co., Rochester, N. Y.. 
tells of the company’s wartime accom- 
plishments. Profusely illustrated, the 
hooklet, “Seeing It Through” is a_re- 
port to employees, servicemen, and 
friends on the production of optical 
instruments of war, and their use on 
every front. Photos show height finders, 
range finders, battery commanders’ tele- 
scopes, binoculars, searchlight mirrors, 
photographic lenses, mapping equip- 
ment, gunsights, and other optical in- 
struments in action. One section tells 
of employee activities in the war effort. 
Also points out that the company flies 
the “E” pennant for excellence in the 
production of war materiel, and that 
five white stars signifying continued ex- 
cellence have been added to it. 








Barlow & Seelig Mtg. Co. Washer-Ironer Display 


Attractive life size five-piece Speed 
Queen washer-ironer display, simulating 
actual merchandise. Washer card is 44 
in. high, ironer card is 36 in. high. 
Made on heavy board, die-cut in full 
color, they are complete with easels 
ready to set up. Two feature cards are 
28 in. high printed in four colors, blue 
background, with maroon arrow, one 
emphasizing the ironer and the other 
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the washer. “Register Now” card is 12 
in. by 20 in. with the color combina- 
tion to match. Display is entirely flex- 
ible and can be split up as a washer 
and an ironer display. Sets must be 
ordered complete, at a nominal price. 
Barlow & Seelig Mfg. Co., Ripon, Wis. 
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PLAN NOW TO FEATURE K-VEN- 
IENCES as soon as a return to 
civilian production makes them 
available. Prepare to meet the tre- 
mendous postwar demand for 
closet improvement with the only 
products scientifically designed for 
that purpose—K-Veniences. 


KNAPE & VOGT MFG. CO. 
Grand Rapids 4, Mich. 





















Reany FOR ACTION! 


Double X is ready to serve America’s 
Home Front by making old floors do 
for the duration ...and then some! A 
seasoned soldier with a great service- 
record; and nationally advertised. Or- 
der from your jobber! Schalk Chemical 
Company, Los Angeles and Chicago. 
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Templeton, Kenly & Co. 
Chicago (44) Ill. 
Better, ne ar Jacks Since 1899 


All Steel T RUC K 


\ } @ Immediate Delivery 
| @ Rubber Tired Wheels 




























“Handee Andy” Bag, Box 

and Case Truck. 600 Ib. 95 
Cap. Full size, first qual- Lots 
ity. i,  —. Nose of 
Width, 14”. Streamlined, 12 


wt. only 28 Ibs. Best 

truck buy in 3/72 years. Lots of 3, 

Guaranteed. Shipped im- $11.95 

mediately. 1% 10 days. 

Unrated firms cash with order 
.B. 


HANDEES CO., Dept. 45A5, Bloomington, lil. 


MITCHELL RAZOR BLADES 








For Auto-Strop 5/20 $2.50 net 
“ Durham Duplex 5/20 $4.50 “ 
“ Schick 12/10 $3.00 “ 
Double Edge 4/20... $1.40 “ 
Single Edge 4/20 $1.40 “ 

[ saretyrazors | “on™ 





“Cut Your Own” Hair Outfits, $1.00 retail 
All On Display Units 
Bulk Razor Blade Ce., Aurora, Illinois 





WHATS NEW 


ANDO STILL AVAILABLE FOR MARDWARE DISTRIBUTION 





Boro Custom Built 
Kitchen Cabinets 


Boro Wood Products Co., Bennetts- 
ville, S. C., is producing custom built, 
white wood kitchen units to any size 
and shape. The units are made water- 








tight, and the maker says they will not 
swell or warp. Sink tops and counter 
tops may be had in a variety of lino- 
leum color schemes to harmonize with 








the kitchen decoration. Designed with 
attractive hardware and handles of 
modern design the cabinets and work 
tables and sinks all have high glossy 
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finishes. Illustrated is the broomer or 
linen closet, which is also available in 
two doors, combination hanger, avail- 
able in several widths, and the com- 
bination base, also available in different 
widths. 


Booklet on Method 
Of Cooling Comfort 


Entitled, “The Magic Heating Plant 
of the Human Body,” this booklet ex- 
plains a method of obtaining cooling 
comfort in the summer by the use of 
Reco Radi-Aire circulators. Containing 
12 pages, this two color booklet is 
issued by the Reynolds Electric Co., 
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2650 W. Congress St., Chicago 12, Ill. 
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CEN TROBELLOWS 


Handy, fast selling, 
profitable. Automatic air intake. Built for 
long service. Medium size retails $1.25 ea. 
Write for circular describing mony new 
uses. Mention your jobber. 

CENTRAL RUBBER PRODUCTS CO, Inc. 





82) Broadway © New York 3, N.Y. 








Remember When It's 


STOVES— 


Oil—Gas— Wood—or Coal 
Brushes—Paint—Rope 
Kitchen—Farm or— 
Hardware Specialties 


DAVID B. TAYLOR CO., Inc. 
Wholesalers and Distributors 
101-103-105 Ligh? Street 
Baltimore 2, Maryland 


















A COMPLETE LINE 


et oor: Ryaulaliors 
in Ke Trade 


[AMERICAN SHEARER MFG. CO, nainoa.n) 





CLIP-RITE 
COOK'S 


=) SUPER VALUE 
sea NAIL CLIPPER 


Due to the war, "ont, 
Jr Finger Nell “Clipper 

“med 

are unav ae 
conditions 





sale Ey 0 


! 
THE H. C. COOK CO. 
27 Beaver St., Ansonia, Coan. 


A.M. Collot Supplies 


221 N.W. 8 “Ave.Miami Fia. 
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THEY PULL—CLINCH—HOLD 
The outstanding fastener for making, repairing 


screens, garden furniture, frames, etc. 
ORDER NOW FROM YOUR JOBBER 
FASTENER CORPORATION 


2949 Elston Ave. Chicago (18), Ml. 
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..- for rapid turnover 


QuIxXoL serves as a shellac 


thinner, brush cleaner, 
stove and torch fuel, and house- 
hold cleaner. It has important 
industrial uses, such as cleaning 
and drying fine metal parts, and 


many others. 
QurIxoL is a quick seller. It is 
backed by a program 
of national consumer advertising. 
Dealer helps are available. 


In handy pint, 
quart, or gallon 
containers... for 
rapid turnover. 









Ask your jobber 


about QurIxoL 


Se talties Pivtston 
(OMMERCIAL SOLVENTS 
( OPOHMON 


17 East 42nd Street, New York 17. N. Y. 


I New 
BETTER BRAND 





see the 


HOME GUARD 


(BEG. U. 6. PAT. OFF.) 
wood trigger 
mouse trap 


MeGILL METAL PRODUCTS CO. 
Marengo, IWinois 
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| Ritz Window Cloth 


Designed for cleaning windows, 
windshields, mirrors, and other glass 
surfaces. Cloth is chemically treated, 








merely dip in cold water, wring out 
dry, and apply to glass. Follow imme- 
diately with dry clean cloth and polish 
briskly. After use, hang up to dry, but 
do not use hot water either for clean- 
ing Ritz, or washing the glass. Window 


| cloth works well even though it is 





soiled, and will remain efficient until 
it is worn out. John Ritzenhaler, 73 
Franklin St., Dept. 
City, 13. 


American Steel Inst. 
Steel Pipe Research 


Booklet outlining the work of the 
American Iron & Steel Institute, 350 
Fifth Ave., New York City 1, com- 
mittee on steel pipe research. Entitled, 
“Research Points the Way,” it tells of 
several steel pipe research projects 
established at four permanent forts of 
the U. S. Army in the east. Different 
types of chemical treating equipment, 
meters, and testing equipment are in- 
stalled in each of the forts, and a study 
of the contrasting results shows cor- 
rective trends. Book tells of another 
project involving a large housing de- 
velopment near the Brooklyn Navy 
Yards, and still another two year 
project in an Ohio city centered upon 
the specific use and efficiency of catho- 
dic, electrical, protection of hot water 
steel pressure tanks and piping con- 
trasted with chemical treatment. Pamph- 
let deals mainly with the steel pipe used 
widely for plumbing and heating in 





building construction and_ industrial 

fields. 

250-Watt Infrared 

Lamp Named 
The Westinghouse Electric Corp., 


Lamp Division, Bloomfield, N. J., has 
announced its 250 watt, R-40 bulb re- 
flector type lamp, formerly designated 
“Reflector Drying” has been renamed 
“Reflector-Infrared.” Change was made 
to more properly: identify the dual- 
purpose application of the lamp. Lamp 
is suitable for drying purposes and for 
other applications of infra-red or 





radiant heat. 


SF, New York | 














Practically all your potential 
customers for socket wrenches 
and attachments are now cus- 
tomers of your store. They 
come to you for household hard- 
ware—but where will they turn 
for wrenches? You can win this 
business by making use of the 
None-Better plan for increasing 
the size of purchase from each 
customer. None-Better uses dis- 
play merchandising aggressively, 
to show customers they can for- 
get about traveling elsewhere 
for these tools, and to win this 
added business for your store. 
Ask your hardware jobbber for 
further details. 





1 The Line Sold Exclusively in 
Hardware Stores 


2 Rapid, Aggressive, Display 


Merchandising Methods 

3 Realistic pricing to fit mechan; 
ics’ pocketbooks 

4h Guarantee backing up Top 


Quality 





For this good, solid reason, HINDLEY is the 
name to remember: The harder an item to get, 
5 98 the harder Hindley folks try to get it to you! 


Current restrictions 


BENCH STONE g ae impose insurmount- 


able barriers in some 


ASSORTMENT 2 cases ... but try 


MU 


Hindley first ... 
for Wire Hardware, 
Cotter Pins, Plumb- 
ers’ Specialties, Flat 
Spring Keys, Riveted 
, dpe Keys, etc. 
Availability 7S 

Depleted tool stocks need not deplete tool f . rate Cad 

. : : : 4 

profits. Concentration on available items will . 

offset war tool shortages. Bench stones are . HN ST. © VALLEY FALLS. R. | 

tools and the 598 Bench Stone Assortment is a ee ; He 

now available to help regain your tool volume HL ro 

and profit. Remember too that the shortage of 

edged tools focuses the customer’s attention WIRE 

on sharper tools and “‘making tools last.” SINGLE 

: AND DOUBLE 

Eye Appeal MANILA TRIPLE 
The smart yellow, red and black display is a an STEEL 
self-merchandizing unit that puts bench 
stones in the precision tool class and sells 
them on the line. 














YOUR REQUIREMENTS IN 

Price Appeal MARINE AND CONTRACTOR’S EQUIPMENT 
Four each of three picked hardware tool counter EROMPTLY SHIPPED FROM STOCK 
favorites—the 25c Queer Creek, low priced 
natural stone—the $1.15 Washita, famous 
carpenters’ stone and the celebrated $1.25 
Crystolon, electric furnace, combination (two 
in one) stone. Total resale $10.60. Dealer net 
cost $6.89*. 


Utility 
A built-in storage bin holds the stock with one 
stone each in glassine wrapper on the display 
pedestal. 


See your Jobber about the 
598 Bench Stone Assortment. 


NAASSSAAARAN 
SSS SSS 


* Slightly higher West of Denver. 


BEHR-MANNING GOODWIN-STANLEY CORPORATION 


TROY.N.Y. MEW YORR AW. 7. (\COOMEETANLEY  cention To 
Also Quality Coated Abrasives Since 1872 sce : 00D VERVICE mai orvers 














HARDWARE AGE 









Only authorized 


CHAMPION DEALERS 
will display this sign 

























~~ 
@® 
Te 


KryocideD-50 
(ready-mixed) 


else in 3 Ib. bags 





Kryocide 


Kryocide is a fast-moving sales 
item. Long a favorite insecti- 
cide of commercial growers... 











@ The new-post-war Champion will not be just it has now proved its worth to 
another prewar motor dolled up to look different. home and victory gardeners. 
It will be different—and how! This summer many more thou- 

The new precision-built Blue Ribbon Champion — | sands discovered how well this 
will truly be the “outboard motor of tomorrow,” | NATURAL GREENLAND CRY- 
featuring advanced and improved engineering OLITE Insecticide controls 


many troublesome insect pests. 


7 with time-tested performance and reliability. The 

4 new Champion will be extremely flexible with an And there is good, hard-hit. 
unheard of ease of starting plus a coordinated de- ting advertising behind Kryo- 

$ sign embracing beauty and practicability that will 8 Again on the air, in news- 

-d be ultra modern for a long time to come. rs, in home and garden 

PS As Webster defines its name—to be a Champion an wad millions of cus- 


: ee ” 
s “to be better than all the rest.’’ Dealers inter- Raesen will “discover” Kryocide. 


ested in the amazingly new Blue Ribbon Champion 
aM i Order your supply now. An 
$ ao ee ee effective insecticide, promoted 


by effective advertising, Kryo- 


cide means profits to you. Call 

CHAM PION your jobber now .. . 

or write to Dept. HA. 
OUTBOARD MOTORS CO. 


DEPT. D-4, 2633-27TH AVENUE SOUTH 
MINNEAPOLIS 6, MINNESOTA 








‘PENNSYLVANIA SALTS 
MAN 


Toasts P ohana 


is. 1000 WIDENER BUILDING, PHILADELPHIA 7, PA. 2 


me. New York + Chicago - St.Louis Pittsburgh + Cincinnati 2) 
ss. Minneapolis - Wyandotte « Tacoma 









MAY 10, 1945 





3 Color Display. 19” x 13". Holds 
2 pulleys. One minute set-up. Effective. 


py Ties a with nationally 


Special 50 Pulley J Assortment 
Carefully selected. Includes 27 most peputer 
sizes, 1%" te 5”. Rapid turnover. Ous- 
satisfaction. Each pulley Individu- 

ally boxed. 

Retail Value 

Your Cost J 

Your in ged - 11.40 


(List prices on dinie ieteatna 
Shipping welght, St ibs.) — 


Order from Jobber 
(Name of nearest jobber on request) 
CONGRESS DIE CASTING DIV. 


Congress Tool & Die Co. Est. 1914 
Detroit 12, Michigan 


30,000 DOZENS 

A complete stock for immediate delivery of 
CORNING STANDARD, PYREX HIGH PRES- 
SURE, PYREX RED LINE and PYREX BROAD 
RED LINE GAUGE GLASSES. 

Machine facilities available for special lengths. 
Also Glass Cylinders, Oil Cup Glasses, Lubri- 
cator Glasses, etc. Write, wire, or phone. 


5u I aie 


CARPENTERS ee oo MASQNS 
Tf 2 mils els = ona | 
So ORIGINATED 1896 | 


2 AND ALUMINUM 


MAYES GUARANTEES ACCURACY, SERVICE 
*AND DURABILITY- 


ASK a DEALER 


' CATALOG FOR 
ASKING 


mavestoo.s MAYES BROS.TOOL MANUFACTURING CO.. Inc. tl Monae = 


CASH INow re NATION WIDE 


‘REPAIR PROGRAM 





New, improved wood paste that hardens into wood. Unex- 
celled for general repair of wood crevices, cracks, screw 
holes, chipped surfaces, deep gashes, etc. Works like putty. 
When dry, can be sanded, planed, sawed, stained and fin- 
ished same as wood. 

@ Prompt Deliveries of all sizes (10c, 25ce, 75c). Order today. 


THE SHEFFIELD BRONZE POWDER & STENCIL CO. 
Cleveland, Ohio @ Write for conten of $0 Sheffield 


NEW! Takes but a second to close or open! 


GRAND QUIKCET VISE 


CHECK THESE FEATURES 


L£-Instant Ratchet Screw Closing. Opens in 
stantly with Trigger Release. No wasted 
time running screw in or out 

£—Bolanced Precision Grip at all points. Ha | 
ened Serrated jaws integral with body. No 
jaw plates to come loose. Heavy guide rods 

“Multiple Strength Alloy-Steel extra thick 


wall body construction 





£—Anvil top. Bottom screw clamp for quick 
shifting of vise 


This QUIKCET VISE can be set and 
closed, or opened in a jiffy. Simply push 
on body of free jaw which slides swiftly 
in on ratchet screw and precision guide 
rods—tighten with a turn of handle. Bal- 
anced precision grip holds firmly at all 
points. 


QUIKCET VISE opens instantly to full 
3 inches by pressure of thumb or finger 
on Trigger Release eafter tension is eased 
by single turn of handle. Vise is ready 
without further adjustment for instant 
closing on any other work. 





Everyone who uses tools will want this 
Quikcet Vise as soon as it is seen in 
operation. 


Write for quantity prices 


GRAND SPECIALTIES COMPANY 


3130 WEST GRAND AVENUE @ CHICAGO 22, ILLINOIS 


HARDWARE AGE 












O// CARPENTERS’ 


ALUMINUM LEVELS 





c a (|) 











ivery of eas’ 

1 PRES- et EE Ee 

BROAD Nos. 24, 26, 28 and 30.......... 6 Glasses 
Tanne Factory-Built-In-Accuracy, developed to the highest 

lengths. degree of perfection, combined with careful inspection, Sand's 


, Lubri- Levels have set the world's standard for 50 years. ORDER FROM 
phone. YOUR HARDWARE JOBBER. 


SANDS LEVEL STOOL Co $54 





8631 GRATIOT AVE., DETROIT 13, MICHIGAN TR 





Wout mar walls! 
MOORE pusi-tess nanctrs 


(The Hanger with the Twist) 


MOORE pusu-pins 


(The Pin with the Handle) 




















Every home uses both Hangers and Push-Pins for 
heavy and light mirrors, pictures, wall decorations. 










MOORE PUSH-PIN COMPANY «¢ Since /900 
113-25 Berkley Street, Philadelphia 44, Penna. 








Ask Yoar Jobber! 


q 
Made with dark green plas- Wd Poe 
tic body. Allen Hose Coup- 
lings and Menders assure 
leak-proof connections every 
time. They’re easily applied, 
and the rust-retarding steel fin gether with Allen Mist-ic Garden 
gers grip the hose tightly. Your Sprays. Allen Sprinklers will be 
jobber can supply them NOW, to available when regulations permit. 











W. D. ALLEN MANUFACTURING CO., 566 W. Lake St, Chicago 6 » 28 Warren St. New York 7 
Established 1887 











Irder from Your Jobber or Dir 





Biggest Selling Drain Opener in Hardware Stores! 


“ a THE QUICK. ACTION ah 
DRAIN OPENER \es gS 
«) Makes and Keeps Friends Wherever It Is Sold WA 


ct: UNITED GILSONITE LABORATORIES, SCRANTON, PA A 




















IA. Y. McDONALD MFG. CO. 
Dubuque, lowa 


Makers of Pumps, Plumbers 
Brass, Oil Handling Equipment 


















For three generations Brownie Clamps and Turnbuckles 
have proven their high standard of quality ... in types and 
sizes for almost every shop need, for assembling operations 
or tool, die and pattern work. They're designed for maximum 
strength, durably finished and fitted with accurately ma- 
chined screws. Typical Majestic quality] 


Available in Limited Quantity — See Your Distributor 





the Majestic Company, . . . Huntington, Ind. 





4 a 
i write Rash data on HARDER-FREEZ. 


HARDER 7 ice 


HOME LOCKER 


COMPARE HARDER- 
FREEZ and see why 






experts say it will out- 
sell any other unit of 
its kind! 12 cubic-foot 
capacity. Temperature 
control. 25% more insu- 
lation. OKAY Plate Coil. 
Modern design. Avail- 
able this year. 






HARDER REFRIGERATOR 
Dept.H-5, Cobleskill, N. Y. 





pay ase, 








* MARSHALLTOWN TROWELS 


MARSHALLTOWN TROWEL COMPANY * MARSHALLTOWN, IOWA 


MARSHALLTOWN 





MAY 10, 1945 




















Positions Wanted 





BOXED DISPLAY RATES 














aper : . : 3 

pepe 5-5 and the desire to take Te lo a One inch oF)... cece eee see cee cnc ee $8.0¢ 

Set solid, maximum, 50 words..... $5.00 Aliow Seven Words for Keyed Address os Y our Address REMITTANCE MUST ACCOMPANY ORDER 
SUCCHORBUL Sanne WITH PROVEN POSITION WANTED with a Reliable Whole- MR. MANUFACTURER are you goimx tw 
foll ORD. Age 30. Established | sale Hardware or Manufacturer by Discharged | distribute your Post War Product through the 
oowing among retail lumber dealers in Southern | Soldier with Eighteen Years of Hardware Selli ng Wholesale Hardware, Mill Supply, or Automotive 
ferritory wants connection with reputable manu Experience, and now wishes to return to the | Jobber? If so a Sales Executive is available who 
tacturer. Keferences furnished Write for com hardware business. Western Pennsylvania, Ohio | desires Lines on a commission basis. Have had 
plete details. Address Box K-103, care oi Harv- | or New York preferred. Will stand rigid in- | twenty-five years’ experience Selling Screw Ma 
WARE AGe, 100 East 42nd St., New York 17, vestigation. Married, age 40. Address Box K-99, | chine Parts, Nuts, Bolts and Cap & Set Screws 
N | care of Harpware Ace, 100 East 42nd St, New in Western New York, Ohio, Kentucky and 

LINE WANTED BY ESTABLISHED | York 12, N. Indiana. Address Box K-87, care HARDWARE Ace, 
AGENT jor Hardware Dealers, Si upply Storer, BIG CGUMMISSION PROPOSITION TO 100 East 42nd St.. New_York 17, N. Y¥ 
Building Supplies, Lumber Yards, Electric Suppiy SALESMEN Calling on Retail Stores selling our LINES OF RELI ABLE M: ANUFAC ‘TURERS 
Stores, General Wholesale Supply Stores, South | tast moving line of peansese and Rules on Dis) | WANTED by an Experienced Sales Representa- 
East. We have the Dealers—We are Producing | play Cards. Also Slide Rules, Pencils, Knives, | tive with following among jobbers, dealers, vari- 
Now—We need one good Quality Line. Straight | Eyeloupes. Quick delivery, and prompt payment | ©» and chain stores in automotive and hardware 
Commission. Address Box K-84, care of liarp- | of Commissions. No name or price on display | field for Western Pennsylvania and Tri State 
wake AGz, 100 East 42nd St.. New York 17, N.Y, | card. Address Mark Specialty Co., 490 Temple | Area. Will also carry stock for local accounts. 
one _ | Building, Rochester 4, N. Y. Statement of avail- | Address Box K-106, care of Harpware Ace, 100 


EXPERIENCED BUILDERS’ HARDWARE 
SPECIALTY SALESMAN 








desires Connection 

with manufacturer or manufacturer’ s igent who 
are looking to the future, age 38. Prefer Metro 
politan New York, Eastern Pennsylvani: and 
Connecticut Territory. Best of references. Ad 
dress Box K-104, care of Harpware Ace, 100 
East 42nd Street, New York 17, N. Y 

HARDWARE STORE FOR SALE , 
HARDWARE, Paint, Plumbing, House Furnish 
ings Store for sale. Established 25 years, same 
location, North Jersey. Doing good business. 
Wonderful Opportunity. Owner ill. Phone Pas 
saic 3-1799J or write to Box K-108. care of Hagen 
wake Ace, 100 East 42nd St.. New York 17, 
Z. we 

STORE SALESMAN WANTED. SHOULD 
KNOW HARDWARE AND TOOLS. Straight 
Salary. 5% day week. Statement of availability 
required. Charles Kurzon, Inc., 97 E. Houston 
St., New York 2, N. Y 

BUYER LARGE EASTERN WHOLF 
SALER WANTS BUYER for Miscellaneous 
Merchandise, Hardware, etc State age. experi- 
ence, salary expected, full details Statement of 
availability required Address Box K-111, care 
of Harpware Ace, 190 East 42nd St.. New York 
A A 

FOR SALE. OLD ESTABLISHED HARD 
WARE, PLUMBING AND HEATING RUST 
NESS, Larve Store House and Livine Ounarters. 
in town of 5000. heart of Mohawk Valle: Ad- 
dress Box K-197. care of Haeowarre Acr. 100 


East 42nd St.. New York 17. N. ¥ 
















RUvY 
knives, lighters, toys. games, hobby /model 
goods, fountain pens, novelties. leather 
goods, school supplies, other quick-selling 


goods where Arerica’s ton hardware stores 


buy——-from RIOLEM COMPANY Large 

stocks, powerfully advertised, bring good 

business to you. Write us today! 
RIOLEM COMPANY 

Riclem Building, New Rochelle, N. Y. 








PACIFIC COAST AGENTS 


Manufacturers’ Agents on Pacific Coast for 
more than fifty years want Some Additional 
Lines. Builders’ Hardware Specialties and Cut- 








lery Lines particularly desired. Sales Rooms 
in both Los Angeles and San Francisco, Calif. 
Address: 
A. W. PIKE & CO. 
6463 Mission St. Sen Francisco 5, Calif. 
WANTED 
Manufacturers of Hard Lines, Poultry Equipment, 


Farm Tools and Machinery, who want 
SALES REPRESENTATION 
FOR THE ENTIRE STATE 
OF WISCONSIN 
We have 14 salesmen contecting « 
chain of feed and farm stores in 
two weeks 


large voluntary 
Wisconsin every 


Write or Call 
Doughboy Scales, inc., New Richmond, Wis. 








ability required. 

WESTERN JOBBER AND DIRECT TO 
CONSUMER ORGANIZATION interested in 
Specialty Items or New Products particularly in 
the Hardware, Farm, Household or Building Con- 
struction Specialty Lines, Write Consumers 
Supply Co., 501 W. Santa Clara St., San Jose, 
California. 

LINES WANTED FOR NEW ENGLAND 
AND NEW YORK STATE by Experienced 
Sales-Organization Boston Showroom and 
Warehouse... . and Bradstreet rated . . 
Plan for Post War now. Address Perkins Sales 
Co., 610 Newbury Street, Boston 15, Mass. 

WANTED: 32 VOLT MOTORS, RADIOS, 
IRONS, CLEANERS AND TOASTERS, also 
110 VOLT D.C. State price in first letter. Ray 
Alexander, Fargo, N. D. 

MANUFACTURER’S 
REGULARLY COVERING 
TEXAS Wants One More Good Line “‘commis- 
sion basis” to be sold to Department. Hardware, 
Furniture or Variety Stores. Wholesale or Retail. 
Address Box K-109, cate of Harpware Ace, 100 
East 42nd St., New York 17, N. Y. 











~ REPRESENTATIVE 
SOUTHWEST 





MANUFACTURER'S AGENT WANTED 
To call on Department Stores, 5 & 10¢ Chain 
Stores, Wholesale Hardware. Territory the 
United States. Item now being sold na- 
tionally. Write stating age, draft status, 
connections, territory covered, lines handled 
and billing. Statement of availability re- 
quired. 

Address Box K-100, care of pesewaas — 

100 East 42nqa St.. New York 17, 








MIDDLE EAST 
American Firm with Offices in Alexandria, 
Khartoum and Tel-Aviv. Agencies in Iraq, 
Iran, Syria, Arabia, Aden, British East 
Africa. Seeks Sole Agency from Manufac- 
turer Covering These Territories. 8 Travel- 
ing Salesmen. 


Vv. I. SEROUSSI & CO. 
100 Gold Street, New York, New York 








HANDY TACK HAMMERS 


2 In. Ball Pein Head; All Steel, Hex 
Handle. Use in Home, Factory Models. 
Sample Doz. $2.50 P.P., U.S.A. Send 
Check or Money Order. 


IDEAL MFG. CO. 
1264 E. 102nd St. Cleveland 8, Ohio 











ATTENTION MANUFACTURERS 
established reputable Canadian wholesale 


tributer selling to i) hardware stores, . and 

mo toes for ons salvos herbi odes 

war eom- 

ortetng i] aT tam, a. china and 
seware, utens appliances, sport: 

goods, pl and heating goods, auto tL -, 

—- and furniture. Address corre- 











New York 17, N. Y 
SALESMAN EXPERIENCE! 
AGE YRS. with following 
New Jersey among Hardware, Housefurnishings 
and Electrical Supply Dealers prefers position in 
capacity as Buyer or Sales Manager for Jobber o: 


East 42nd St., 
JOBBER’S 
MARRIED, 


39 


either Manufacturers Representative for present 
and post-war era in New York City or New 
Jersey. Best of references. Address Box K-101, 
care of Harpware Ace, 100 East 42nd St., 
New York 17, N. ) ¢. 


BUYER: LARGE WHOLESALE HOUSE 
in the EAST, Desires Services of Experienced 
Buyer—Garden Supplies, Miscellaneous. Write 
details in confidence — worthwhile opportunity. 
Statement of availability required. Address Box 
K-110, care of HARDWARE Ace, 100 East 42nd 
St., New York 17, N. 

WANTED: EXPERIENCED HARDWARE 
CLERK. GOOD OPPORTUNITY. Statement 
of availability required. Address Box K-62, 
care of Harpwarz Ace. 100 East 42nd St., 
New York 17, N. Y. eth: 

WANTED: SALESMAN ON COMMISSION 
BASIS to sell 100% Pure Shellac. No Pricrity 
Required on This Item. Statement of availability 
required. Address Box K-92, care of Harnwarz 











Ace, 100 East 42nd St.. New York 17, N. Y 
SALESMAN; BOOKKEEPER; INDUS 
TRIAL SUPPLIES, Want Two Experienced 


Men, offering opportunity to share in well estah 
lished business with view for post-war expansion; 
have excellent credit rating. serving over 1009 








accounts; if interested to better yourself Ilet’s 
talk it over; business located Newark, New Jcrse: 
Statement of availability required. Address Box 


care of Harpware Acre. 100 East 42n1 


Vesk. 12, Mz. 


K-102. 
St., New 


MANUFACTURERS WANTING 
HIGH GRADE REPRESENTATION 
By a Concern Which Knows How to Get 
the Business Will Do Well to Write Us. 


ALAN P. CLINE AND ASSOCIATES 
25 Years in the Trade 

ontgomery St., San Francisco 5, Calif. 

in Los Angeles, Portland, Seattle 





116 New M 
Offices 








MANUFACTURERS—ARE YOU REPRESENTED 
IN THE HAWAIIAN ISLANDS? 
Financially Responsible Organization will 
give Complete Coverage of Al! Outlets. 
Guarantee Any Minimum. Lines Accepted 
Will Not be Competitive to Other Lines. 

PACIFIC SALES FACTORS 
Box 931, Honolulu 8, T.H. 











WANTED—<Additional LINES for Sales Force 
A manufacturer client, now covering the Eastern 
territory, exclusively calling on hardware jobbers, 
with a line of steel products, wants additional items 
to round out their selling setup. These should be 
steel products or similar lines selling to hardware 
jobbers, and items upon which there is a potential 
large volume. Will handle on a commission basis. 
Will give good coverage of the trade. Client is well- 
established manufacturer in business over 80 years. 
Write complete details in first letter, with advertis- 
ing literature showing items, etc 


R. ©. BRETH. INC.. GREEN BAY, WISCONSIN 


DISTRIBUTORS 
CHICAGO AND MIDDLE WEST _ 


desires Manufacturers Representation of 

Hardware—-Electrical Goods— Cleaners —or 

Other Kindred Products for Hardware and 

Paint Stores. If desired will handle on job- 

bers basis. 

Address Box K-105, care of HARDWARE AGE 
100 East 42nd St., New York 17, N. Y. 








SOUTH AFRICA 


Important and Old Established Manufacturers’ Rep- 
resentatives Possessing Excellent Selling Organization 
and Financial Resources Are Desirous of Estab- 
lishing Direct Connections with American Manufac- 
turers of Textiles, Wearing Apparel, Hardware, 
Crockery, Cutlery, Enamelware, Fancy Goods, and Gen- 
eral Merchandise. References upon request. Write fully. 


M. STRIKER 
500 Fifth Avenue, New York, N. Y. 





[SOUTH AFRICAN AND RHODESIAN | 


MANUFACTURERS’ REPRESENTATIVES 
Established 40 Years, have Offices 








‘pox’ K-73, care of il ta Fags age 











158 




















{00 East “42nd St, New York 
HARDWARE AGE 











ea. 


Sell 
these 
—(1 
high 
(2) 


long 
hand 


forta 








$8.0c 
RDER 


going to 
rough thie 
sutomotive 
able who 
Have had 
crew Ma 
et Screws 
icky and 
(ARE AGE, 
(Meir 

FURERS 
ppresenta- 
ers, vari- 
hardware 
Tri State 
accounts. 
Ace, 100 


ENCEI 
owing in 
rnishings 
sition in 
Jobber « 
present 
or Ne 
« K-101, 
2nd St., 


HOUSE 
rerienced 

Write 
ortunity. 
ess Box 
st 42nd 


IWARE 
tatement 
: K-62, 
nd St., 


'SSION 
Pricrit) 
ilabilit 
RDWARE 


NDUS 
-rienced 
1 estal 
ansion: 
er 1009 
if let's 
Terses 
ss Rox 
tt 42nd] 


IG 


TON 


» Get 
» Us. 


s 
allf. 





uw 
ry 
300 
2-4 


wa 


rabeti 





yr 
>) 
re 














3 WAYS TO SELL 
QUALITY CUTLERY! 


Sell more by pointing out 
these “ShurEdge” features: 














—(1) chromium plated, 
high carbon steel blades; 
(2) cutting edges that last 
longer; (3) smartly styled 
handles that assure com- 
fortable, effortless use. | 


NATIONALLY 
ADVERTISED 


In The Saturday 
Evening Post, Lib- 
erty, Better Homes 
and Gardens and 
House Beautiful. 


THE FINEST OF FINE CUTLERY 























“TEDDY” 
WAX APPLICATORS 


Because of volume sales this new low 
price is possible. It’s the fastest sellifg 
applicator retailers have ever stocked. 






Our Famous 


mg A10 Still $ 
Priced to 
Retail at 

















SUPPLY 60. 


137 FEDERAL ST., BOSTON 10, MASS. 


MAY 106, 1945 








- BOOST 
UNIT SALES 





—FROM 2TO 9 TIMES WITH 
“HANDY PACK” 


“HANDY PACKS" of MILAPACO Lace Paper 
Place Mats and Doilies offer the most outstanding mer- 
chandising idea in paper products in years! These 
sales boosters have increased unit sales for leading 
stores from 2 to 9 times over the usual dime-a-package 


unit—and at less sales effort. 


FOR AN EYE-ARRESTING, 
TRAFFIC-STOPPING 


Paper Goods Display — 
look ahead to using these 
attractive, self - selling 
packages. “Handy Pack’’ 
will be your most profit- 
able feature paper item 
after currently restricted 
production is increased. 
Keep it in mind for 
future volume and profits. 


MILWAUKEE LACE 


PAPER CO. 





1306 East Meinecke Ave., Milwaukee 12, Wis. 
Established in 1898 


Branch Offices and Warehouses: 


98 Bleecker St., 
New York 12, N. Y. 


1018 Santa Fe Ave., 
Los Angeles 21, Calif. 
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HARDWARE AGE 








TO MANUFACTURERS SEEKING 
AN EXPORT MARKET 


Leading American Foreign Trader with record of 50 years 
successful operations in foreign markets is Seeking addi- 
tional lines of important American producers o' 

ware, naval hardware, builders’ hardware, tools for 
distribution throughout the Orient and Latin America. 

Head sales office for Latin America is established in 
Buenos Aires. Prewar connections in the Orient will 
be immediately re-established when conditions permit. 
Sales agencies under guidance of experts experienced in 
each market. 

If you are seeking clean aggressive representation write 
us details of your products for both immediate and postwar 
selling. If interested we will have a representative call on 
you for further discussions. 


Address Box K-25, care of HARDWARE AGE 
100 East 42nd St., New York 17, N. Y. 

















VAUGHAN NOVELTY MFG. CO., INc. 


‘World's Largest Manufacturer of Can Openers and Bottle Openers’ 
3211-25 CARROLL AVENUE CHICAGO, ILL., U.S.A. 


* * * * BUY WAR BONDS AND STAMPS * * *& * 

















GENUINE QUE 


PRODUCTS 
Come tpt te 
HAYING TOOLS 


Hay Carriers, Carrier Track, Track Fixtures, 
Hay Forks, Hay Slings, Sling Attachments, 
Hay Pulleys, Gable Hinges, Hay Rack 
Clamps, Power Hoists, Hay Knives, etc., etc. 


Established 1879 


<o— atso BARN EQUIPMENT ann 
HARDWARE SPECIALTIES 


“Guaranteed to satisfy the user’’ 


THE NEY MFG. CO., CANTON, O. 


BRANCH HOUSE - COUNCIL BLUFFS, IA 

































One coat of Cres-Lite SYNCHROME 
/ completely covers most surfaces with 
a chrome-like (Synchrome) aluminum 
finish that is smooth, brilliant and dura 
ble. This bigh hiding power, plus a per- 
fect balance of brilliance and durability, 
is obtained by using only high purity 
325 mesh aluminum pigment made 
from 99+ % pure aluminum 

This quick drying, synthetic resin 
paint is carefully and precisely made 
to produce the finest of lasting, pro- 
tective coatings for tanks, stacks, roofs, 
metal, concrete, brick and other struc 
tures and cquipment of most every 
kind. 

Synchrome can be applied by brush, 
dip or spray to provide a brilliant, 
durable finish that is unequalled for the 
resistance it offers weather, corrosion, 
moisture, fumes and heat (independ- 
ent laboratory tests show that i suc- 
cessfully resists heat up to 600° 
Fahrenheit). 


SCENT 


116 W. Illinois St., Chicago 10, II. 
1841 S. Flower St., Los Angeles 15, Cal. 









BEAT PROOE “RUST —_ 
weaTuen acsisTih 


OMe GALLON 7/7 































aK TWO HANDY 

FOR THINGS a cI oe é 
Teed DISPLAYED 
Hees 


LUBRICANTS 


TOGETHER - - 


-++ SOLD TOGETHER 














MAY 10, 1945 


gece. anes Stastace 1 


eRecs|cnet= 
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Companion products — nationally advertised and 
needed in every home, office and shop. Profitable 
year-round staple sales items that sell on sight. 
Information on these colorful, sales producing 
displays, available from your jobber. 


MANUFACTUREE 


AMERICAN GREASE STICK CO. 


MUSKEGON, MICH 















Quick Sellers : GOOD PROFITS 
QUALITY THAT MAKE AND HOLD CUSTOMERS 





LINOLEUM 
PASTE 


Ready for use 
for laying and 
patching. Also 
used on drain 
boards and stair 
treads. 


Packed: 
Pinte—Quarte—Gallons 
The Old Reliable 





COLD 
WATER 
MIX 


Knits te Old or 
New Plaster 


Does not 
shrink — 
peel or 
crack, 


Packed: 
1—-2% & i 
5-lb.  car- 

tons. Also 2—5—10-lb. Bags. 








CONSUMERS 
CRACK 
FILLER 


Mixes smooth, 
dries hard and 
stays put—will 
not chip, crack, 
shrink or peel. 
Fills holes, cracks or hreaks 
in wood, stone, etc. 








OR WOOD PUTTY | 





5-oz. and 1-lb. cartons. 





Brushes 
Need the jf 
Best of 
Care 
DAISY 
will do that job. 
Retail: 
3-02. cartons 10¢ 
12-oz. package ..... 25¢ 


Packed 1 gross to the case. 








CONSUMERS GLUE COMPANY 


SINCE 1906 
ST. LOUIS (18) MISSOURI 














GLAD RAG 
GLAD RAG 
GLAD RAG 
GLAD RAG 
GLAD RAG 


SEEEEEEEEEEEEEEEEEE 


#2 and £7 


#4 and #11 


R15 


#16 


#ie 








iLlt 





Silver Polishing Cloth 
Furniture Dust Cloth 
Auto Wiping Cloth 
Window Wiping Cloth 
Woodwork Wiping Cloth 











GLAD RAG PRO 


305 €. 43¢6 Sf 


New 


DUCTS CORP. 


een oof, . ¥ 






















SELL EM TOGETHER 


THERMAL-GUARDS should be attached to the 
bottom of clothes closet doors to keep moth 
repellent fumes in and to keep flying and 
crawling insects out. 


Here is EXTRA Thermal-Guard business—and a hand- 
some step-up on all moth repellent sales. Feature it in 
your promotion now! 


IMMEDIATE DELIVERY 
THROUGH JOBBERS 















wiihiaak nies: 

sa4a9 { 
and (\@,444.4.4444444 
$1.69 AUTOMATIC 

THERMAL CO. DOOR BOTTOM 


45 W. Durham St. 
Phile, 19, Penna. 









The 22 years’ “Know How” of the KITCHEN MAID 
distributor organization, plus the famous reputation of j 
these cabinet units, will be yours as a dealer in this 
oldest modern kitchen company. Package sales are sim- | 
ple, but experienced support is a must for planned assem- 

blies. We provide this support. Some dealerships are 

open. If interested, write The Kitchen Maid Corp., 255 
Snowden Street, Andrews, Indiana. 





















FOUNDER OF MODERN KITCHEN UNITS 














HARDWARE AGE 






THE WHITE ENAMEL THAT STAYS WHITE 


ITA-LUX 


REG. U. S. PAT. OFF 


ENAMEL 


THE FAMOUS WHITER ENAMEL MADE BY VITA-VAR 
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VITA-LUX is the Enamel to recommend when your customer 
/ wants the finest possible job. An enamel of the highest 
° quality, it has wide acceptance among master painters and 
home owners. For use on woodwork, walls, cabinets, doors, 
stairs, trim—for kitchens, bathrooms, children’s rooms, 
living rooms — hospitals, hotels, institutions — wherever the 
highest quality brilliant white finish 
is desired. 
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SUPPLIED IN GLOSS, 
EGGSHELL AND FLAT FINISHES 


Write now for details and descriptive folder. 





VITA VA 






GIN 
Since 1808 


| Vira-Var CORPORATION 


Be PAINT ENGINEERS SINCE 1888 NEWARK, NEW JERSEY 


+ 











. 1843-1 5-1 02” % EAR OF HONORABLE Seance-1945 











SHAPLEIGH HARDWARE COMPANY 


SRLOVIE 











